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Ton  could  lose  a  packet 
with  this  capsule 

On  the  other  hand,  you  could  increase  your  productivity  100% 

More  and  more  manufacturers  are 
turning  away  from  traditional  forms 
of  packaging,  and  latching  on  to  the 
idea  of  gelatin  capsules. 
Scherer  capsules,  to  be  precise. 
They  come  in  all  shapes,  sizes  and 
colours  to  suit  your  product.  Give  it 
added  sales  appeal  by  making  it 
stand  out  from  the  competition. 
They're   produced   on   a  Scherer 
designed-and-made   machine  that 
encapsulates  your  product  at  a  rate 
of  up  to  100,000  units  an  hour,  in  the 
clinically  clean  surroundings  of  our 
air-conditioned  plant. 
Your  product  can  look  forward  to  a 


cherer 


R.P.  Scherer  Limited 
216/222  Bath  Road  Slough  Bucks 


long  shelf  life  too.  Because  Scherer 
capsules  are  positively  air-tight.  And 
resilient.  You'd  be  surprised  at  the 
amount  of  buffeting  they  can  take. 
You  can  either  hand  us  your  product 
and  we'll  encapsulate  it  for  you,  or 
you  can  hand  us  your  formula  (in  the 
strictest  of  confidence)  and  we'll 
produce  it  under  the  most  stringent 
forms  of  laboratory  control  and 
quality  checking. 

We'll  even  pack  and  deliver  it  for  you 
after  we've  encapsulated  it. 
All  of  which  adds  up  to  a  first-class 
service  that  could  save  you  time  and 
money  all  round. 


Give  Roy  Collins  a  ring  at 
Slough  21241.  He'll  give  you  a 
frank  opinion  on  the  possibilities 
of  capsule  packaging  for  your 
product. 
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Your  Business  needs  the 
all-round  economy  of  gas 

for  heat  and  hot  water 


Check  these  cost-reducing  benefits: 

□  CHEAP  HEAT  Gas  is  an  economical,  efficient 
and  instant  fuel.  Make  the  most  of  gas  and  benefit 
by  reduced  tariffs  available  to  businesses  such  as 
yours. 

□  FLEXIBILITY  Gas  is  the  controllable  heat 
source  for  heating  and  hot  water  as  well  as  for 
catering,  air  conditioning,  etc.  Shop  premises  are 
heated  quickly  with  fast-acting  gas  systems. 

□  NO  STORAGE  Gas  is  piped  direct.  You  can 
apply  space  and  capital  used  on  fuel  stores  and 
delivery  facilities  more  profitably. 

CHANGEOVER  of  your  existing 
boiler  from  other  fuels  to  Gas  can  be  a 
simple,  cheap  and  quick  way  to  get 
major  savings  in  operating  costs. 


HIGH  SPEED  GAS 


□  CLEAN  Gas  complies  fully  with  the  Clean 

Air  Act  and  does  not  require  tall,  unsightly 
chimneys. 

□  CONSTANT  QUALITY  Gas  is  on  tap  in 

plentiful  supply  and  its  heat  value  is  consistent. 

□  LOW  OPERATING  COSTS  Trouble-free 
gas  systems  need  no  operating  labour  saving  SET 
and  wages,  and  with  lower  tariffs,  give  you  really 
economic  running  costs.  With  North  Sea  Gas, 
tariffs  are  becoming  even  more  favourable  — 
especially  for  the  large-scale  user. 

ACT  NOW! 

POST  THIS  COUPON  TODAY 

To:  The  Gas  Council 

59,  Bryanston  Street,  LONDON  WIA  2AZ 

Please  send  me  your  brochure  "Gas  in  Shops" 

NAME  (block  capitals  please)   

POSITION  „  

ADDRESS  

TYPE  OF  BUSINESS  £D„?8/6 


We're  all  set  to  sweep  the  competi- 
tion off  the  black  and  white  board. 

That's  llford  take-over  talk. 

No  idle  promise. 

FP4  35  mm  outsells  every  other. 

Because  it's  the  best. 

So  is  HP4— the  fast  film.  Pan  F— 
the  fine  film. 

Selochrome — the  flexible  film.  And 


llford  1 26  cartridge  film. 

And  after  a  critical  camera  test,  your 
customers  are  going  to  discover  they 
are  the  best  too. 

Contented  customers — faster  turn- 
over. 

Meet  us  on  our  terms — you'll  find 
they're  better  than  the  others. 

Your  move. 


ILFORD 


llford  Limited,  Amateur  Products  Division,  llford,  Essex 
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IT'S  SUPER  BONUS  TIME 


from  16  JUNE  to  16  JULY  1969 

ANDRE  PHILIPPE  LTD.,       71-71 B  GOWAN  AVENUE,  FULHAM,  LONDON  SW6 


Tel:  REN  2194/2397 


MACANDREWS  &  FORBES  LTD 

LOCOMOTIVE  HOUSE, 
30-34,  BUCKINGHAM  GATE,  LONDON,  S.W.I 

MANUFACTURERS  OF  THE  WELL-KNOWN 

V  R   *nrl  P    BRANDS  OF  TURKISH 
V.D.  ana  C.  L|CORICE  BLOCK  JUICE 


AMMONIATED  GLYCYRRHIZIN 
'FLOTITE'  DISPERSANTS 


Telephone  :  01-222  4451/3 
Telegrams  :  Macforbes  London  SWI 
TELEX  :  22271 


ILON 


ABSCESS 


► 
► 


r  SALVE 

for: 

BOILS    A  daily  dressing  will  remove  pain 
and  quickly  clear  up  condition. 


CARBUNCLES  Respond  quickly  to  regular 
dressing  with  Hon  Abscess  Salve. 


SUPPURATING  WOUNDS  Hon  Abscess 
Salve  is  essentially  an  ointment  for  the 

elimination  Of  suppuration  Contains  no  Antibiotics. 


Manufactured  by 

ILON  laboratories  (HAMILTON)  LTD 


LORNE  STREET  •  HAMILTON  •  LANARKSHIRE 


TEL.: 

HAMILTON  24310 


BIGGER 

PROFITS  FOR  YOU 

FANCY  GOODS 
DOMESTIC  REQUISITES 


Supplies  from  your  usual  wholesale  house 


on  a 


CASH  and  CARRY  basis 


OPEN 

Monday  to  Friday 
8am  —  6.30  p  m 

Sunday 
9am  —  1pm 

PHONE 

01-674  4348/1242 


TERENCE  C.  HAYCRAFT 
124a  LYHAM  ROAD,  LONDON,  SW2 
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THERE'S 
NOTHING 
TO  TOUCH 
CARMEN.. 


There's  a  really  massive  advertising  campaign  just  waiting  to 
rst  announcing  the  new  machine.  The  Double-10  ^ 
en  by  all  the  right  people,  in  all  the  right  media  all  through  the 
Jtumn.  Over  and  over  again.  The  impact  will  be  terrific!  And  with 
3  experience  and  resources  of  a  company  like  Carmen  as  backing 
t  has  to  be  an  all  time  sales  winner. 

So  don't  hang  around.  Order  the  Double-10  TODAY.  And  while 
u  are  about  it  rememberthe  other  sure  sellers 
the  Carmen  range.  The  Companion,  7  +  7,  16  <1&h 
d  20  sets  are  bound  to  go  great  guns  again. 
it  yourself  the  greatest  takings  ever.The  brand 
ader  means  business  this  Autumn.  — —       ■■-■i-ti-i    ■ ,  -j-y; 

You  knowthere's  nothing  to  touch  ^^gIi  fll^^r^ 
irmen  ...  when  the  heats  on.  %^V^1  '  ,  — ! 

commended  man  price.  The  Greatest  Hair  Happening  Ever 


DOUBLE  10  4  jumbo  rollers-8  large  rollers-8  small  rollers. 
10for  instant  use,  10  in  reserve.  •  ^  ■  ® 


CARMEN  20 

6  jumbo  rollers- 
10  large  rollers  - 
4  small  rollers. 
All  for  instant  use. 
£12.19.6 


CARMEN  7+7 

2  jumbo  rollers - 
8  large  rollers  - 
4  small  rollers. 

7  for  instant  use,  7  in  reserve. 
£9.19.6* 
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WELLCOME  INSTTR 
LIBRARY 


INTIMATE  FEMININE 
DEODORANT 


Coll. 


Coll. 


WelMOmec 


THE  GENTLE.  elMt 
^AFE  WAY  TO  ENSURE  FRfEOO* 

FROM  ODOUR. 


Now,  MUM  deals 
with  the  most  intimate 
and  delicate  deodorant 
problem  of  all... 

The  problem  of  vaginal  odour. 
But  now  Mum,  the  best  known  of  all  deodorants, 
has  the  answer. 

It's  called  Intimist. 

Intimist  is  a  light,  dry  aerosol  spray  specially 
formulated  with  Chlorhexidine  Hydrochloride  to  be 
safe  for  the  most  delicate  tissue. 

Gently  but  effectively  Intimist  deodorizes  the 
outer  vaginal  area— even  during  menstrual  periods. 

Intimist  was  invented  for  this  single  task. 

Yet  it  sells  at  only  7/6  for  70  grammes. 

And  Bristol-Myers,  the  makers  of  Mum, 
arc  undertaking  a  special  leaflet  campaign  to  sales 
assistants  to  tell  them  discreetly  but  effectively 
about  vaginal  odour. 

At  the  same  time,  we'll  be  issuing  a  leaflet 
for  display  on  your  counter. 

But,  most  of  all,  your  customers  will  learn 
about  Intimist  from  the  full  page  colour 
advertisement  which  will  appear  in  women's 
magazines  from  July  to  December. 

The  makers  of  Mum  confidently  expect 
Intimist  to  become  the  biggest  selling  deodorant 
specifically  designed  for  the  vaginal  area. 

So  make  sure  you  stock  the  one  made  by 
the  people  who  really  know  deodorants. 

The  MUM  people. 


June  28,  1969 
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M.  I R.  NORTON  LTD., 

are  exhibiting  their  range  of  fancy 
soaps  and  toiletries  at  the  following 
hotels : 


Griffin  Hotel,  Leeds: 
Metropole  Hotel,  Brighton: 
Midland  Hotel,  Birmingham 
Skyways  Hotel,  Southampton: 
Royal  Hotel,  Cardiff: 


June  29th  -  July  3rd 
July  13th -July  17th 
July  14th -July  17th 
July  15th -July  18th 
July  21  st -July  24th 


Greyhound  Hotel,  Croydon: 

July  18th  -  August  1st 

St.  Enoch's  Hotel,  Glasgow: 

July  18th -August  22nd 


We  look  forward  to  welcoming  old 
and  new  customers  at  one  of  the 
above  shows  and  in  the  meantime 
invite  you  to  send  for  our  new  full 
colour  illustrated  catalogue,  which  in- 
cludes 14  new  items. 


Please  note  our  new  address: 

ML  &  R.  NORTON  LTD., 
Adriant  Works, 
155-7,  Merton  Road, 
London,  S.W.  18. 

Tel:  01-874  6087  (3  lines) 
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The  Cow&Gate  story... 

continued. 


Mothers  have  confidence  in  Cow  &  Gate  Milk  Food.  Confidence  that  comes  from  warm  and 
reassuring  advertising;  confidence  that  comes  from  professional  recommendation  like  yours. 
The  confidence  story  will  be  seen  by  millions  of  mothers  through  whole  page  advertisements  in 
WOMAN,  WOMAN'S  REALM,  WOMAN'S  WEEKLY;  in  Medical  and  Nursing  journals; 

advertisements  in  local  newspapers,  television  in  selected  areas,  and  full  colour 

advertisements  in  Baby  journals. 
The  Cow  &  Gate  story — 
powerful  advertising  that 
ensures  continually 
life,        increasing  sales. 


111 


full  cream  MILK  FOOD 


still  A  r 
onlyT 

Recommended  retail  price 
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All-out  Attack  on  S.E.T. 

A  NATIONAL  campaign  against  selective  employment  tax  is  being  launched 
on  July  7  by  the  Retail  Alliance,  to  which  the  National  Pharmaceutical  Union 
is  one  of  the  affiliated  bodies. 


Objectives  of  the  campaign  are  to  re- 
move S.E.T.  altogether  in  due  course; 
to  attempt  to  remove  existing  anomalies 
immediately,  and  to  provide  a  continuous 
publicity  campaign  directed  to  all  mem- 
bers of  Parliament  and  political  parties 
until  after  the  next  general  election.  On 
July  6,  Mr.  J.  Reed  (chairman,  National 
Pharmaceutical  Union)  will  accompany 
Alliance  president  Mr.  B.  Reed  and  others 
to  present  a  letter  of  protest  at  No.  10 
Downing  Street.  Letters  of  protest  are  also 
being  delivered  to  the  leaders  of  the  Oppo- 
sition and  of  the  Liberal  Party.  Members 
of  the  N.P.U.  are  asked  to  contribute  at 
least  £1  each  towards  the  campaign  (the 
sum  is  allowable  for  tax).  They  are  also 
asked  to  write  to  their  own  members  of 
Parliament  in  protest  against  the  tax. 
Special  publicity  material  is  to  be  pre- 
pared for  use  by  retailers  and  is  expected 
to  include  a  window  poster,  car  stickers, 
letter  seals,  slogans  for  use  in  advertising 
material  and  a  standard  form  of  petition 
to  be  signed  by  customers  for  eventual 
presentation  to  the  local  M.P.  The  Nat- 
ional Chamber  of  Trade  has  urged  mem- 
bers of  its  affiliated  bodies  to  write  to  the 
Chancellor  of  the  Exchequer  during  the 
week  ending  July  5  to  protest  against  the 
tax. 


EC  io  contest 

Your  bid  to 

win  £25 

must  be  in  by  July  4 

Complete  your  entry 
now  and  send  it  off 

CONDITIONS 

Each  side  of  the  EC10  should  be 
designed,  in  ink,  on  separate  sheets  of 
paper. 

No  change  in  the  dimensions  of  the 
form  can  be  considered. 

Entries  must  be  received  before  July  4. 

The  competition  is  not  open  to 
employees  of  Morgan-Grampian,  Ltd., 
its  associated  companies,  or  relatives 
of  their  employees. 

The  judges'  decision  is  final. 
Address  entries  to  "EC10,"  The  Editor, 


C.  &  D.,  28  Essex 
London,  W.C.2. 


Street,  Strand, 


R.P.M.  Facts 
Wanted 

THE  fight  for  the  retention  of  resale 
price  maintenance  for  medicines  is  now 
reaching  a  critical  stage.  Many  members 
in  all  sections  of  the  industry  have 
readily  responded  to  requests  for  specific 
information,  but  the  Proprietary  Articles 
Trade  Association  state  that  legal  advisers 
require  even  more  detailed  information 
before  they  are  ready  to  go  into  court. 
Much  therefore  remains  to  be  done.  The 
P.A.T.A.,  Proprietary  Association  of 
Great  Britain  and  National  Pharma- 
ceutical Union  have  been  working  closely 
together  collecting  evidence  aimed  at 
satisfying  the  court  that  medicines  fall 
into  a  different  category  from  any  other 
class  of  product  it  has  previously  con- 
sidered and  that  the  continuance  of 
R.P.M.  on  medicines  is  in  the  public 
interest. 

It  has  not  yet  been  necessary  to  appeal 
for  funds  to  finance  the  final  hearing  but, 
so  soon  as  it  is  possible  to  give  a  reliable 
estimate  of  the  amount  required  an 
appeal  will  be  made  to  all  members. 

The  P.A.T.A.  Council  emphasises  that 


"on  this  issue  there  is  no  second  chance" 
but,  with  the  necessary  evidence  and  suf- 
ficient funds  to  finance  the  hearing,  they 
are  confident  of  success. 

Doctors  and 
Drug  Abuse 

THE  recent  history  of  drug  abuse  sug- 
gests, not  that  there  are  more  unscrupu- 
lous doctors  than  formerly,  but  that  the 
profession  is  now  being  confronted  with 
problems  of  new  social  attitudes  and  new 
drugs  that  it  does  not  fully  understand, 
says  the  British  Medical  Journal  in  a  lead- 
ing article  (June  21).  The  article  cites 
Government  intervention  to  stop  irrespon- 
sible prescribing  of  heroin,  the  Health 
Departments'  agreement  with  industry  to 
stop  irresponsible  prescribing  of  injectable 
methylamphetamine,  and  the  Pharma- 
ceutical Society's  notice  to  pharmacists 
to  stop  irresponsible  prescribing  of 
amphetamine  sulphate  powder.  "This,"  it 
says,  "is  a  record  the  medical  profession 
should  carefully  consider."  Legislation 
cannot  make  a  medical  man  do  his  job 
properly— though  it  might  succeed  in 
eliminating  the  occasional  rogue.  The  new 


problems,  the  article  concludes,  can  be 
met  only  by  scrupulously  applying  pro- 
fessional standards.  A  survey  of  seventy- 
four  regular  users  of  methylamphetamine 
injections,  published  in  the  same  issue  of 
the  Journal,  showed  that  most  of  them 
obtained  their  initial  supplies  from  illicit 
sources  but,  at  the  time  of  questioning 
were  getting  the  drug  from  doctors. 

Conference  Topics 

SUBJECT  for  discussion  at  the  first  pro- 
fessional session  of  the  British  Pharma- 
ceutical Conference  in  Belfast  on  Tuesday, 
September  1,  is  the  pharmaceutical  in- 
dustry's relationship  with  the  practising 
pharmacist,  the  main  speaker  being  Mr. 
S.  E.  Andrews  (vice-president,  Associa- 
tion of  the  British  Pharmaceutical 
Industry).  For  the  professional  session 
(Wednesday  morning)  the  topic  is  "Drug 
Dependence."  Dr.  M.  Glatt  (consultant 
to  the  World  Health  Organisation's 
advisory  panel  on  drug  dependence)  will 
speak  to  the  title  "Development  of  Inter- 
national Controls"  and  Mr.  J.   R.  Dale 


  Kill   ™.  wifr^ 

COMMONWEALTH  PHARMACISTS  AT  GREEN- 
FORD:  Delegates  to  the  first  Commonwealth 
Pharmaceutical  Conference  photographed  during  a 
tour  of  the  works  of  Glaxo  Laboratories,  Ltd., 
Greenford.  Middlesex.  In  the  group  are  Messrs. 
D.  A.  Jayne,  Nairobi  (immediate  past-president. 
Pharmaceutical  Society  of  Kenya).  A.  Mohapi 
(pharmacist  from  the  Queen  Elizabeth  II  Hospital, 
Maseru,  Lesotho),  B.  A.  Chatoo  (general-practice 
pharmacist  from  Dar-es-Salaam,  Tanzania),  J.  C. 
Turnbull  (executive  director,  Canadian  Pharmaceuti- 
cal Association,  Toronto),  M.  J.  Mehta  (pharma- 
ceutical company  representative  from  Dar-es- 
Salaam)  and  K.  A.  Lees  (head  of  Glaxo's 
pharmacy  department  and  a  member  of  Council, 
Pharmaceutical  Society  of  Great  Britain).  Mr.  Lees 
gave  an  explanation  of  the  work  done  in  the 
factory. 
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(chief  inspector,  Pharmaceutical  Society 
of  Great  Britain)  on  "The  Pharmacist's 
Rdle  in  Controlling  the  Supply  of  Drugs 
of  Dependence." 

At  the  discussion  forum  (Tuesday  after- 
noon) the  theme  is  "Rapid  Methods  for 
Quality  Control."  At  the  history  of  phar- 
macy session,  also  on  Tuesday  afternoon, 
a  paper  on  "Apothecaries  and  the  Profes- 
sional Organisation  of  Pharmacy  during 
the  18th  and  19th  Centuries  in  Ireland" 
is  being  read  by  Mr.  N.  C.  Cooper,  and  a 
second  on  "Belfast — Some  Aspects  of 
Local  Medical  History"  by  Dr.  R.  W.  M. 
Strain. 

The  Conference  lecture  on  Thursday 
morning  is  by  Professor  O.  L.  Wade 
(Queen's  University,  Belfast)  on  "Use  of 
Drugs  in  the  Community." 

Friday  morning's  symposium  session  has 
three  contributions  under  the  general 
theme  "Properties  of  Plastics  of  Import- 
ance in  Pharmacy  and  Medicine." 
Speakers  are  Messrs.  J.  M.  J.  Estevez 
(I.C.I.  Plastics  division)  on  "Properties  of 
Plastics  of  Importance  in  Pharmacy  and 
Medicine,"  B.  J.  Simpson  (Smith  & 
Nephew  Research,  Ltd.)  on  "Plastics  in 
Medicine  their  Safety  in  Use,"  and  M.  J. 
Busse  (Glaxo  Laboratories,  Ltd.)  and 
D.  A.  Hughes  (Boots  Pure  Drug  Co., 
Ltd.)  on  "Application  of  Plastics  of 
Importance  in  Pharmacy  and  Medicine." 
For  other  Conference  week  programme 
details  see  C.  &  D.,  January  11,  p.  43. 

Tax-free  Goods 
Over  the  Counter 

FROM  July  1  retailers  will  be  allowed  to 
sell  and  deliver  goods  over  the  counter 
free  of  purchase  tax  to  foreign  visitors, 
instead  of  sending  the  goods  direct  to  the 
customer's  overseas  address  or  to  the  ship 
or  aircraft  on  which  he  is  leaving.  Under 
new  regulations  a  retailer  must  rely  on  the 
honesty  of  the  customer,  who  is  obliged 
to  export  the  goods  within  three  months, 
personally  producing  them  to  the  Customs. 
He  will  then  receive  a  certificate  of  ex- 
portation to  be  returned  to  the  retailer. 
If  it  is  not,  the  retailer  will  be  unable 
to  reclaim  tax  from  the  Customs  and 
Excise  or  his  supplier.  The  "little  Neddy" 
for  the  Distributive  Trades  and  the  British 
Travel  Association  have  said  the  old  ex- 
port system  was  being  neglected  by  re- 
tailers because  it  was  too  cumbersome. 

New  Bank  Card 

A  NEW  standardised  bank  card  for 
cheques  will  from  July  1  gradually  re- 
place the  various  sorts  of  cards  now 
used.  It  bears  a  coloured  flash  to  dis- 
tinguish one  bank  from  another.  Like  the 
present  cards,  the  new  card  enables  the 
holder  to  pay  by  cheque  for  goods  and 
services  worth  up  to  £30.  Endorsed  by 
the  National  Chamber  of  Trade,  it  has 
been  devised  mainly  to  help  traders,  who 
suggested  one  type  of  card,  to  make  re- 
cognition easier.  It  will  also  help  banks 
abroad  when  exchange  control  regula- 
tions permit  British  tourists  to  take  ad- 
vantage of  "Eurocheque",  the  new  sys- 
tem  for   cashing  cheques   at  European 


banks.  The  use  of  cheque  cards  is  ex- 
pected to  increase  after  July  1,  when 
English  and  Welsh  banks  no  longer  open 
on  Saturdays. 

Most  of  the  major  British  and  Irish 
banks  will  adopt  the  new  card,  but  Bar- 
clays will  continue  with  the  Barclaycard, 
and  the  Allied  Irish  banks  will  have  their 
own  form  of  cheque  card. 

A  bank  cheque  card  has  two  purposes: 
it  guarantees  that  a  cheque  for  up  to 
£30  will  be  met  by  the  bank,  and  enables 
a  cheque  to  be  cashed  immediately  at  any 
bank  branch  in  Britain  and  Ireland. 

On  the  new  card  is  the  name  of  the 
bank,  the  branch  code  number,  the  num- 
ber and  expiry  date,  and  the  signature 
of  the  bearer.  The  reverse  side  will  tell 
the  person  who  receives  a  cheque  how 
to  use  the  card,. 

Cosmetic  Chemists 

THE  Society  of  Cosmetic  Chemists  hopes 
to  establish  a  four-  to  five-day  sandwich 
course  for  newly  qualified  and  other 
graduates,  Dr.  J.  J.  Mausner  reveals  in 
a  message  to  members  on  his  election  as 
president  of  the  Society.  The  course  would 
be  one  acceptable  for  Industrial  Training 
Board  grant.  Dr.  Mausner  also  proposes 
to  proceed  vigorously  with  attempts  to 
obtain  the  Royal  Charter  and  promises  to 
maintain  a  close  liaison  with  the  Toilet 
Preparations  Federation  for  providing 
codes  of  good  housekeeping  and  other 
ethical  standards  for  the  industry  as  a 
possible  basis  for  future  legislation. 

Training  Reps 

WAYS  of  improving  the  service  provided 
by  medical  representatives  were  discussed 
at  the  second  annual  seminar  on  their 
training  held  in  London  on  June  12. 
Over  100  training  and  marketing  execu- 
tives attended  the  seminar,  organised  by 
the  Association  of  the  British  Phar- 
maceutical Industry.  Among  the  speakers 
was  Dr.  T.  M.  Cook  (chief  training 
officer,  Chemical  and  Allied  Products  In- 
dustry Training  Board).  The  seminars, 
coupled  with  the  A.B.P.I.  national  ex- 
aminations for  recently  recruited  repre- 
sentatives, are  aimed  at  ensuring  that 
training  is  of  the  same  high  standard 
throughout  the  industry,  through  the  shar- 
ing of  the  best  ideas. 

D  Day  Losses  ? 

RETAILERS  that  delay  conversion  pre- 
parations may  lose  trade  to  shops  readily 
prepared  for  the  D  Day  changeover 
(February  15,  1971),  Mr.  Barry  Reed, 
chairman  of  the  Retail  Alliance,  writes 
in  the  Decimal  Currency  Board  news- 
letter. Some  pricing  problems  would  lead 
to  unnecessary  losses  or  accusations  of 
profiteering,  but  they  could  be  solved  by 
the  retailer  rationalising  the  weights, 
values  and  quantities  of  his  goods  to 
achieve  easy  conversions  on  D  Day. 

Long-term  Sick 

THERE  were  now  about  400,000  insured 
workers  who  had  been  sick  for  more  than 
six    months,    said    Mr.    David  Ennals 


(Minister  of  State  at  the  Department  of 
Health  and  Social  Security)  on  June  14. 

IRISH  NEWS  I 

THE  REPUBLIC 

Stole  Drugs 

TWO  youths,  said  to  have  been  found  j 
in  a  "doped  condition"  at  Clondalkin, 
co.  Dublin,  in  the  early  hours  of  February 
27,  were  sent  to  St.  Patrick's  Institution 
for  six  months  by  Justice  Murphy  at  a 
Kilmainham  court  on  May  21.  Joseph 
Martin  Skelton  (17),  of  Beechfield  Road, 
Walkinstown,  and  a  sixteen  year  old  youth 
pleaded  guilty  to  breaking  and  entering 
Clondalkin  dispensary  on  the  night  of 
February  26  and  stealing  a  quantity  of 
drugs. 

Addicts  Treated 

ANNOUNCING  details  of  the  establish- 
ment of  the  National  Drug  Addiction 
Centre  in  Jervis  Street  Hospital,  Dublin, 
on  June  16,  the  Minister  for  Finance,  Mr. 
Haughey,  said  that  one  out-patients  clinic 
would  be  set  up  in  the  hospital  and  an- 
other at  North  Circular  Road.  The  public 
should  be  alerted  to  the  danger  of  drug 
abuse  but  the  problem  should  not  be 
exaggerated  in  case  it  gave  rise  to  anxiety. 
The  centre  would  begin  treatment  within 
a  few  weeks.  Dr.  John  Ryan  (consultant 
psychiatrist,  Jervis  Street  hospital)  said 
while  there  were  no  firm  figures  for  drug 
addiction  there  were  thirty  known  hard 
drug  addicts  in  the  country  and  possibly 
500  soft  drug  abusers.  The  centre  would 
have  two  psychiatrists,  nursing  staff  and 
would  be  backed  with  the  laboratory 
services  of  the  hospital  and  of  St. 
Brendan's  Hospital. 

NEWS  IN  BRIEF 

The  Institute  of  Packaging  has  elected 
Mr.  J.  Alan  Kind  (Aluminium  Foils,  Ltd.) 
Chairman  of  its  council  for  1969-70.  Vice- 
chairman  is  Mr.  C.  Swinbank  (Imperial 
Chemical  Industries,  Ltd.)  and  Vice-chair- 
man elect  Mr.  J.  H.  Briston  (Shell  Chemi- 
cals (U.K.)  Ltd.).  Mr.  G.  L.  Tillotson  has 
now  taken  over  officially  as  President  from 
Lord  Kings  Norton. 

A  record  expenditure  on  chemicals  of 
£870  million  during  the  next  three  years 
is  one  of  the  forecasts  of  the  Process 
Working  Party's  fourth  report,  published 
recently  by  the  National  Economic 
Development  Office.  During  the  same 
period  chemical  engineering  contractors 
aim  to  secure  to  £200  million  worth  of 
overseas  contracts. 

Recipients  of  Unilever-sponsored  Euro- 
pean Fellowships,  1969-70,  are  Dr.  D. 
Sofrova  (senior  assistant,  department  of 
biochemistry,  Charles  University,  Prague), 
who  will  work  at  Cambridge  University 
on  photosynthesis  and  respiration  in  plants 
and  Dr.  W.  P.  Zeylemaker  (laboratory 
of  biochemistry,  B.C.P.  Jansen  Instituut, 
Amsterdam)  who  will  work  in  the  Univer- 
sity of  Oxford  on  the  interaction  between 
antigen  and  antibody  in  relation  to  com- 
bining activity  and  structure  of  the  bind- 
ing site. 
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GOLF 

Manchester  Pharmaceutical  Golfing 
Society.  The  Society's  annual  challenge 
match  against  a  team  from  the  Pharmaceuti- 
cals Division,  I.C.I. ,  Ltd.,  held  at  Bramhall 
Golf  Club  on  May  28,  resulted  in  a  win  for 

1,  C.I,  by  five  and  a  half  games  to  three  and 
a  half.  At  Heaton  Moor  Golf  Club  on 
June  11,  Mr.  J.  Dawson  won  the  Captain's 
prize  with  Mr.  B.  Hewitt  runner-up. 

Irish  Chemists'  Golfing  Society.  May  25 
to  May  28  saw  the  biggest  invasion  of  phar- 
macists ever  to  descend  on  Waterford  when 
more  than  eighty  members  of  the  Irish 
Chemists'  Golfing  Society  engaged  in  friendly 
combat  during  their  annual  four-day  outing. 
After  the  opening  day  in  Waterford,  the 
party  went  on  to  Tramore  for  the  remaining 
three  days.  Star  of  the  outing  was  Mr.  T.  J. 
Brosnan,  Kenmore,  who  with  skilful  driv- 
ing and  precision-type  putting  captured  the 
Captain's  prize.  Captain  Paddy  Two  hig  pre- 
sided at  dinner.  Attending  his  first  annual  out- 
ing was  the  Society's  first  B.Sc.Pharm.  member 
Mr.  M.  Hennessy,  Rathkeale,  who  duly 
figured  in  the  prize  list.  Results:  Waterford, 
May  25,  I.C.I,  prizes,  Strokes:  1,  J.  Casser- 
ley,  Dunmanway;  2,  J.  Glynn,  Cork;  3,  J. 
T.  Foley,  Dublin.  Par:  1,  J.  Staunton,  Castle- 
bar;  2,  P.  Fahey,  Tullamore;  3,  M. 
O'Shaughnessy,  Dublin.  Tramore,  May  26, 
Society  prizes:  Class  1:  1,  A.  B.  Hensey, 
Dublin;  2,  J.  Glynn.  Class  2:  1,  M. 
Hughes,  Portlaoise;  2,  P.  Dennehy,  Skib- 
bereen.  Class  3:    1,  C.  Mernagh,  Campile; 

2,  J.  Hogan,  Tramore.  Handicap  19-24:  J. 
P.  Holland,  Dublin.  May  27:  Strokes:  1, 
D.  O'Connell,  Tullamore;  2,  J.  P.  Holland; 

3,  F.  Reen,  Mill  Street.  Par:  1,  C.  J.  Staunton, 
Dublin;  2,  J.  Fitzgibbon,  Dublin;  3,  S. 
O'Neill,  Limerick.  Best  score  on  first  nine 
holes :  D.  Tierney,  Dublin ;  Second  nine :  C. 
Conefrey,  Dublin.  Handicap  19-24:  W.  Car- 
vill,  Dublin.  May  28:  Captain's  prize:  1, 
T.  J.  Brosnan;  2,  J.  Glynn.  Class  1  :  1,  tie, 
S.  O'Neill  and  T.  Delaney,  Waterford;  2,  P. 
Fahey;  3,  M.  Guerin,  Nenagh.  Class  2:  1, 
P.  Coughlin,  Carrick-on-Suir;  2,  tie,  J. 
Burke,  Dublin  and  S.  Carroll,  Dublin;  3, 
K.  Banks,  Dublin.  Class  3:  1,  J.  Hogan;  2, 
tie,  J.  Burke,  Cahir  and  M.  Hennessy;  3, 
J.  Smyth,  Dublin.  Class  4:  1,  M.  Berming- 
ham,  Fermoy;  2,  J.  P.  Holland.  Best  gross 
score:  T.  J.  Lynch,  Dublin.  Past  Captains' 
prize:  M.  L.  Cashman,  Dublin.  Non-win- 
ners' prize:  A.  Walsh,  Dublin;  T.  O'Neill, 
New  Ross. 

BOWLS 

Ulster  Chemists'  Bowling  Association 
and  Scottish  Chemists'  Bowling  Associa- 
tion. The  annual  match  between  the  two 
Associations  took  place  on  the  green  of  the 
Larne  Bowling  Club,  Larne,  co.  Antrim,  on 
June  18.  The  match  resulted  in  a  win  by 
92  to  73  for  the  Scottish  team,  who  thus 
retained  the  Rexall  trophy.  Scores :  Northern 
Ireland,  1,  W.  J.  Beattie,  T.  G.  Ellis,  J. 
McCullough,  W.  McNally,  24;  2,  T.  Gray, 

H.  Baird,  S.  Magowan,  A.  Steen,  25 ;  3,  S. 
Cohen,  N.  Robinson,  A.  E.  Atkinson,  S.  T. 
McIIroy,  18;  4,  J.  D.  Morrison,  G.  Hamil- 
ton J.  Patterson,  C.  S.  Ritchie,  6.  Scotland, 

I,  J.  Turnbull,  J.  L.  Wilson,  P.  Emslie,  R. 
A.  Condie,  24;  2,  J.  MacGowan,  P.  Rawlin- 
son,  W.  Dickson,  D.  C.  Bernard,  16;  3,  J.  H. 
Tainsh,  A.  Shaw,  A.  K.  Patrick,  A.  McKin- 
lay,  22;  4,  G.  Prior,  J.  McLeish,  A.  Cald- 
well, J.  Menzies,  30.  The  trophy  was  pre- 
sented to  the  winners'  captain  by  Mr.  N. 
Robinson  of  the  Rexall  Drug  Co.  The 
highest-scoring  rinks  on  each  team  received 
prizes.  Mr.  A.  Shaw  (secretary  of  the  Scottish 
Association)  made  a  presentation  to  Mr.  S. 
Magowan  in  appreciation  of  the  latter's  work 
as  secretary  of  the  Ulster  Association. 


Topical  Reflections 

By  Xrayser 
Any  Old  Iron 

It  is  many  years  since,  under  parental  direction,  I  partook  of  a  pleasant 
beverage  that  rejoiced  in  the  name  of  chemical  "food."  (I  felt  then  that, 
palatable  as  the  preparation  was,  I  was  glad  I  was  not  one  of  the  Parrish 
family,  for  it  did  not  strike  me  that,  as  sustenance,  it  could  compare  with 
roast  beef  and  apple  dumplings).  At  the  time  of  which  I  write,  most  young 
people  were  similarly  indulged  at  certain  prescribed  seasons  of  the  year 
for,  in  the  eyes  of  fond  parents,  the  slightest  sign  of  a  wan  and  pallid 
appearance  called  at  once  for  a  course  of  compound  syrup  of  iron  phos- 
phates. I  was  puzzled  to  discover,  at  a  later  stage  in  life,  that  there  was  also 
a  simple  syrup  of  the  phosphates  of  iron.  At  the  time  I  could  not  think 
why,  but  it  has  since  been  abundantly  revealed  to  me  that  there  has  been  a 
perpetual  seeking  after  the  truth  where  iron  is  concerned,  and  I  think  I 
would  be  correct  in  stating  that  the  search  continues.  Pharmaceutically,  my 
first  acquaintance  with  the  substance  was  in  an  elemental  state  when  I  was 
set  to  clip  iron  wire  into  small  enough  pieces  to  slip  into  the  neck  of  a  flask 
so  that  it  might  be  converted  into  a  phosphate  or  an  iodide  suitable  for 
incorporation  in  an  elegant  syrup.  The  task  was  not  without  hazard,  for 
the  small  pieces  of  wire  were  sharp  and  had  to  be  handled  with  care.  It 
took,  from  start  to  finish,  a  considerable  number  of  boy  hours,  but  at  six- 
teen-shillings  and  eightpence  per  calendar  month  it  would  seem  unlikely 
that  the  time-and-motion  study  experts  would  have  found  much  fault. 
Besides  the  experience  was,  we  were  led  to  believe,  invaluable,  and  in  retro- 
spect I  am  not  disposed  to  disagree. 

Other  Irons  in  the  Fire 

It  was  not  long  before  another  chemical  experiment  was  undertaken  in 
the  process  of  producing  a  gross  of  pills  according  to  Blaud  —  a  tricky 
operation  calling  for  a  degree  of  skill  and  timing.  But  there  were  physicians 
who  declared  there  was  merit  in  pills  of  iron  valerianate,  and  if  the  day  of 
making  were  a  warm  summer's  day  one's  popularity  sank  to  a  low  level. 
And  even  on  the  homeward  journey  on  the  Underground  one  was  conscious 
that  the  crush  and  congestion  in  one's  immediate  vicinity  were  less  pro- 
nounced than  was  normally  the  case.  (In  fact,  the  offender  generally  alighted 
at  the  first  stop  and  walked  the  remaining  five  miles,  hoping,  like  Joe 
Gargery,  that  fresh  air  would  solve  the  problem.)  Then  there  was  a  saccha- 
rated  carbonate  which  was  in  and  out  of  fashion  over  the  years.  In  my 
experience  it  underwent  a  revival  of  interest  about  the  time  the  Health 
Service  started,  but  it  was  a  fleeting  appearance  in  my  area.  I  wonder  if  it 
is  still  prescribed?  But  since  those  days  there  has  been  no  lack  of  iron 
activity,  and  recent  weeks  have  witnessed  a  large  and  spreading  output. 
Sulphates,  gluconates,  succinates  and  fumarates  have  all  been  competing 
for  a  nod  of  recognition  from  the  busy  physician — sometimes  on  their  own, 
sometimes  in  combination.  My  shelves  disclose  no  fewer  than  twenty- 
four  different  preparations,  including  the  latest,  which  was  detailed  and 
prescribed  within  the  short  space  of  twenty  minutes.  For  the  representative, 
triumph — for  me,  lackaday! 

Relics 

There  are  a  few  standard  preparations  not  included  in  my  count,  for 
example  iron  and  ammonium  citrate,  and  as  I  glance  at  that  shelf  I  am 
conscious  of  a  reproachful  look  from  a  bottle  labelled  ferri  et  ammon.  cit. 
virid.,  and  another  from  an  old  pensioner  called  liq.  ferri  dialys.  And  peep- 
ing over  their  shoulder  is  still  another  called  vin.  ferr.  which  looks  as  though 
it  would  have  to  be  decanted  with  great  care.  I  acknowledge  their  presence 
and  remind  them  that  we  all  have  our  day  and  that  it  won't  be  long  before 
I  join  them.  And  as  I  turn  away  I  am  shrivelled  by  a  baleful  look  from  that 
tincture  which  used  to  be  described  as  "steel"  drops.  The  iron,  I  fear,  has 
entered  deeply  into  my  soul. 
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Retail  Salaries  in  Northern  Ireland 


NEW  minimum  salaries  and  wages  for 
pharmaceutical  employees,  effective  from 
June  1,  to  be  observed  by  all  employers 
engaged  in  retail  pharmacy  in  Northern 
Ireland,  have  been  agreed  by  the  Ulster 
Chemists*  Association  Joint  Council  and 
approved  by  the  Department  of  Employ- 
ment and  Productivity.  Annual  salaries 
and  wages,  which  apply  equally  to  both 
sexes,  are  as  follows. — 

STUDENTS  AND  APPRENTICES 
Pre-registration    Diploma  (1)    £550  p. a. 

(2)    £650  p.a. 
Graduate  £650  p.a. 

UNQUALIFIED  ASSISTANTS 

Persons  who  have  completed  the  period 
of  practical  training  and  the  full  academic 
course  recognised  by  the  Pharmaceutical 
Society  of  Northern  Ireland,  but  who  have 
not  qualified  as  Pharmaceutical  Chemists. 
(After  completion  of  practical  and  aca- 
demic training). 

After  fifth  year  £750 
Unqualified  male  assistants,  after  serving 
ten  years  with  the  one  firm,  shall  be  en- 
titled to  three  weeks  holidays  annually.  The 
third  week  to  be  taken  at  a  time  mutually 
agreed  with  employer. 

ASSISTANT  PHARMACEUTICAL 
CHEMISTS 

First    year    after    qualification  and 

registration  as  Ph.C.  £1,100 
Second  year  after  qualification  and 

registration  as  Ph.C.  £1,150 
Third    year    after    qualification  and 

registration  as  Ph.C.  £1,200 
Fourth  year  after  qualification  and 

registration  as  Ph.C.  £1,250 
Fifth    year    after    qualification  and 

registration  as  Ph.C.  £1,300 
Sixth    year    after    qualification  and 

registration  as  Ph.C.  £1,350 

MANAGERS  AND  BRANCH 
MANAGERS 

Persons  qualified  as  pharmaceutical 
chemists,  employed  in  the  capacity  of 
manager  or  branch  manager. 

First    year    after    qualification  and 

registration  as  Ph.C.  £1,250 
Second  year  after  qualification  and 

registration  as  Ph.C.  £1,325 
Third    year   after  qualification  and 

registration  as  Ph.C.  £1,400 
Fourth  year  after  qualification  and 

registration  as  Ph.C.  £1,475 

SUPERINTENDENTS  OF  BODIES 
CORPORATE  AND  MANAGERS  FOR 
REPRESENTATIVES    (Sections    17  and 
18.  1945  Act) 

First    year    after    qualification  and 

registration  as  Ph.C.  £1,350 
Second  year  after  qualification  and 

registration  as  Ph.C.  £1,400 
Third    year    after    qualification  and 

registration  as  Ph.C.  £1 ,475 

Fourth  year  after  qualification  and 

registration  as  Ph.C.  £1,550 

Annual  increments  are  applicable  from 
date  of  qualification  and  registration. 
LOCUMS:  £25  to  £30  per  week  accord- 
ing to  responsibility  and  experience. 


FEMALE  UNREGISTERED  SHOP 
ASSISTANTS 

(not  applicable  to  porters,  messengers, 
book-keepers,  etc.). 

Age  per  week 

15  years  £5 
16 
17 


18 
19 
20 
21 


£5 
£6 
£7 
£7 
£8 
£9 


10s. 


15s. 
10s. 
5s. 


*At  this  point  increments  are  subject  to  pre- 
vious experience. 

The  Executive  Committee  strongly 
recommends  that  no  male  unregistered 
assistants  (new  entrants)  be  admitted  to 
Pharmacy. 

Rota  : 

Pharmacists  £1  per  night 

Unqualified  assistants 

Apprentices 

Unregistered  shop  assistants 

10s.  per  night 

Non-Prejudice  Clause:  The  rates  of 
salaries  and  conditions  of  employment  set 
out  herein  are  minima,  and  do  not  prevent 
the  payment  of  higher  rates  of  salaries  or 
the  operation  of  better  conditions  of  em- 
ployment. Nothing  herein  shall  be  taken  to 
prejudice  any  higher  rates  or  better  con- 
ditions in  existence  when  this  agreement 
becomes  operative. 

Conditions  of  Employment 

Hours:  The  normal  working  week  shall 
be  one  of  forty-four  hours. 

Overtime  :  Work  done  in  excess  of 
forty-four  hours  in  any  week  shall  be  paid 
for  at  the  rate  of  time  and  one  half.  Em- 
ployees who  are  required  to  work  for 
part  of  or  whole  of  any  of  the  six  fixed 
holidays  shall  receive  payment  at  the  rate 
of  double  time  for  time  worked. 

Rota:  On  six  fixed  holidays  where  rota 
duty  is  in  force  payment  should  be  made 
at  the  rate  of  double  rate  for  each  duty 
undertaken. 

Holidays:  Where  a  six-day  working 
week  is  in  operation  twelve  working  days' 
holiday  with  pay  in  each  twelve  months 
worked,  or  pro-rata  for  each  month  com- 
pleted, and  the  six  trade  holidays  or  days 
off  in  lieu  where  trade  holidays  are  work- 
ed. 

Where  the  official  half  day  is  taken  as 
leave  this  constitutes  a  full  day's  leave. 

Where  a  five-day  working  week  is  in 
operation  ten  working  days'  holiday  with 
pay  in  each  twelve  months  worked,  or 
pro  rata  for  each  month  completed,  and 
the  six  trade  holidays  or  days  off  in  lieu 
where  trade  holidays  are  worked. 

In  addition  to  their  normal  holidays, 
two  days'  holidays  shall  be  permitted  to 
staff  for  each  five  complete  periods  of 
rota  service  undertaken,  and  superinten- 
dents and  sole  pharmacists  in  charge  shall 
receive  one  working  day's  holiday  for  each 
weekly  period  of  rota  service  undertaken 
in  the  year,  up  to  a  maximum  of  six 
days. 

A  pharmacist  who  has  had  twelve 
months'  service  with  his  or  her  employer 


shall  be  entitled  to  three  weeks'  holidays) 
with  pay  as  defined  above  relating  to  five| 
and  six  day  working  week.  The  third] 
week  to  be  taken  at  a  time  mutuallyl 
agreed  with  the  employer. 

Wages  During  Sickness 

1.  Subject  to  the  production  of  a  medi- 
cal certificate  and  subject  also  to  the  ex- 
ception stated  in  paragraph  four  an  em- 
ployee who  is  absent  owing  to  sickness, 
accident  or  disablement  not  arising  from 
or  attributable  to  his/her  misconduct  shall 
be  entitled  to  payment  as  follows. — 


upon  completion  of  payment  for  up  to 

6  months'  continuous  service            6  days  in 

any  year 

1  year's           „  „                  12  ditto 

2  „             „  „                  18  ditto 

3  „             „  „                  24  ditto 

4  „             „  „                  30  ditto 

5  ,,             „  „                  36  ditto 


The  rate  being  at  not  less  than  the  ap- 
propriate minimum  rate  of  remuneration 
prescribed  by  the  agreement,  less  which- 
ever is  applicable  of  the  deductions  stated 
in  paragraph  two  or  paragraph  three.  Pro- 
vided that  no  such  deductions  shall  be 
made  in  computing  payment  for  the  first 
three  days  of  such  absence  in  any  year. 

2.  For  any  days  of  absence  (not  being 
days  to  which  paragraph  three  applies) 
the  deduction  from  the  minimum  rate  of 
remuneration  shall  be  at  the  following 
weekly  rate: — 

For  a  single  person  aged  under  18  years 
£2  10s. 

For  a  married  woman  supported  by  her 

husband  £3  2s. 

In  any  other  case: —  £4  10s. 

3.  For  any  days  of  incapacity  for  work 
due  to  personal  injury  in  respect  of  which 
an  employee  is  entitled  to  injury  benefit 
under  the  National  Insurance  (Industrial 
Injuries)  Act,  1946,  the  deduction  from 
the  minimum  rate  of  remuneration  shall 
be  at  the  following  weekly  rate: — 

For  a  person  aged  under  17  years  £4. 
For  a  person  aged  17  but  under  18  years 
£5  Is.  3d. 

For  a  person  aged  18  years  or  more 
£7  5s. 

4.  The  foregoing  provisions  of  this 
clause  shall  not  entitle  an  employee  to 
any  payment  during  absence  arising  out 
of  an  accident  for  which  damages  are 
awarded  at  common  law,  or  of  an  accident 
arising  out  of  or  in  the  course  of  follow- 
ing another  occupation  under  a  contract 
of  service  with  another  employer. 

5.  For  the  purpose  of  this  clause: — 
"The    minimum    rate    of  remuneration" 
shall  mean  "the  normal  weekly  wage  pay- 
able to  the  employee." 

"Day"  means  weekday,  and  the  daily  rate 
of  sickness  pay  shall  be  one-sixth  of  the 
weekly  rate. 

"Year"  means  a  period  of  twelve  months 
starting  January  1  of  any  year. 

Holiday  Year:  For  the  assessment  of 
holidays  the  holiday  year  shall  be  fixed 
from  January  1  to  December  31  of  any 
year. 
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Notes 

Hours:  No  deduction  shall  be  made 
from  the  wages  of  an  employee  who  has 
worked  for  less  than  forty-four  hours  in 
any  week,  if  his  employer's  hours  of  busi- 
ness do  not  permit  the  working  of  a  full 
forty-four-hour  week. 

A  pro  rata  deduction  may  be  made  by 


an  employer  from  the  wages  of  his  em- 
ployee who  voluntarily  agrees  to  work 
less  than  forty-four  hours  per  week  if  the 
number  of  hours  actually  worked  is  less 
than  the  number  of  employer's  hours  of 
business  (e.g.  an  assistant  engaged  on  a 
part-time  basis). 

Termination    of    Employment:  Em- 


ployees, other  than  registered  apprentices 
and  unregistered  shop  assistants,  shall 
give  or  receive  four  weeks'  notice  to  ter- 
minate their  employment,  the  four  weeks 
to  count  from  the  date  of  giving  or  re- 
ceiving of  such  notice.  Unregistered  shop 
assistants  shall  give  or  receive  one  week's 
notice  to  terminate  their  employment. 


Commonwealth  Pharmacists  Approve  a 
Constitution  —  and  Fix  a  1972  Meeting 


THE  draft  Constitution  of  a  Common- 
wealth Pharmaceutical  Association  was 
unanimously  agreed  at  the  first  confer- 
ence of  Commonwealth  pharmacists  in 
London,  June  16-20  (C.  &  D.,  June  21, 
p.  548).  It  is  now  being  sent  to  each  of 
the  territories  concerned  to  be  ratified  by 
the  professional  pharmaceutical  associa- 
tions or,  where  none  exists,  by  the  phar- 
macists of  that  country. 

Subject  to  ratification  by  a  majority  of 
countries,  an  ad  hoc  committee  will  meet 
so  soon  as  possible  to  arrange  the  first 
Council  meeting  under  the  chairmanship 
of  the  president  of  the  Pharmaceutical 
Society  of  Great  Britain. 

One  task  of  the  Committee  will  be  to 
plan  the  first  conference  of  the  Common- 
wealth Pharmaceutical  Association,  which 
will  be  held  at  a  venue  in  Australia  in 
1972. 


For  the  next  five  years  the  secretariat 
will  remain  in  the  Pharmaceutical  Society 
of  Great  Britain.  If  the  Constitution  is 
ratified,  an  application  will  be  made  to 
the  Commonwealth  Foundation  for  finan- 
cial support  for  the  first  three  years  of 
the  new  Association's  life.  A  further  appli- 
cation at  the  end  of  that  period  will,  it  is 
understood,  be  given  favourable  con- 
sideration. Member  associations  or  bodies 
will  also  be  expected  to  make  such  con- 
tributions as  are  considered  reasonable 
in  the  light  of  their  individual  circum- 
stances. 

Paying  tribute  to  the  Commonwealth 
Foundation  and  the  Pharmaceutical 
Society  of  Great  Britain  for  their  part  in 
the  conference,  Mr.  J.  C.  Turnbull, 
Canada,  described  the  arrangements  as 
"nothing  short  of  superb."  On  behalf  of 
the  delegates  he  presented  two  books  to 


the  Pharmaceutical  Society  to  com- 
memorate the  occasion. 

Mr.  Albert  Howells  (chairman)  said 
that  those  present  could  claim  to 
have  added  a  page  to  the  history  of  the 
profession  and  another  page  to  the 
history  of  the  Commonwealth.  "We  in 
pharmacy  are  taking  our  place  with  the 
other  professions — the  lawyers,  the  sur- 
veyors, and  the  rest — in  an  enterprise 
which  I,  for  one,  find  inspiring."  The 
friendships  made  during  the  conference 
were  the  solid  foundation  on  which  the 
Commonwealth  Pharmaceutical  Associa- 
tion would  be  built. 

Expressing  the  delegates'  thanks  to  Mr. 
Howells  for  the  way  he  had  conducted 
the  proceedings,  Mr.  R.  Spafford, 
Australia,  said  he  hoped  the  same  spirit 
of  goodwill  would  prevail  when  confer- 
ence met  again. 


Scots  Give  Their  Views  on  Practical  Training 


A  SCHEME  whereby  students  would  work 
in  pharmacy  during  the  vacations  over  the 
three  to  four  years  of  academic  study  was 
proposed  by  Mr.  G.  Shepherd  at  the 
annual  meeting  of  the  Pharmaceutical 
Society's  Scottish  Department  in  Edin- 
burgh on  June  11.  Mr.  Shepherd,  who 
was  contributing  a  retailer's  viewpoint  to 
a  discussion  on  "The  Purpose  of  Practical 
Training,"  contended  that  the  post- 
graduate year  was  too  short  a  period  for 
its  purpose.  His  suggested  scheme  would 
redound  to  the  student's  advantage  without 
delaying  registration. 

Only  general-practice,  ethical  pharmacy, 
the  speaker  claimed,  could  give  the  student 
the  varied  training  that  would  form  the 
firm  foundation  on  which  to  build  a  career 
in  any  branch  of  the  profession.  The 
student  so  trained  would  find  it  easier 
to  adapt  to  other  branches  than  the  student 
trained  elsewhere.  A  majority  of  students 
today  seemed  to  have  little  conception  of 
general  practice  and  for  many  the  act 
of  dispensing  did  not  seem  to  be  con- 
sciously related  to  the  treatment  of  sick- 
ness and  disease.  "A  certain  reluctance  to 
contact  with  customers  has  also  been 
observed." 

In  training  a  student,  the  first  essentials 
to  be  impressed  were  cleanliness  and 
accuracy — the  "spur"  of  necessity  for 
accuracy  did  not,  said  Mr.  Shepherd,  exist 
academically.  Next  came  familiarity  with 
proprietary  "ethicals,"  the  student  being 
encouraged    to    read    enclosed  medical 


literature.  Opportunity  should  then  be 
given  to  the  student  to  "indulge  his  tech- 
nological confidence"  in  matters  of 
sterilisation,  and  to  participate  in  the  keep- 
ing of  records  required  by  law  and  in 
the  observance  of  forensic  rules.  From 
early  in  his  training  the  student  should  be 
integrated  in  the  business  as  a  whole  and 
should  develop  his  potential  of  profes- 
sional approach  through  early  acquaint- 
ance with  the  public. 

To  those  pharmacists  in  general  practice 
who  thought  it  uneconomic  to  employ  a 
newly-graduated  pharmacist,  Mr.  Shepherd 
said  he  now  found  that  training  was  more 
important  in  the  student's  mind  than 
money.  The  1,415  retail  pharmacies  in 
Scotland  were  employing  twenty-four 
students,  against  eighteen  in  the  seventy 
hospital  pharmacies.  "We  owe  a  debt 
to  the  profession  which  nurtured  us  .  .  . 
I  suggest  that  every  effort  should  be  made 
to  increase  this  number." 

As  to  training  in  a  hospital  pharmacy, 
Miss  E.  A.  Meikle  said  its  aim  must  be 
to  hold  and  maintain  the  students'  interest. 
If  the  students  could  be  taken  round  the 
whole  hospital  by  the  chief  pharmacist  and 
introduced  as  new  members  of  staff  they 
would  unconsciously  note  that  the  hospital 
pharmacist  was  treated  as  a  friend  and 
was  usually  welcomed  in  all  departments. 
Students  must  be  allowed  to  take  responsi- 
bility, needing  to  gain  experience  of  the 
pressure  of  day-to-day  decision  making. 

The  speaker  believed  a  training  syllabus 


should  be  prepared,  perhaps  by  the 
Pharmaceutical  Society  and  the  schools  of 
pharmacy.  The  category-V  teaching 
hospital  should  not  have  the  exclusive 
training  of  the  hospital  pharmacists  of 
the  future.  Students  were  more  likely  to 
get  the  right  kind  of  responsibility  in  the 
smaller  hospitals.  However,  within  the 
Regional  Board  there  should  be  the  chance 
to  move  around  so  as  to  receive  more 
specialised  training.  An  introductory  course 
might  be  run  in  the  form  of  a  week  of 
lectures  and  visits,  including  the 
beginning  of  training  in  first-line  manage- 
ment. There  should  then  be  a  study  day 
each  month,  on  which  students  could 
meet  to  discuss  selected  topics.  Finally  the 
chief  pharmacist  would,  in  Miss  Meikle's 
suggested  scheme,  fill  up  a  report  for  the 
Pharmaceutical  Society  that  would  be 
used  as  a  basis  for  the  student's  future 
career.  Her  personal  wish  was  to  see  the 
undergraduate  involved  in  teaching- 
hospital  ward  rounds,  so  that  the  student 
could  see  both  the  effects  of  drugs  on 
specific  diseases  and  the  onset  of  toxic 
reactions. 

Results  of  a  survey  into  post-graduate 
trainees'  views  were  presented  by  Misses 
F.  G.  Paxton  and  E.  V.  Wijdenes.  They 
had  found  a  belief  among  some  hospital 
trainees — but  not  among  those  in  retail — 
that  the  training  period  was  not  essential. 
Most,  did,  however,  find  they  needed  ex- 
perience of  large-scale  dispensing,  sterile 
products,  etc.  They  also  felt  their  training 
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had  made  them  more  responsible.  Two- 
thirds  of  those  questioned,  when  asked 
whether  they  thought  they  could  auto- 
matically adjust  to  another  branch  of 
pharmacy,  said  they  could  because  in 
their  opinion  hospital  pharmacy  "has  a 
broader  basis  than  the  other  branches." 
Only  a  quarter  of  those  in  retail  felt  they 
could  effect  a  similar  automatic  adjustment. 

Answers  to  another  question  indicated 
that  half  of  the  hospital  trainees,  and  a 
quarter  of  those  in  retail,  felt  that  their 
training  had  been  inadequately  supervised. 
Half  of  the  retail  graduates  considered  that 
business  training  and  a  working  knowledge 
of  first  aid  should  have  been  included 
in  their  training. 

Despite  criticism  of  the  training  received, 
two-thirds  of  all  trainees  were  against 
stricter  control  by  the  Pharmaceutical 
Society,  and  more  than  half  were  against 
spending  six  months  each  in  retail  and 
hospital  pharmacy. 

Dr.  G.  H.  Macmorran  (resident  secre- 
tary) told  the  meeting  that  the  Council  of 
the  Society  was  in  a  dilemma — how  to 
make  such  regulations  for  practical  train- 
ing as  would  produce  a  person  sufficiently 
responsible  to  be  put  on  the  register,  yet 
not  so  onerous  as  to  turn  away  those 
entering  industry,  teaching,  etc.  There  were 
arguments  to  support  the  view  that  the 
bulk  of  the  pre-registration  experience 
should  be  spent  in  the  branch  of  pharmacy 
in  which  the  student  intended  to  spend 
his  career.  Thus  the  following  variations 
might  be  allowed: — one  year  in  general 
practice  pharmacy  or  one  year  in  hospital 
pharmacy  or  nine  months  in  industry  or 
in  a  school  of  pharmacy  plus  either  three 
months  in  general  practice  or  three  months 
in  hospital.  That  would  ensure  that  no  one 
got  on  to  the  register  without  having  dis- 
pensed medicines  for  human  beings  or 
without  having  come  into  contact  with  the 
general  public  and  with  other  members 
of  the  health  professions.  Others,  said  Dr. 
Macmorran,  would  restrict  the  register  to 
those  who  had  done  a  full  year  in  either 
general  practice  or  hospital  pharmacy.  A 
new  class  of  associateship  might  be  formed 
for  those  who  could  not  comply  with  the 
requirement. 

Consideration  might  be  given  to  the 
inspection  and  approval  of  premises  for 
training.  However,  bad  pharmacies  were 
run  by  bad  pharmacists,  and  they  were  not 
likely  to  want  to  assist  in  the  training  of 
young  pharmacists.  The  examination  in 
forensic  pharmacy  might  also  conceivably 
be  delayed  until  the  end  of  the  practical 
training  year.  The  Society  was  often  criti- 
cised for  not  exercising  sufficient  control 
over  the  training,  but  it  was  difficult  to 
produce  a  standard  course  or  list  of  things 
to  be  done.  Each  student  was  different  and 
had  absorbed  in  varying  degrees  the 
various  aspects  of  the  syllabus;  each  set 
of  premises  or  hospital  was  different;  and 
each  supervising  pharmacist  was  different. 

Mr.  G.  Geddes  (Heriot-Watt  Univer- 
sity), opening  the  discussion,  refuted  the 
idea  that  dispensing  skills,  and  a  high  re- 
gard for  accuracy  were  not  taught  in  uni- 
versity. Practical  training  was  a  two-way 
act  the  pharmacist  should  also  learn  from 
the  student.  In  his  post-graduate  training 
the  student  should  spend  90  per  cent,  of 


his  time  in  the  dispensary  and  should  meet 
the  public  for  whom  the  medicines  were 
being  prepared.  Mr.  J.  B.  Grosset,  Edin- 
burgh, referred  to  the  small  number  of 
private  pharmacists  who  accepted  students 
for  practical  training  and  felt  the  reason 
was  the  expense  involved — because  of 
relatively  high  salaries  and  selective  em- 
ployment tax.  The  State  should  pay  for 
the  year  of  training  in  the  same  way  as  it 
did  for  the  university  course. 

Mr.  D.  C.  Mair,  Glasgow,  criticised 
Dr.  Macmorran's  suggestion  that  a  student 
might  spend  three  months  in  general 
or  hospital  appointments  and  then  go  into 
industry  for  nine  months.  Only  after  three 
months  would  the  student  really  begin  to 


ON  a  vote,  the  Committee  of  the  Irish 
Drug  Association,  at  its  monthly  meeting 
in  Dublin  on  June  12  favoured  the  desira- 
bility of  having  a  single  organisation  to 
cater  for  all  interests  in  pharmacy  and 
recommended  the  establishment  of  a  sub- 
committee composed  of  representatives  of 
the  I. DA.  Committee  and  the  Pharma- 
ceutical Society  of  Ireland  to  examine  the 
feasibility  of  such  an  arrangement.  A 
report  of  a  study  group  appointed  to 
examine  the  British  Medicines  Act,  1969, 
disagreed  with  the  British  policy  of  having 
the  Act  administered  by  a  number  of 
Ministers  and  expressed  the  view  that,  if 
that  practice  were  adopted  in  the  Republic, 
it  should  be  vigorously  opposed,  as  it  would 
lead  to  a  conflict  of  ideals  and  policies. 

The  Committee  agreed  to  give  special 
consideration  at  the  July  meeting  to  setting 
up  a  sub-committee  to  examine  prescrip- 
tion costs,  professional  fees  and  general 
remuneration  of  pharmacists.  Object  of  the 
sub-committee  would   be  the  formation 

In  Parliament 


Medicines  Act  Licences 

THE  administrative  regulations  govern- 
ing applications  for  licences  under  the 
Medicines  Act  will  not  become  available 
before  next  Spring,  said  Mr.  Richard 
Crossman  (Secretary  of  State)  in  a  writ- 
ten answer  to  Mr.  L.  Pavitt  on  June  20. 

Thefts  from  Shops 

The  average  fine  imposed  by  courts  in 
England  and  Wales  for  stealing  from  shops 
and  stalls  was  £9,  the  maximum  fine  on 
summary  conviction  is  £400.  Giving  that 
information  on  June  19,  Mr.  Elystan 
Morgan  (Under  Secretary  of  State,  Home 
Office)  told  Mr.  Graham  Page  he  was 
aware  that  convictions  for  larceny  from 
shops  had  doubled  during  1960-67,  but 
did  not  accept  that  the  courts  were  treat- 
ing the  matter  "a  litde  lightly." 

Rural  Dispensing 

Chemists  continue  to  press  their  Mem- 
bers of  Parliament  concerning  rural  dis- 
pensing,  and   now  nearly  ninety  mem- 


learn  and  become  useful  in  the  pharmacy. 

Dr.  J.  Chilton,  Glasgow,  asked  for 
comment  on  the  sandwich  course  proposed 
at  Sunderland. 

The  Vice-president  (Mr.  W.  M.  Dar- 
ling) said,  that  difficulties  were  being  met  in 
planning  that  course.  The  important 
principle  of  the  practical  training  portion 
was  that  it  should  be  supervised  by 
lecturers  from  the  college,  yet  the 
organisers  were  having  great  difficulty  in 
placing  students  within  the  Sunderland 
area.  Efforts  had  already  been  made  by 
the  Council  for  post-graduate  students  to 
be  exempted  from  S.E.T.  and  by  Sunder- 
land Polytechnic  to  have  the  sandwich 
course  subsidised.  Both  were  unsuccessful. 


of  groups  throughout  the  country  that 
would  co-operate  with  the  local  associa- 
tions on  the  matter.  In  a  review  of  the 
distribution  policy  of  certain  veterinary 
manufacturers  it  was  considered  that  the 
confinement  by  certain  manufacturers  of 
veterinary  lines  to  the  veterinary  profes- 
sion was  an  intolerable  discrimination  and 
that  those  manufacturers  were  over-riding 
legislation.  It  was  felt  that  less  tolerance 
should  be  shown  of  the  practice  in  the 
future  and  that  steps  should  be  taken 
to  bring  it  to  an  end,  as  it  was  leading  to 
price  cutting  by  pharmacists  in  the  pro- 
ducts concerned  and  to  a  deterioration  in 
veterinary  sales. 

The  officers  were  re-elected  as  follows: 
President,  Mr.  M.  B.  Brophy;  Vice-presi- 
dent, Mr.  A.  Herriott;  Treasurer,  Mr.  D. 
P.  McHugh.  Returning  thanks,  the  Presi- 
dent said  that  the  coming  twelve  months 
would  be  a  vital  period  for  Irish  pharmacy, 
particularly  in  relation  to  the  proposed 
changes  in  the  Health  Services. 


bers  have  signed  the  motion  relating  to 
the  dispensing  of  prescriptions  in  rural 
areas.  Latest  signatories  include  Messrs. 
T.  Bishop  (Newark),  Emlyn  Hooson 
(Montgomery),  Mrs.  Anne  Kerr  (Roch- 
ester and  Chatham),  Messrs.  John  Brewis 
(Galloway),  T.  F.  A.  Burden  (Gilling- 
ham),  Dame  Irene  Ward  (Tynemouth), 
Mr.  Mark  Woodnutt  (Isle  of  Wight),  Sir 
Fitzroy  Maclean  (Bute)  and  Messrs.  A.  H. 
Macdonald  (Chislehurst),  Frederick 
Silvester  (Walthamstow  W.),  John  Astor 
(Newbury),  John  Hill  (Wycombe)  and 
Donald  Williams  (Dudley). 

When  the  business  for  the  following 
week  was  announced  on  June  19  Mr. 
Fortescue  drew  the  attention  of  Mr. 
Fred  Peart,  (Leader  of  the  House)  to 
the  motion  and  asked  him  to  find  time 
for  a  debate,  but  Mr.  Peart  replied  that 
he  "could  not  foresee"  time  for  a  debate 
and  referred  to  Mr.  Crossman's  statement 
of  May  5. 

Mr.  L.  Pavitt  asked  the  Secretary  for 
Social  Services  on  June  23  for  a  state- 
ment on  the  negotiations  with  the  phar- 
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maceutical  industry  on  the  voluntary  price 
regulation  scheme. 

Mr.  Crossman:  A  great  deal  of 
ground  has  been  covered  in  the  negotia- 
tions but  they  are  not  yet  completed. 

Chloroform  in  Toothpaste 

Regulations  preventing  the  use  of 
chloroform  in  toothpaste  made  or  sold  in 
Great  Britain  were  sought  from  the  Home 
Secretary  by  Mrs.  Joyce  Butler  on  June 
19.  She  suggested  it  was  a  grave  misuse 
of  a  toxic  drug,  underlining  the  need  for 
"some  kind  of  regulation  or  more  in- 
formative labelling  of  toilet  preparations." 
Mr.  Morgan  (Under  Secretary)  said  he 
knew  of  three  brands  of  toothpaste  con- 
taining chloroform  but  had  no  information 
that  their  use  might  have  harmful  effects. 

Money  Offers 

A  study  of  the  cost  effect  of  money 
offers  in  various  fields  of  retail  distribution 
was  urgently  necessary,  said  Mr.  E.  J. 
Milne  on  June  18.  How  far  the  benefit 
of  increased  sales  would  outweigh  the  cost 
of  redeeming  coupons,  replied  Mrs.  Dun- 
woody,  was  a  matter  for  the  individual 
retailer's  judgment.  The  Board  of  Trade 
would  welcome  an  opportunity  of  examin- 
ing whether  ending  such  a  practice  would 
really  bring  about  a  drop  in  prices.  The 
form  of  publicity  used  by  commercial 
firms  did  not  equal  in  money  cost,  a 
considerable  reduction  in  price. 

Enzyme  Washing  Powders 

Following  a  question  by  Lord 
O'Hagan  on  June  23,  Lord  Brown  (Mini- 
ster of  State,  Board  of  Trade)  said  that 
the  risk  to  workers  in  factories  making 
enzyme  washing  powders  was  that  the 
material  could  cause  both  skin  reaction 
and  acute  illness.  There  was  some  evi- 
dence that  inhalation  of  enzyme  material 
might  lead  to  impairment  of  lung  func- 
tion. Her  Majesty's  Factory  Inspectorate 
had  been  in  close  touch  with  the  problem. 

Points  from  Replies 

Local  weights  and  measures  authorities 
have  notified  the  Board  of  Trade  of  435 
prosecutions  initiated  under  the  Trade 
Descriptions  Act  (Mrs.  Gwyneth  Dun- 
woody,  June  18). 

Complaints  to  the  National  Board  for 
Prices  and  Incomes  about  price  increases 
had  averaged  116  a  week  so  far  this  year, 
said  Mr.  Kenneth  Robinson,  in  a  written 
answer  on  June  17. 

Forthcoming  Questions 

On  July  2,  Mr.  Peter  Jackson  to  ask 
the  Minister  of  Agriculture  whether  he 
is  satisfied  with  the  results  of  the  volun- 
tary pesticides  control  scheme  in  respect 
of  the  use  of  the  dieldrin. 

On  the  same  day  Mrs.  Joyce  Butler 
to  ask  the  Minister  of  Agriculture  to 
introduce  new  labelling  regulations  for 
artificial  sweeteners  in  food  and  drink  to 
show  the  acceptable  daily  intake,  the 
quantity  by  weight  contained  in  the  pro- 
duct and  the  name  of  the  sweetener. 

On  July  7,  Mr.  Fortescue  to  ask  Mr. 
Crossman  if  he  will  take  steps  to  ensure 
that  oral  contraceptives  issued  by  the 
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Family  Planning  Association  are  pro- 
vided only  under  qualified  medical  super- 
vision. 

On  the  same  day  Mr.  Eric  Ogden  to 
ask  the  Secretary  for  Social  Services  if 
he  is  satisfied  with  the  efficacy  of  the 
fixed  combination  drugs  Albamycin  T, 
Cremostrep,  Ivax,  Orastrep,  Penicillin  V 
Sulpha,  as  used  in  the  N.H.S.;  and  what 
consultations  he  is  having  with  the 
British  pharmaceutical  industry  and  the 
British  Medical  Association  concerning 
their  manufacture  and  use. 

Mr.  Ogden  will  also  ask  Mr.  Crossman 
if,  in  view  of  the  fact  that  the  U.S.  Food 
and  Drug  Administration  have  banned 
certain  fixed  combination  antibiotic  drugs 
he  will,  in  advance  of  the  operation  of 
the  Medicines  Commission,  refer  the 
problem  to  the  Dunlop  and  McGregor 
Committees  for  their  consideration. 

Mr.  Maurice  Macmillan,  on  the  same 
day,  to  ask  Mr.  Crossman  for  a  state- 
ment on  the  future  administrative  struc- 
ture of  the  N.H.S.  in  the  light  of  the  re- 
commendations of  the  Royal  Commission 
on  Local  Government,  and  when  he  ex- 
pects to  publish  the  second  Green  Paper 
on  the  administrature  of  the  N.H.S. 

Legal  Reports 

Tablets  from  Nurse  Friend 

A  FACTORY  inspector  told  Tottenham 
magistrates  on  June  17  that  he  had 
obtained  sedative  tablets  from  a  nurse 
girl  friend  "to  help  overcome  the  strain 
of  exams."  Graham  Michael  Reynolds, 
Enfield,  admitted  dishonestly  handling 
thirty  tablets  in  the  Great  London  area, 
knowing  them  to  have  been  stolen  on 
May  12.  He  was  fined  £20.  Reynolds,  who 
had  two  previous  convictions,  said  it  was 
quite  common  for  nurses  to  take  such 
tablets  from  hospitals.  The  nurse  had  been 
dealt  with  at  another  court  for  stealing 
the  tablets  from  her  hospital. 

Tried  Three  Pharmacists 

A  MAN,  who  went  to  three  different 
chemist  shops  on  one  day  in  Wood  Green, 
London,  N.22,  in  an  attempt  to  obtain 
"60  purple  heart  tablets,"  was  remanded 
for  four  weeks  for  psychiatric  reports, 
by  the  Tottenham  magistrates  on  June  23. 
Roland  David  Rosario,  unemployed,  26 
Sirdar  Road,  Wood  Green,  London,  N.22, 
had  already  been  remanded  in  custody 
for  medical  and  probation  reports.  The 
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chairman,  allowed  Rosario  bail  of  £25, 
on  the  condition  that  he  lived  with  his 
mother.  A  police  officer  said  Rosario  went 
to  a  doctor  and  obtained  a  prescription 
for  tablets  for  headaches  but  added  the 
other  tablets  to  it.  Rosario  pleaded  guilty 
to  attempting  to  obtain  the  60  Drinamyl 
tablets  with  intent  to  defraud  by  means 
of  a  forged  prescription,  on  May  24. 

Boots'  Plans 

OF  the  600  shops  in  the  Timothy  Whites 
group,  315  have  been  selected  for  conver- 
sion to  Boots  branches,  says  Mr.  Wil- 
loughby  R.  Norman  (chairman,  Boots 
Pure  Drug  Co.,  Ltd.)  in  his  annual  state- 
ment. The  operation  will  be  completed  by 
the  end  of  the  current  trading  year.  Seven 
further  branches  are  being  incorporated 
with  neighbouring  Boots  shops  and  ninety- 
four  are  being  sold.  To  132  Timothy 
Whites  shops  already  trading  in  house- 
ware a  further  ninety-eight  will  be  added 
to  form  the  nucleus  of  a  chain  of  house- 
ware shops  trading  under  the  Timothy 
Whites  name.  During  the  year,  Boots 
added  a  record  100,000  sq.  ft.  to  their 
retail  sales  area  and  the  current  year's 
development  programme  is  put  at  £6 
million.  Mr.  Norman  says  that  the  2  per 
cent,  increase  in  home  sales  is  not  a  true 
one  because  half  is  due  to  additional  pur- 
chase tax.  Counter  sales  were  up  1 1  per 
cent,  but  dispensing  increased  only  nomin- 
ally because  of  the  introduction  of  pre- 
scription charges.  Sales  by  overseas  com- 
panies increased  by  10  per  cent.,  excluding 
benefits  of  exchange  rates. 

Company  News 

Previous  year's  figures  in  parentheses 

GEORGE  SALTER  &  CO.,  LTD.— Pre- 
tax net  profit  for  year  ended  March  31, 
is  £300,000  (£61,185),  a  record. 

CARLO  ERBA,  Milan.  —  Total 
profits  and  income,  year  ending  Decem- 
ber 31,  1968,  13,121  million  lire  (12,162 
million). 

RIMMEL,  LTD.— Profit  before  tax, 
year  ended  March  31,  £406,735  (£261,011), 
the  highest  so  far.  Final  dividend,  7|  per 
cent.;  total  for  the  year,  12  per  cent.,  as 
forecast. 

FARM  ITALIA,  Milan.— Net  income, 
year  ended  December  31,  1,030  million 
lire  (950  million).  Depreciation  and 
amortization,  1,964  million  lire.  Pre-tax 
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PART  OF  THE  TRANSFER:  Head  office  of  Burroughs  Wellcome  &  Co.  (U.K.)  is  moving  from  Uni- 
corn House,  Euston  Road,  London,  to  the  company's  Dartford  factory.  The  recently-completed  office 
block  here  shown  will  house  the  Wellcome  Foundation's  new  computer  centre  and  accounts,  home  sales 
and   publicity  departments.  Movement  of  personnel  and  equipment  is  being  completed  this  month. 
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dividend  of  240  lire  a  share.  Foreign  sales, 
16  per  cent. 

ASPRO-NICHOLAS,  LTD.  —  The 
international  division  now  contributes  over 
half  the  group's  profits,  says  Mr.  M.  A. 
Nicholas  (chairman)  in  his  statement 
accompanying  the  results  for  the  year 
ended  March  31  (see  C.  &  D.,  June  21, 
p.  551).  The  division  achieved  both  record 
sales  (up  23  per  cent.)  and  profits  (up 
36  per  cent.);  exceptionally  good  sales 
were  achieved  in  Africa  and  the  Middle 
East.  Difficulties  were  experienced  in  two 
continental  markets,  however,  and  profits 
were  lower  than  expected.  New  labora- 
tories at  Slough  are  almost  complete,  and 
will  provide  improved  conditions  for 
medical  research  and  allow  expansion  of 
product  development. 


Business  Changes 

THE  pharmacy  of  Mr.  H.  E.  Wilson, 
M.P.S.,  32  Wreyfield  Drive,  Newby, 
Scarborough,  Yorks,  has  been  acquired 
by  Mrs.  D.  Salmon,  M.P.S.,  who  will 
take  over  the  business  on  July  1. 

GEORGE  JACKSON  &  SONS,  LTD., 
Brewery  Street,  Harpurhey,  Manchester,  9, 
are  closing  down  on  June  30.  The  com- 
pany's trade  marks  have  been  taken  over 
by  J.  Waterhouse  &  Co.,  Ltd.,  Church 
Street,  Old  Square,  Ashton-under-Lyne, 
Lanes. 


Personalities 

MR.  E.  N.  A.  OLDCORN.  M.P.S., 
having  relinquished  his  retail  directorship 
of  Timothy  Whites  &  Taylors,  Ltd.,  has 
resigned  from  the  board,  and  from  the 
executive  of  Boots  Pure  Drug  Co.,  Ltd. 

MR.  J.  ANDERSON,  M.P.S.,  D.B.A. 
(packaging  manager,  Allen  &  Hanburys, 
Ltd.)  has  been  given  one  of  the  first  five 
fellowships  to  be  awarded  by  the  Institute 
of  Packaging.  The  award  is  in  recognition 
of  his  services  to  packaging. 

SIR  DUNCAN  OPPENHEIM  (chair- 
man. Council  of  Industrial  Design)  has 
been  awarded  the  1969  Bicentenary  medal 
by  the  council  of  the  Royal  Society  of 
Arts.  The  medal  is  awarded  each  year  to  a 
person  who  "in  a  manner  other  than  as 
an  industrial  designer  has  exerted  an  ex- 
ceptional influence  in  promoting  art  and 
design  in  British  industry". 

MISS  LINDSAY  E.  ORCHARD, 
B.Pharm.,  M.P.S.,  author  of  "Country 
With  Few  Pharmacists"  (C.  &  D.,  June  21, 
p.  556),  graduated  from  the  University 
of  Nottingham  in  1966,  and  spent  her 
practical  year  at  University  College  Hos- 
pital, London.  The  Uganda  period  she 
described  in  the  article  was  between  Sep- 
tember 1967  and  November  1968.  More 
recently  Miss  Orchard  has  switched  to  a 
post  in  the  pharmaceutical  industry. 
Readers  are  asked  to  note  that  the  two 
picture  captions  in  the  article  were  un- 
fortunately reversed. 

DR.  W.  E.  BATTEN  has  been 
appointed  the  first  director  of  the  United 
Kingdom  Chemical  Information  Service 
(UKCIS)    which    has    been    formed  to 


operate  the  agreement  recently  announced 
between  the  Chemical  Society,  acting  on 
behalf  of  the  Consortium  on  Chemical  In- 
formation (COCI),  and  the  American 
Chemical  Society.  (See  C.  &  D.,  June  21, 
p.  563.)  Dr.  Batten  is  at  present  manager 
of  the  central  technical  information  unit, 
Imperial  Chemical  Industries,  Ltd.  He  is 
a  member  of  Council  of  Aslib,  as  well  as 
chairman  of  its  research  committee  and 
of  the  co-ordinate  indexing  group. 

MR.  D.  H.  MADDOCK,  B.Pharm., 
M.P.S.  (a  member  of  Council  of  the  Phar- 
maceutical Society) 
has  been  elected 
to  represent  West 
Division  I  on  the 
National  Pharma- 
ceutical Union's 
Executive  Commit- 
tee. Mr.  Maddock 
fills  the  vacancy 
created  by  the 
death  of  Mr.  T.  G. 
Anwyl. 

Mr.  P.  A.  BRADY,  M.P.S.I.,  retains  his 
seat  in  Dail  Eireann.  In  the  recent 
election  he  was 
elected  for  Dublin 
South  Central  con- 
stituency with 
7,152  votes  on  the 
eleventh  count.  Mr. 
Brady  first  entered 
the  Dail  as  a 
Fianna  Fail  mem- 
ber in  1951.  He 
lost  the  seat  in  the 
1954  election  but 
was  returned  again 
in  1957  and  has 
since  held  the 
seat.  A  native  of  Mountnugent,  co. 
Cavan,  Mr.  Brady  is  a  former  president 
of  the  Pharmaceutical  Society  of  Ireland 
and  of  the  Irish  Drug  Association  and  he 
was  treasurer  of  the  Photographic  Dealers' 
Association  for  twenty-five  years.  In  1959 
— 60  he  was  lord  mayor  of  Dublin.  A 
member  of  Dublin  Corporation  since  1942, 
he  has  been  an  Alderman  for  some  years. 


Marriages 


LEA— WOOD— At  St.  Phillip's  Church, 
Girlington,  Bradford,  Yorks,  on  June  14, 
John  Clifford  Lea,  M.P.S.,  to  Patricia 
Wood,  Hawkswood  Avenue,  Heaton, 
Bradford. 


Deaths 


COTTER.  —  Unexpectedly  on  June  20, 
Mr.  John  Arthur  Cotter,  M.P.S.I.,  West 
Street,  Tallow,  co.  Waterford,  Eire.  A 
native  of  Listowel,  co.  Kerry,  Mr.  Cotter 
qualified  in  1943.  He  is  survived  by  his 
widow,  sons,  a  daughter  and  his  sisters. 

FOLEY— On  May  29,  Mr.  John  Foley, 
M.P.S. ,  17  Lyndhurst  Road,  Wolverhamp- 
ton, Staffs.  Mr.  Foley  qualified  in  1920. 

FOLLOWS.— In  hospital  on  June  20, 
Mr.  Henry  William  Follows,  M.P.S., 
Instow,  Nore  Road,  Portishead,  Somerset. 
Mr.  Follows  qualified  in  1908  and  for 
many  years  was  in  business  in  Portishead, 
latterly  he  had  performed  locum  duties. 


FOX.— On  May  26,  Mr.  Abraham 
Edwin  Fox,  6  Highfield  Drive,  Field 
Head  Lane,  Birstall,  Yorks.  Mr.  Fox 
qualified  as  a  chemist  and  druggist  in 
1916  and  retired  in  1966. 

GALE.— On  May  29,  Mr.  Bertram 
Harry  Gale,  M.P.S.,  9  Morrisfield  Croft, 
Hall  Green,  Birmingham,  28.  Mr.  Gale 
qualified  in  1929. 

HARVEY.— On  June  8,  Mr.  Douglas 
Allan  Harvey,  M.P.S.,  39  Beechfield 
Avenue,  Blackpool,  Lanes.  Mr.  Harvey 
qualified  in  1926. 

HOLLIDAY.— Recently,  Mr.  Fred 
Holliday,  M.P.S.,  64  Norwood  Gardens, 
Southwell,  Notts,  aged  eighty-five.  Mr. 
Holliday,  who  qualified  in  1907,  was  for 
many  years  a  pharmacist  at  the  King 
Street  premises  of  A.  A.  Ringer,  Ltd., 
Southwell,  Notts. 

HOOPER.— On  May  6,  Miss  Elsie 
Seville  Hooper,  F.P.S.,  2  Great  Headland 
Road,  Paignton,  Devon.  Miss  Hooper, 
who  qualified  in  1901,  was  the  first  secre- 
tary of  the  National  Association  of 
Women  Pharmacists. 

JENKINS.— On  June  7,  Miss  Nancy 
Elizabeth  Jenkins,  F.P.S.,  11  The  Grove, 
Barry.  Glam.  Miss  Jenkins  qualified  1936. 

KNOWLSON.  On  June  18,  Mr. 
Frederick  A.  Knowlson,  3  Oaken  Clough 
Terrace,  Ashton-under-Lyne.  Lanes,  aged 
88.  Mr.  Knowlson  was  secretary  to 
Thomas  Kerfoot  &  Co.,  Ltd.,  Bardsley 
Vale,  from  1940  until  his  retirement  in 
1950.  He  had  been  with  the  company  for 
fifty-five  years. 

McHUGH—  Recently,  Dr.  James  S. 
McHugh.  The  Square,  Kildare,  Eire.  Dr. 
McHugh  who  was  also  a  dentist,  was 
admitted  as  a  pharmacist  in  1932. 
Member  of  a  well  known  pharmaceutical 
family,  he  was  father  of  Mr.  John  Gerald 
McHugh,  M.P.S.I.  who  has  pharmacies 
in  Achill  Sound  and  Carlow,  and  of 
Thomas  Declan  McHugh,  a  qualified 
assistant,  who  is  principal  in  McHughs 
Chemists'  Ltd.,  The  Square,  Kildare.  He 
was  an  uncle  of  Mr.  D.  P.  McHugh, 
M.P.S.I.,  Athy. 

ROPER.— On  June  18,  Mr.  Kenneth 
Roper,  M.P.S.,  Southey  Avenue,  Sheffield, 
aged  35.  Mr.  Roper  qualified  in  1956. 

SKINNER.  —  Recently,  Mr.  Albert 
Skinner,  F.C.I.S.,  34  Midway  Road, 
Leicester,  aged  seventy-five.  Mr.  Skinner 
was  a  director  and  the  company  secre- 
tary of  John  Richardson  (Surgical),  Ltd., 
Evington  Valley  Road,  Leicester.  Mr. 
Skinner  joined  the  company  as  an  office 
boy  on  leaving  school  and  had  spent  all 
hs  career  there,  apart  from  service  in  the 
1914-18  war. 

WILLTAMS—  On  May  28,  Mr.  David 
John  Williams,  M.P.S.,  73  Erw,  Salusbury, 
Denbigh,  North  Wales,  aged  eighty-four. 
Mr.  Williams  qualified  in  1907  and  for 
many  years  was  in  business  in  Croydon. 
He  was  a  founder  member,  and  for  two 
years  president,  of  the  Croydon  Pharma- 
cists' Association  and  its  treasurer  for 
many  years.  From  1912  he  served  on 
the  N.H.I.  Committee  and  in  1948  became 
secretary  of  the  Local  Pharmaceutical 
Committee  and  a  member  of  the  Executive 
Council. 
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Manufacturers5  Activities 


Grant  to  Gallery 

KODAK,  LTD.,  Kodak  House,  Kingsway, 
London,  W.C.2,  are  making  the  National 
Portrait  Gallery  a  grant  of  £1,000  per 
annum  for  five  years.  Announcing  the  gift 
Mr.  N.  A.  Brick  (chairman  and  managing 
director,  Kodak,  Ltd.)  referred  to  the 
recent  exhibition  of  the  work  of  Cecil 
Beaton  at  the  National  Portrait  Gallery. 
The  Gallery's  director  (Dr.  R.  Strong) 
(who  is  the  chairman  of  the  recently 
formed  Arts  Council  Photographic  Exhibi- 
tions Committee)  had  set  himself  the  task 
over  the  next  few  years  of  reorganising 
and  developing  the  Gallery's  photographic 
collection. 

Export  Achievements 

EXPORTS  by  Personna  International 
(U.K.)  have  increased  by  150  per  cent, 
over  the  past  three  years,  and  now  repre- 
sent 70  per  cent,  of  their  total  sales, 
compared  with  31  per  cent,  in  1966.  At 
the  same  time  sales  in  the  home  market 
have  increased  in  volume,  particularly 
those  of  double  edged  stainless  razor 
blades,  which  today  represent  the  major 
part  of  the  consumer  blade  market.  In 
order  to  keep  up  with  the  increasing 
sales,  £100,000  of  new  plant  machinery 
has  been  installed  over  the  past  two  years 
at  the  Personna  manufacturing  plant  in 
Scotland.  As  a  result,  production  capacity 
has  risen  by  25  per  cent,  and  the  efficiency 
of  each  employee  has  been  calculated  to 
have  risen  by  23  per  cent.  The  company 


have  signed  an  agreement  with  the  Kao 
Soap  Co.,  Tokyo  for  the  marketing  of 
Kao  Personna  blades  in  Japan. 

Marketing  Seminar 

MOST  of  the  top  executives  of  Glaxo 
Laboratories,  Ltd.,  were  at  Maidstone  re- 
cently for  a  week-end  marketing  seminar 
conducted  by  Professor  Abe  Schuchman 
(professor  of  marketing,  Columbia  Uni- 
versity, U.S.A.,  and  this  year's  visiting 
professor  of  marketing  at  the  London 
Graduate  School  of  Business  Studies). 
Under  the  chairmanship  of  Mr.  R.  D. 
Smart  (a  Glaxo  Group  director  and  mana- 
ging director  of  Allen  &  Hanburys,  Ltd., 
one  of  the  Group  companies)  there  were 
present  no  fewer  than  twenty-six  managing 
directors  and  directors  representing  all 
the  Glaxo  Group  companies  in  the  United 
Kingdom,  including  its  international  mar- 
keting company,  and  their  counterparts 
from  Glaxo  companies  in  the  Argentine, 
France,  Germany,  Italy,  and  New  Zea- 
land. The  Group's  chief  executive  (Sir 
Alan  Wilson,  F.R.S.)  and  group  director 
(Mr.  A.  E.  Bide)  also  attended.  Talking 
points  at  the  seminar  were  Professor 
Schuchman's  assertion  that,  operating  in 
a  new  environment  of  rapid  sociological, 
technological  and  economic  change,  in- 
dustry could  no  longer  rely  on  normal 
factors  such  as  efficiency  and  good  finan- 
cing or  even  technological  advances  to 
ensure  profitable  growth.  For  example,  he 
asked,  how  would  the  drug  industry  be 


affected  when  lung  and  heart  transplants 
became  a  routine  procedure?  He  was  cer- 
tain that  future  prescriptions  and  diag- 
noses would  be  offered  to  doctors  via  the 
computer  from  a  central  bank,  and  would 
not  that  pose  a  problem  for  the  medical 
representative?  The  industry  would  also 
have  to  be  ready  to  grapple  with  radical 
changes  in  advertising  procedures  for 
"ethical"  drugs. 


CRICKET  AWARDS:  The  manager  of  the  tour- 
ing West  Indies  cricket  team,  Clyde  Walcott,  is 
seen  talking  to  Mr.  W.  R.  Bowden,  of  Horlicks, 
Ltd.,  at  a  reception  held  in  London  to  announce 
the  Horlicks  cricket  awards  for  1969.  Mr.  Walcott 
is  representing  the  West  Indies  on  the  judging  panel 
for  their  three  Tests.  Horlicks,  Ltd.,  in  the 
fourth  consecutive  year  of  the  awards,  are  giving 
£2,400  in  prize  money  for  players  in  the  two 
series,  England  v  West  Indies  and  England  v  New 
Zealand. 


A  Purpose-built  Warehouse  at  Bristol 


IN  an  effort  to  provide  as  fast  a  service 
as  possible,  the  Bristol  branch  of  Evans 
Gadd  &  Co.,  Ltd.,  is  now  established  in 
a  purpose-built  warehouse  which  has  been 
equipped  with  storage  and  handling  equip- 
ment by  Dexion,  Ltd.  Tailor-made  order 
picking  racks  built  with  Dexion  slotted 


Overall  view  of  conveyers  and  order-picking  racks. 


angle  store  30,000  different  lines  in  such 
a  way  as  to  be  readily  accessible.  To 
facilitate  hand  loading,  the  racks  are  6  ft 
high  and  comprise  3  ft  bays  on  six  levels, 
with  an  uninterrupted  span  on  the  top  of 
each  run  of  racking.  As  goods  are  re- 
moved from  the  racks,  a  pair  of  con- 


veyors carry  them  in  special  bins  through 
the  process  of  sorting  into  separate  orders. 


High-density  storage  of  reserve  stock. 


Further  along  the  105  ft  system  the  orders 
are  checked  at  specially  built  benches. 
Evans  Gadd  &  Co.,  Ltd.,  have  derived 
considerable  benefit  from  having  all  stocks 
held  on  one  floor  and  processed  through 
the  unified  storage  and  handling  system 
specifically  designed  for  them. 
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Correspondence 


Letters  when  received  must  bear  the  name  and  address  of  the  sender,  not  necessarily 
for  publication.  The  Editor  does  not  hold  himself  responsible  for  the  views  expressed. 

In  fact  40  per  cent,  of  the  day's  work 


Where  to  Send  Complaints 

Sir— Why  does  Mrs.  Porter  (C.  &  D., 
June  21,  p.  554),  in  referring  to  the  calling- 
off  of  the  Chemists  Action  Group's  pro- 
test lobby,  complain  about  the  Council  of 
the  Society?  The  protest  was  called  off 
by  Messrs.  Millward,  Burke  Jones  and 
Blum,  and  if  Mrs.  Porter  does  not  want 
to  be  thought  one  of  the  "lunatic  fringe," 
let  her  show  common  sense  by  address- 
ing her  complaints  to  the  correct  quarter 
— to  the  leaders  of  the  Chemists  "In- 
action" Group.  G.  Davidson, 
Newcastle  upon  Tyne 

Name,  Please 

Sir, — After  reading  E.  C.  Tenner's  con- 
tribution for  May  I  wrote  asking  him  to 
tell  us  the  name  of  the  ointment  that  was 
prescribed  which  he  could  dispense  ex- 
temporaneously though  was  unable  to 
oblige  a  friend  with  it  "because  he  was 
out  of  stock."  I  was  sorry  to  see  that  he 
did  not  include  the  answer  in  his  June 
contribution.  I  am  still  intrigued  by  this 
situation  and  looking  forward  to  his 
answer.  Gallensque 

Withdrawal  and  Why 

Sir, — I  have  read  Messrs.  George  & 
Co.'s  letter  (C.  &  D.,  June  21,  p.  554).  It 
is  a  great  pity,  in  my  opinion,  that  my 
association  has  withdrawn  its  support  from 
the  Estate  Agents  Council,  but  the  reason 
given  is  that  the  Government  appears  un- 
likely to  accept  the  registration  of  estate 
agents  at  the  present  time,  though  the 
Board  of  Trade  want  estate  agents  to  be 
properly  insured  to  cover  any  possible 
defalcations.  Furthermore,  the  Incorpor- 
ated Society  of  Valuers  and  Auctioneers 
intimate  that  they  were  not  satisfied  with 
the  code  of  conduct  published  by  the 
Estate  Agents  Council  and  they  are  of 
opinion  that  their  own  is  more  stringent. 
However,  the  Society  is  proceeding  with 
the  bonding  of  recognised  qualified  estate 
agents,  which  must  be  welcome  to  all 
in  the  profession,  including  Messrs.  George 
&  Co.  S.  V.  Brown 

London,  S.W.I. 
[Correspondence  now  closed. — Editor] 

Patients  at  Risk 

Sir, — As  another  "rank  and  file"  phar- 
macist, I  agree  that  we  should  disclose 
the  errors  that  the  pharmacist  prevents 
reaching  the  patients.  In  my  modest  phar- 
macy I  have  a  State  Registered  Nurse, 
a  part-time  assistant  of  eight  years'  ser- 
vice, and  another  of  twenty  years'  service, 
together  with  myself  with  thirty-five  odd 
years'  qualification.  So  we  are  not  without 
experience.  I  investigated  yesterday's  1 14 
scripts  and  the  results  are  as  follows: — 

1  completely  unreadable 

7  left  entirely  to  the  pharmacist 
24  raised  queries  from  the  staff 
1  no  address  (S4B) 

8  incomplete   directions   that  entailed 
explanations  to  the  patient 

1  incorrect  spelling 


involved  incorrect  prescriptions.  That 
these  are  reflected  in  the  pricing  bureau 
is  shown  in  the  fact  that,  out  of  2,000  sub- 
mitted one  month,  I  had  three  returned 
ior  endorsement  as  they  couldn't  be  read. 
If  this  figure  is  reflected  nationally,  even 
as  O'l  per  cent,  of  the  millions  issued, 
there  is  a  considerable  number  of  patients 
at  risk.        Another  "Rank  and  File" 

Rural  Pharmacy 

Sir, — When  Mr.  Lowther  launched  his 
personal  attack  on  Mr.  Blum  last  week 
he  was  obviously  unaware  that  the  per- 
son he  accused  of  being  disinterested  in 
rural  pharmacy  had  agreed  to  appear  on 
television  in  a  "24-Hours"  programme  on 
the  subject.  Mr.  Blum  also  agreed  to  be 
quoted  in  a  Daily  Telegraph  article  on 
the  subject,  whereas  the  Society's  reply 
to  the  newspaper's  inquiry  was — inevit- 
ably— no  comment!  Those  of  us  who 
read  the  birth  announcements  columns 
could  inform  Mr.  Lowther  of  an  excel- 
lent domestic  reason  for  Mr.  Blum's 
absence  from  the  last  Council  meeting. 

Rita  G.  Porter, 
Wallington,  Surrey 

Sir, — In  the  fight  to  gain  recognition 
of  the  just  claims  of  the  rural  pharmacist, 
the  Council  wisely  decided  at  this  stage 
to  mount  a  parliamentary  campaign  based 
on  the  interest  of  the  rural  public.  It  is 
a  matter  of  regret,  therefore,  to  read  in 
a  national  daily  the  headline  "Country 
doctors  cheat  on  drugs,"  with  the  allega- 
tion that  doctors  supply  samples  to 
patients  and  charge  the  full  rate  to  the 
Health  Service.  This  is  easy  to  assert  but 
more  difficult  to  prove.  The  real  tragedy 
is  that  it  focuses  attention  on  an  irrele- 
vance to  the  real  issue,  namely  the  lack 
of  pharmaceutical  protection  of  the  rural 
public  in  dispensing  by  doctors.  It  is  even 
more  regrettable  to  find  the  hand  of  Mr. 
Blum,  a  Council  member,  behind  it.  What 
has  happened  to  the  loyalty  that  is  ex- 
pected of  members  of  Council  to  support 
Council  policy?  Is  Mr.  Blum  more  inter- 
ested in  promoting  his  small  group  than 
in  gaining  the  rights  of  our  rural  col- 
leagues? This  would  appear  to  be  so,  as 
he  apparently  found  it  inconvenient  to 
attend  the  last  Council  meeting,  when  the 
problem  of  rural  pharmacy  must  have 
been  the  main  issue.  If  success  does  not 
attend  the  efforts  of  Council  in  this  direc- 
tion, then  Mr.  Blum  must  take  a  propor- 
tion of  the  blame  for  raising  side  issues 
that  may  obscure  the  real  ones.  Let  us 
have  action,  Mr  Blum,  but  sensible  action 
that  will  further  our  cause,  not  irrespons- 
ible action  that  could  damage  it. 

J.  P.  Kerr, 
Newcastle  upon  Tyne 

Sir, — In  your  issue  of  June  7  (p.  512) 
Mr.  Madge  claims  that  he  did  not  "jump 
on  the  band-wagon"  of  rural  pharmacy. 
Indeed  he  implies  that,  but  for  his  efforts, 
this  problem  would  never  have  been 
recognised.  I  must  challenge  both  of  those 


assertions  with  the  facts.  Late  in  1964 
(note  the  year,  Mr.  Madge),  whilst  I  was 
chairman  of  the  general  practice  subcom- 
mittee, I  recall  Mr.  Kerr's  initiating  a 
discussion  on  the  very  early  draft  of  the 
"Doctors'  Charter."  He  saw  it  as  a  situa- 
tion whereby  pharmacists  could  curb  the 
activities  of  the  dispensing  doctors  and 
further,  that  those  doctors  who,  under 
changed  circumstances,  would  be  per- 
mitted to  dispense,  should  not  be  allowed 
to  claim  that  the  remuneration  from  dis- 
pensing should  aggregate  towards  their 
retirement  pension  (that  latter  attraction 
being  the  reason  for  the  great  increase  in 
the  number  of  dispensing  doctors).  By 
Mr.  Kerr's  lack  of  success  at  this  year's 
election,  Council  will  be  denied  the  ser- 
vices of  a  vigorous  original  thinker  who 
has  made  numerous  superb  contributions 
that  have  resulted  in  Council  action. 
Unfortunately  for  Mr.  Kerr,  Council 
reports  do  not,  and  of  course  should  not, 
reflect  the  original  thinker  behind  the 
decision.  So,  despite  Mr.  Madge's  false 
claim  that  he  did  not  jump  on  the  band- 
wagon and  that  he  is  rural  pharmacy's 
champion,  the  fact  is  that  its  original 
champion,  though  members  may  not  have 
known  it,  is  Mr.  Kerr. 

John  B.  Grosset, 
Edinburgh 

Sir, — In  reply  to  your  correspondent, 
Geoffrey  Lowther  of  Bolton  (C.  &  D., 
June  21,  p.  554)  I  would  like  to  make 
the  following  points : 

(i)  The  mass  lobby  of  M.P.s  planned  by 
the  Chemists'  Action  Group  was  not 
called  off  "at  the  first  sign  of  opposition 
from  the  Council"  because  as  Mr. 
Lowther  knows  from  his  "source"  of 
information,  I  was,  owing  to  the  hospital- 
isation of  my  wife,  unable  to  be  present 
at  that  particular  Council  meeting.  The 
reason  why  the  C.A.G.  postponed  the 
mass  lobby  was  that  Tim  Fortescue,  M.P., 
felt  that  it  was  not  in  the  best  interests 
of  pharmacy  to  hold  it  at  that  particular 
time.  This  is  the  only  reason  which  moti- 
vated the  decision. 

(ii)  Mr.  Lowther's  "source  of  informa- 
tion" states  that  I  never  speak,  either  in 
Council  or  Committee.  This  is  untrue.  I 
have  certainly  not  been,  I  would  agree, 
one  of  the  most  vociferous  members  dur- 
ing my  first  year  on  Council,  but  after  all 
I  was  elected  to  Council  to  do  a  job,  and 
how  I  choose  to  do  that  job  is  surely 
my  own  personal  concern.  The  main  thing 
is  that  the  job  in  hand  is  well  done.  It  is 
not  hot  air  but  effectiveness  that  counts. 

(iii)  Mr.  Lowther  further  accuses  me 
of  being  disinterested  in  the  cause  of  rural 
pharmacy.  If  he  watched  "Twenty-four- 
Hours"  on  BBC  1  television  on  June  19, 
he  would  see  just  what  malicious  gossip 
he  is  uttering.  Stanley  Blum 

(Member  of  Council, 
Pharmaceutical  Society), 
Chairman,  Chemists'  Action  Group, 
London,  W.ll 

Candidate's  Thanks 

Sir, — May  I,  through  the  courtesy  of 
your  columns,  thank  those  members  who 
voted   for   me    in   the    recent  Scottish 
Executive  election.      Chas.  R.  Blythe, 
Douglas,  Lanarks 
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When  you  buy  standard  preparations  to  dispense  against  'open' 
prescriptions  you  set  standards  of  your  own  : — 

Professionally 

you  demand  the  highest  quality 

Commercially 

you  want  the  best  value 

Cautiously 

you  look  for  the  protection  of 
a  reputable  name 

The  increasing  range  of  Berk  Economy  Brands  will  satisfy  you  on  all  points.  The  brands  of  standard 
preparations  are  made  with  the  same  care  as  the  specialities  upon  which  our  reputation  is  firmly  founded, 
yet  are  remarkably  low  in  price. 


Approved  Name 

Berk  Brand  Name 

Presentation 

Quinidine  sulphate  tablets  BP 

AURIQUIN*  tablets 

200  mg 
300  mg 

Containers  of  1  00  &  500 
Containers  of  100  &  500 

Bendrofluazide  tablets  BP 

BERKOZIDE®  tablets 

2.5  mg 
5  mg 

Containers  of  100  &  1000 
Containers  of  100  &  1000 

Imipramine  tablets  BP 

BERKOMINE®  tablets 

10  mg 

25  mg 

Containers  of  250  &  1000 
Containers  of  200  &  1000 

Nitrofurantoin  tablets  BP 

BERKFURIN®  tablets 

50  mg 
100  mg 

Containers  of  100  &  1000 
Containers  of  100  &  1000 

Oxytetracycline  tablets  BP 

BERKMYCEN®  tablets    250  mg 
capsules  250  mg 

Containers  of  100  &  1000 
Containers  of  100  &  1000 

Erythromycin  tablets  BP 

ERYCEN*  tablets 

250  mg 

Containers  of  1 00 

Phenylbutazone  tablets  BP 

FLEXAZONE®  tablets 

100  mg 
200  mg 

Containers  of  250  &  1000 
Containers  of  250 

Tetracycline  tablets  BP 

TETRACHEL*  tablets 

250  mg 

Containers  of  100  &  1000 

capsules 

250  mg 

Containers  of  100  &  500 

Tetracycline  mixture  BPC 

TETRACHEL*  syrup 

(125  mg/5  ml) 

Containers  of  500  ml 

Your  Berk  representative  can  give  you  details  of  extra  discounts  and  bonuses.  In  terms  of  quality,  efficacy,  stability  and  uniformity, 
it  pays  to  buy  Berk  when  dispensing  against  'open'  prescriptions  for  any  of  these  standard  preparations.  Order  now  from  your 
local  wholesaler  or  directly  from  us. 


BERK  PHARMACEUTICALS  LIMITED    GODALMING    SURREY  ENGLAND 


TETRACHEL  is  marketed  in  the  U.K.  under  licence  from  the  Pfizer  Corporation.  British  Patent  No.  147,779  *  Trade  Mark   <S  Regd.  Trade  Mark  J. 2625 


Make  every  pair  of  glasses 
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discount  off  all  orders  placed  direct  with 
Co  Caps  for  Tetracycline  ft  Peoicillio  V-K 


Co-Caps,     361  Lillie  Road,  London,  SW6.  Telephone:  01-370  4664 


"ender  Touch, 
ercoda,  5 
he  Blue  Train, 
hibenzole,  13 
biprazole,  13 
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Top  Score,  8 
Travla,  11 
Trill,  1 
Trimetts,  8 
Trufood,  8 


Tryptizol,  5 
Trypure,  13 
Tubocurarine 
chloride,  11 
Ultra  Brite,  8 


Varemoid,  8 
Vaseline,  11 
Velm,  8 
Vetzyme,  8 
Vi-Drape,  11 


Virvina,  7 
Vitacup,  1 
Vitapointe,  1 
Weila,  13 
Welsh's,  5 


Whiskas,  1 
Woof,  1 
Wyleys,  13 
Xerumenex,  3 
Xyloproct,  5 


Yashica,  11 
Zemol,  7 
Zibeline,  11 
Zom,  7 
Zymafluor,  7 


J    THIS  WEEK'S  CHANGES 

Prices  are  given  in  the  sequence  Trade  Price  per  Doz.;  Purchase  Tax  per  Doz.;  Retail  Price. 
Bold  upright  figures  (2  9)  in  the  retail  price  column  indicate  that  the  price  is  subject  to  resale 
price  maintenance;  italic  figures  (2  9)  that  it  is  recommended  by  the  manufacturers;  and  light 
upright  figures  (2  9)  that  it  is  "notional"  as  a  guide  to  the  retailer  in  determining  his  own  retail 
price. 


electric  blankets 
New  Favourite 


5ea 
Oea 


Oea 
8ea 
4ea 


23    6ea  — 


13    8ea  — 


Achromycin  (746  Lederle)  TS 
:      syrup  500ml    25    6ea  — 

3  Adrenaline  (623  HP)  compound  cream 
D   Adrenoxyl  (623  HP) 

•  Alupent  expectorant  (154  B)  f 

mixture  300ml  24  8ea  — 
tablets  30  16 

250  124 
D   Amprolmix  (837  MSD) 

•  Amprol-Plus  (837  MSD) 

solution  (vet)  l6oz  18 
Agal  72 
2gal  244 
3  Apyrogen  (34  A&H) 

with  chlorocresol    01  [ 
Betadine  (878  Napp) 

•  aerosol  spray  85ml 
)       aerosol  spray  65ml 

Bristrex  (171  BLL)  TS 

•  syrup  100ml 
3      syrup  60ml 

Bruasco  (1353  Wyleys) 

•  cough  mixture     21  100 
3        71b  size 
3  Calmitol  (623  HP) 
3   Capla  (623  HP) 
3   C.M.X  (1353  Wyleys) 

•  antiseptic  21 

51 
101 
201 

3       igal  and  I  gal 

Dettol  (1037  Reckitt) 
instrument 
:  I  gal  279  0 

Elixir  Sibec  (1545  Vestric) 

•  1 00ml         36  3 
500ml  dp  120  0 

21  dp 

•  Equizole  (837  MSD) 
pellets  (vet)  4oz 


27 
109 
366 


Oea 


II 

26 
50  I Oea 
93  4ea 


Oea 
8ea 


40    6ea  — 


87  0 
(IJdoz) 
Farex  (518  Glaxo) 

(distributors  448  Farleys) 
fingers  21  3 

Farleys  (448  Farleys) 

baby  rice  18  5 

Good  Boy  (1396  ABU) 

choc  drops  for  dogs  32  9 
(6doz) 
62  3 
(4doz) 
51  0 
(2doz) 
31  4 
3Jlb  123  0 
mini  chocs   1  47  0 

(2doz) 

Hardy  Amies  (568  HA) 
Cologne  spray  — 
refill  — 
Hill's  (605  Hill's) 

balsam  pastilles  20  3 
bronchial  balsam 

tDDI 


7  0 

(6doz) 
13  4 
(4doz) 
I  I  0 
(2doz) 
13  2 
26  6 
10  I 
(2doz) 


7  5 


unior  balsam 


28 
47 
24 


10 
17 
8 


Hirudoid  (1490  IAPS) 

ointment  I4g      4    8ea       —  7  0 

Horlicks  (621  Horlicks) 

tablets  plain  4    0  —  — 

In  Love  (1373  Hartnell) 
In  Love  (1376  Hartnell) 
Lady  Jayne  (735  Laughton) 

hair  slides     1524/2    17    3       6    4  2  11 

1042/2    88    0       32    3J  13 
(gross)  (gross) 

Murine  (I  1 13  S  &  B) 
Murine  for  Clear  Eyes  (I  I  13  S  &  B) 


45  II     15  4 


6  6 


t.  pack  of  25ml 

D    Norval  (623  HP) 

D    Permaco  (895  NA  &  V) 

31  4 

/     Permaco  (1598  ACS) 

bullets  (cattle)  25 

120 

Oea 

150 

0 

20  6 

(sheep)  80 

96 

Oea 

120 

0 

A    Pifco  (983  Pifco) 

baby  bottle  warmer 

36  8ea 

937 

26 

4ea 

9 

5ea 

44 

6 

bedwarmer  1098 

37 

3ea 

13 

4ea 

63 

0 

comb'n  go       1 355 

29 

3ea 

10 

6ea 

49 

6 

grooming  set  399 

162 

8ea 

58 

2ea 

275 

0 

hair  clippers  99 

95 

5ea 

132 

6 

4  Olea 
9  9ea 

hair  curlers 

multi  curl  1255 

41 

lea 

14 

9ea 

69 

6 

lady  curl  1077 

20 

8ea 

7 

5ea 

35 

0 

vanity  curl     1 155 

26 

7ea 

9 

6ea 

45 

0 

deluxe  1177 
hair  dryers 

29 

3ea 

10 

6ea 

49 

6 

Conquest  1995 

99 

5ea 

35 

6ea 

168 

0 

25  0 

Hi-speed  1050 

70 

8ea 

25 

3ea 

119 

6 

stand  1051 

15 

4ea 

2 

lea 

22 

6 

13  3i 

hood  1054 

6 

lOea 

2 

5ea 

II 

6 

5  7 

threesome  1950 

81 

4ea 

29 

lea 

137 

6 

Princess  1060 

55 

1  lea 

20 

Oea 

94 

6 

stand  1061 

15 

4ea 

2 

lea 

22 

6 

ensemble  I960 

83 

5ea 

31 

7ea 

149 

6 

7  3 

hood  1064 

19 

3ea 

6 

lOea 

32 

6 

beauty  outfit 


A  =  Price  Advanced 
R  =  Price  Reduced 
•  =  New  entry 
D  =  Delete 
C  =  Correction 
/  =  Insert 


1962 

78 

4ea 

28 

Oea 

/32 

6 

7 

10 

Salon 

1990 

187 

9ea 

67 

2ea 

317 

6 

15 

II 

health  lamps 

3 

1 

infra  red 

1029 

70 

Ilea 

94 

6 

Infradette 

1023 

63 

9ea 

85 

0 

Infrapower 

42 

6 

standard 

1007 

74 

8ea 

99 

6 

19 

II 

senior 

1008 

86 

8ea 

115 

6 

sun  lamp 

1025 

1 1 1 

9ea 

40 

Oea 

189 

6 

2 

II 

Mignon 

1022 

209 

Ilea 

75 

lea 

355 

0 

heating  pad 

1293 

61 

9ea 

22 

lea 

104 

6 

4 

3 

Prince  shaver 

1 127 

44 

4ea 

15 

lOea 

75 

0 

7 

0 

R    Queen  curl  roller  set 

3 

7 

1555 

141 

8ea 

50 

8ea 

239 

6 

single 

8401 

55 

Ilea 

20 

Oea 

94 

6 

double 

8402 

70 

8ea 

25 

3ea 

119 

6 

Nitetime 

single 

6401 

57 

8ea 

20 

7ea 

97 

6 

three  heat 

6431 

70 

8ea 

25 

3ea 

119 

6 

double 

6402 

81 

4ea 

29 

lea 

137 

6 

three  heat 

6432 

93 

2ea 

33 

4ea 

157 

6 

Rest-time 

single 

6403 

69 

6ea 

24 

lOea 

117 

6 

three  heat 

6433 

90 

2ea 

32 

3ea 

152 

6 

double 

6404 

96 

lea 

34 

4ea 

162 

6 

three  heat 

6434 

1 18 

Oea 

42 

2ea 

199 

6 

Startime 

single 

6405 

78 

4ea 

28 

Oea 

132 

6 

double 

6406 

1 18 

Oea 

42 

2ea 

199 

6 

double  dual  6426 

141 

8ea 

50 

8ea 

239 

6 

Razorlite  mirror 

1648 

19 

3ea 

6 

IQea 

32 

6 

Shaverlite  mirror 

1650 

29 

3ea 

10 

6ea 

49 

6 

vibratory  massager 

1556 

70 

8ea 

25 

3ea 

119 

6 

R 

Pyopen  (1393  BRL)  TS 

injection  vial 

Ig  10 

120 

Oea 

• 

5g  5 

292 

6ea 

A 

Stergene  (382  Domestos) 

40 

5 

2 

7 

(IVdoz) 

D 

Sulfacox  (837  MSD) 
Syrtussar  (61  APC)  t 

R 

syrup 

dp  21 

29 

Oea 

43 

6 

Thibenzole  (837  MSD) 

• 

automatic  drenching 

gun 

94 

Oea 

117 

6 

• 

cattle  flakes 

201b 

390 

Oea 

520 

0 

• 

susDension  1,050ml 

66 

3ea 

88 

3 

4  21 

232 

6ea 

310 

0 

• 

tablets 

40 

38 

3ea 

51 

0 

D 

autodrencher 

plus-one 

D 

suspension  l?pt  and  7pt 

D 

tablets  packs  of  30 

• 

Thiprazole  (837  MSD) 

sow  wormer 

6oz 

73 

6 

4 

1 

(2doz) 

I3lb 

136 

6ea 

182 

0 

weaner  wormer 

60oz 

41 

lOea 

5S 

9 

D   Trypure  (179  BDH) 
/    Trypure  (1556  Farillon) 
Wella  (1318  Wella) 


• 

Color  Set 

16 

6 

9 

1 

Wyleys  (1353  Wyleys) 

• 

tropels  SOOgm 

6 

3ea 

2 

3|ea 

bismuth  and  magnesia 

Ikg 

12 

3ea 

4 

6ea 

2kg 

24 

6ea 

9 

Oea 

3kg 

36 

6ea 

13 

4£ea 

D 

1  lb  and  21b  packs 

• 

mist,  bronchialis 

cone.  21 

28 

Oea 

10 

3ea 

D 

71b  pack 

A 

syrup  tussis  21 

16 

lOea 

2  9 


D  500ml  pack 

D       elixir  bromo.  valerian  co.  both  sizes 


AMENDMENTS  AND  ADDITIONS 
TO  KEY  TO  SUPPLIERS 

IM    BGP  _  B.G.P.    (Cosmetics),   12  Chenistor. 

Gardens,  London,  W.8.  01-937  2529 
411    Ekco=Ekco    Hawkins.    Ltd.,    Drury  Lane. 

Hastings,  Sussex.  Hastings  29141 
1598  ACS  =  Alfred  Cox  (Surgical)   Ltd.,  Edward 

Road,  Coulsdon,  Surrey,  CR3  2XA.  01-668  2131 


Printed  by  Eden  Fisher  (Southend)  Ltd.,  Sutton  Road.  Southend-on-Sea  Essex 
for  the  proprietors  Moroan-Grampian  Limited,  at  28  Essex  Street,  Strand  London,  W.C.2 


SUPPLEMENT  TO  THE   CHEMIST  AND  DRUGGIST 

Cumulative  price  changes 
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AMENDING  C  &  D 
QUARTERLY  PRICE  LIST 
FOR  JUNE  1969 


HOLD  ON  TO  THIS  SUPPLEMENT! 

(Note:  If  you  lose  a  sheet,  please  apply  to  the  Publisher  for  a  replacement.) 

To  know  whether  a  product  has  changed  in  price  since  the  current  Quarterly  Price  List  appeared, 
look  at  the  index  which  follows.  If  the  product  is  listed,  turn  to  the  page  number  indicated.  If  not, 
turn  to  the  Q.P.L.  itself  for  the  price  of  the  product. 


Abdine,  11 
Achromycin,  3,  13 
Actron,  3 

Adrenaline  (623HP) 
compound  cream,  1 

Adrenoxyl,  13 

Aerotrol,  3 

Albion,  4 

Aldis,  6 

Aldomet,  6 

Alka-Seltzer,  3 

Altoids,  6 

Alupent 

expectorant,  13 

Amokole,  9 

Amprolmix,  13 

Amprol-Plus,  13 

Andrex,  9 

Anscochrome,  11 

Anseps,  6 

Antilope.  11 

Anugersic.  4 

Apyrogen.  13 

Aramis,  3 

Argotone,  9 

Arterol,  6 

Astral,  4,  9 

Atoi,  4 

Auriquin,  4 

Avloprocil,  4 

Ballet,  3 

Band-Aid,  4 

Band  Box.  11 

Beflavit,  6 

Benadon,  6 

Benbows,  3 

Benerva,  6 

Benoids,  6 

Benvil,  4 

Benylets,  9 

Bepanthem.  6 

Berkmycen,  6 

Betadine,  4,  13 

Bidex,  4,  11 

Bioglan-M/Q,  2 

Black  Vel  Vit,  4 

Body  Bulk,  4 

Bonjela,  2 

Bristrex,  13 

Britmarine.  9 

Bronnley,  6 

Brontina,  4 

Broxil,  il 

Bruasco,  13 

Cadbury,  4 

Cadum.  4 

Calmitol.  13 

Capla,  13 

Caperns,  2 

Carmen,  11 


Celevac,  2 
Chantage,  4 
Chappie,  2 
Chem-Plus,  6 
Chiefs,  2 
Chukka,  2 
C.M.X.,  13 
Colgate,  4,  9 
Colourbac,  4 
Congreves,  11 
Conotrane,  2 
Contactasoak,  9 
Cortrosyn,  9 
Cortrosyn  Depot,  9 
Coty,  4 

Cremomycin,  4 
Crowes 

Cremine,  9,  11 
Culpeper,  4 
Curicones,  11 
Cussons,  2,  11 
Cyclospasmol,  4 
Decadron ,  6 
Decadron-75,  6 
Delsey,  2 
Dettol,  13 
Dexacortisyl,  9 
Dijex,  11 
Dimotane,  3 
Disipal,  3 
Dixce),  2 
Dorant,  3 
Dr.  D's,  9 
Dromoran,  6 
Dulsils,  9 
Efferdent,  11 
Elimit,  3 
Elixir  Sibec,  13 
Elizabeth  Arden,  2 
Ephynal,  6 
Equizole,  13 
Esoterica,  6 
Etophylate,  9 
Euthymol,  9 
Exuberance,  3,  9 
Eylure,  2,  6 
Fairy,  3 
Farex,  13 
Farleys,  13 
Feen-a-Mint,  2 
Fellows.  9 
Femergin,  9 
Femerital,  3 
Femfresh  6 
Fennings.  11 
Ferro-Redoxon,  6 
Fersaday,  2 
Fiesta,  5,  9 
Fisherman's  Friend,  '. 
Folks,  5 


Formacaine,  5 
Formamint, 
Wulfling,  5 
Fujica,  2 
Fujichrome,  2 
Gabail,  9 
Gala,  2 
Gamgee,  3 
Gantrisin,  5 
Geeps,  5 
Gelufen,  5 
Gerber.  11 
Geriatone,  9 
Gleem,  3 
Glucophage,  2 
Glykola,  5 
Gonadotraphon,  5 
Good  Boy.  13 
Gordon  Moore,  2,  5 
Granobisk,  11 
Granose,  11 
Halex,  9 
Handy  Andies,  9 
Hanimex,  2 
Hardy  Amies,  13 
Head  &  Shoulders,  3 
H  E.B.,  11 
Heinz,  11 
Heltna 

Rubinstein,  2,  9 
Herbalene,  9 
Hill's  5,  13 
Hirudoid,  13 
Horlicks,  13 
Hudnut,  11 
Hydroderm,  5 
Hydromet,  5 
Hydrosaluric,  5 
Hydrosaluric  K.  5 
Hypnotique,  3,  9 
llotycin,  9 
Imprevu,  3 
Imuran,  11 
Inderal  80,  2 
Indocid,  5 
Inecto,  5 
In  Love,  13 
Insulin  Novo,  11 
Ivax,  11 
Jay,  9 
J.  Cloths,  5 
Johnsons.  11 
Junabeans,  9 
Kalms,  9 
Karswood,  2,  11 
Katkins,  2 
Kelgar,  9 
Kelm,  9 
Kenalog,  3 
Kidd,  9 
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Kit-E-Kat,  2 
Kleenex,  2 
Kodak,  5,  9 
Kotex.  2 
Lactol,  2 
Lady-Jayne, 
Laguna,  2 
Laroxyl,  5 
Lassie,  2 
Le  De,  9 
Ledercort,  3 
Lentheric,  9 
Less,  2,  5 
Leucodinin, 
Lextron,  3 
Librium,  5 
Lilia,  9 
Lil-lets,  2 
Limbitrol-5,  ? 
Limbitrol-10, 
Limmits,  2 
Linctoid,  3 
Linctoid  C,  3 
L'Interdit,  9 
Lipsyl,  2 
Lloyd's.  2 
Lorel, 
Lorex, 
Lusty's, 
Lypsyl, 
Marigold,  3 
Marina,  5 
Maws,  8 
Max  Factor,  2 
Mazola,  11 
Medinal,  2 
Mickies,  2 
Mimette,  8 
Mimospray.  8 
Misty,  2,  8 
Monsieur  de 

Givenchy,  8 
Moorland,  11 
Mum,  8 
Murine,  13 
Nappi-Wite,  2 
Natabec,  2 
Nature  Boy,  8 
Nature  Child,  8 
Nature  Girl,  8 
Neko,  8 
Neomycin 

sulphate 

(Squibb), 
New  Dew,  8 
Nivea,  3,  5 
Nix,  8 
Norudar,  5 
Normemon, 
Norton,  5 


11 
11 

9 
11 


11 


Norval,  13 
Nostroline,  5 
Notoids,  5 
N.P.P..  3,  5 
Nu-fonn,  8 
Nu-Rub,  5 
Nu-Soft,  5 
Odol,  2,  5 
Old  Spice.  2 
Omnopon,  5 
Opas,  11 
Oraldene,  8 
Orbenin,  11 
Orlane,  8 
Ozettes,  11 
Ozo,  11 
Paedo-Sed,  11 
Pagan.  5 
Pal,  2 
Palerson,  3 
Pears,  8 

Pedigree  Chum,  2 
Penbritin,  11 
Penetrol,  8,  11 
Pentrium,  5 
Perfex,  5 
Permaco,  13 
Petal,  8 
Pethidine.  5 
Phillips,  8 
Pickles,  8 
Pifco,  13 
Pimafucin,  2,  5 
Pinestol,  5 
PLJ.  11 
Polly,  8 
Polytar,  2 
Pregaday,  2 
Primitif,  3,  8 
Punch  and 
Judy,  2,  5 
Pun-,  2 
Pyopen,  13 
O-Tips,  11 
Quest,  II 
Quosh,  5 
Racasan,  2 
Rebane,  2 
Redoxon,  5 
Remington,  2 
Revlon,  3 
Rheumalene,  8 
Ricoh,  2 
Rimactane,  11 
Ro-A-Vit,  5 
Robinson's,  2 
Ronicol,  5 
Ronson,  8 
Roxette.  8 
Roxy,  8 


AMENDMENTS  TO  KEY  TO 
SUPPLIERS 

102  CB- Charles  Bedeman,  Ltd.,  180  Queens 
Road,  London,  S.E.I5.  01-639  7647. 

208  BW-  Burroughs  Wellcome  &  Co.,  Temple 
Hill,  Dartford,  Kent.  Dartford  23488. 

248  Colr.cn =The  Colton  Co.,  51  Charles 
Street  London, W.I.  01-499  0601. 

334  Culpeper=Culpeper  House,  Ltd.,  59 
Ebury  Street,  London,  S.W.I.  01-730  0361. 

445  FCL=Facktative  Co.,  Ltd.,  381a  Man- 
chester Road,  Heaton  Chapel,  Ches.  061-432 
4082. 

575  HHA=  Harriet  Hubbard  Ayer,  30  Cur 
ion  Street,  London,  W.I.  01-493  6829. 

716  Krups  =  Robert  Krups  (G.B.),  Ltd.,  8  Hare 
Hall  Lane,  Gidea  Park,  Romford,  RMI  2  BR, 
70-66288. 

751     LL  =  Lenbrook    Laboratories,  Ltd., 

Thane  Road  West,  Nottingham  .0602-561 1 1. 
813   MF  =  Max   Factor,    Ltd.,    16   Old  Bond 

Street,  London,  W.I.  01-493  6720. 
849     MML  =  Mobbs     Miller,     Ltd.,  Arthur 

Street,  Northampton.  NN2  6EQ.  0604-31804. 
1027   Rank  =  Rank   Photographic,    P.O.  Box 

70.  Great  West  Road,  Brentford,  Middlesex.; 

01-568  9222. 
1196   SOL  =  Sunarama   of  London,  72  Ever- 

sholt  Street,  London,  N.W.I.  01-387  9838. 
1243    TBL  =  Total    Beauty,    Ltd.,    89a  High: 

Road,  London,  N.22.  01-800  0393. 
1363    Alcos— Alcos    Distributors,    Ltd.,    30 1 

Thames  Street,  Hampton,  Middlesex.  01-979 5062  S 
1368    Atlas  =  Atlas     Lighting,     Ltd.,  Thorn 

House,  Upper  St.  Martins  Lane,  London,  W.C.I 

01-836  2444. 
1383  MFCC^M.F.C.C.  Ltd.,  9  Dale  End.  Bir- 

mingha.n.  021-236  2887. 
1482  Sandcrest  =  Sanderest,  Ltd.,  307  Finchley 

Road,  London,  N  W.3.  01-794  7755. 
1534  Fennings  —  Fennings  Pharmaceuticals,  6 

Church    Street,    Ashton-under-Lyne,  Lanes. 

061-330  5667. 
1568  Trentham=Trentham  Laboratories,  East- 

horpe  House,  Loughborough  Road,  Ruddington, 

Nottingham,  NGII  6LP.  0602-21 1 121. 


Rutilene,  8 
St.  Aubrey,  1 
St.  Francis,  11 
St.  James  Balm,  3 
Saluric,  5 
Sandra,  2 
Sanizal,  8 
Scotties,  8 
Scottowels,  8 
Seboderm,  1 
Servicin,  1 
Shaw's  1 
Sherleys,  1 
Simple.  3 
Skin  Dew,  1 
Smith  Kendon,  5 
Solacen,  3 
Solo,  5 
Solprin,  1 
Somnos,  8 


Spastipax,  5 
Spillers,  1 
Spray-Away, 
Staycept,  1 
Steradent,  8 
Stergene, 
Suba-Seal, 
Suede,  5 
Sulfacox, 
Sunarama, 
Sunnybisk,  11 
Suscardia,  1 1 
Suxamethonium 

chloride.  11 
Sweetex,  8 
Syrtussar, 

Tang,  1 
Targot,  3 
Teasdale,  8 
Tecaldrine, 


13 
3 

13 
1 
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the  most  versatile  digitalis  glycoside 

LANOXIN.  DIGOXIN 


TABLETS  •  SOLUTION  •  INJECTION  •  PEDIATRIC  ELIXIR 

BURROUGHS  WELLCOME  &  CO.  (The  Wellcome  Foundation  Ltd.)  LONDON 


"Polaroid"  is  the  registered  trade  mark  of  Polaroid  Corporation  Cambridge,  Mass  USA    Polaroid  (UK J  Ltd.Rosanne  House  Welwyn  Garden  City;  Herts 


Anyone  who  wears  ordinary  glasses  (and 
j0%  of  the  population  does)  is  halfway  to 
owning  a  pair  of  Polaroid  sunglasses. 
All  he  needs  is  a  pair  of  our  clip-ons. 
Show  him  the  Polaroid  clip-on  range. 
And  tell  him  there  are  five  styles,  two  of  them 
available  in  a  choice  of  neutral  or  tan  lenses. 


Then  let  him  prove  they  wipe  out  reflected 
glare  with  our  hang-tag  test. 

He  can  feel  confident  that  our  lenses  are 
of  fine  optical  quality.  Not  to  mention  shatter- 
proof, scratch-resistant,  and  96%  ultra-violet 
ray  absorbing. 


pair  of  Polaroid  sunglasses. 
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Tissue  Degeneration 
Associated  with  Advancing  Age 
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Sole  distributors  in  the  United  Kingdom: 
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City  Display  Company  Limited      Pharmaton  Division 
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bottles  of  30  capsules 


37/4  ea. 


7/4  ea. 


20/- 


Please 
supply 


100  „ 


112/-  ea. 


221 -ea. 


60/-  ea. 


1000 


£50  8s.  ea. 


198/-ea. 


540/-  ea. 


Pre-Packs  6x30  capsule  bottles  &  3x100  capsule  bottles  £20.  10.  0  inc.  P.T. 


Further  Quantity  Discount  available. 


or  hard  selling  Window  Display,  installed  Free,  tick  here  {_  ] 


I  less  5%  Special  Discount  15.0 
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Training-year  Wisdom 

What  some  pharmacy  graduates  feel  about  the  practical 
training  year  when  they  emerge  from  it  is  revealed  in 
papers  presented  to  the  annual  meeting  of  the  Phar- 
maceutical Society's  Scottish  Department  on  June  11 
(see  p.  573).  And  rather  disturbing  some  of  the 
comments  are.  The  Misses  F.  G.  Paxton  and  E.  V. 
Wijdenes  found,  for  example,  that  some  hospital  trainees 
regard  the  training  period  as  being  inessential.  Many 
more  (two-thirds  of  the  total)  believe  that,  after  a  year 
in  hospital  pharmacy,  they  could  automatically  adjust  to 
another  branch  of  pharmacy  because  "hospital  pharmacy 
has  a  broader  basis  than  the  other  branches." 

By  contrast,  those  questioned  who  passed  their  train- 
ing year  in  retail  pharmacy  were  all  agreed  that  the 
training  period  was  essential  and  all  acknowledged  that 
they  would  need  time  to  adjust  to  any  other  branch  of 
the  profession. 

Admittedly  the  findings  quoted  were  from  a  question- 
naire to  which  there  was  only  a  50  per  cent,  response. 
We  believe,  nevertheless,  that  it  is  fair  to  take  the  findings 
as  indicative  of  a  difference  of  attitude  between  those 
receiving  post-graduate  training  in  general  practice  and 
those  who  pass  it  in  hospital  pharmacy.  So  wide  a 
difference  of  viewpoint  suggests,  moreover,  that  many 
hospital  trainees  must  be  failing  to  learn  the  most 
important  lesson  that  should  be  imparted  during  the 
practical  year,  namely  that  the  degree  serves  only  as  a 
basis  upon  which  to  build  and  is  not  the  ultimate  in 
pharmaceutical  knowledge. 

In  many  respects,  perhaps,  hospital  pharmacy  repre- 
sents only  a  scaling-up  of  work  already  carried  out  at 
university.  Even  the  type  of  questions  likely  to  be  asked 
by  medical  and  nursing  staffs  may  be  anticipated  during 
the  academic  course.  In  retail,  on  the  other  hand,  the 
trainee  comes  face  to  face  at  once  with  the  reality  that 
he  does  not  "know  it  all."  He  becomes,  therefore,  grate- 
ful that  a  more  experienced  person  is  at  hand  to  smooth 
the  path.  We  strongly  doubt  whether  many  pharmacy 
lecturers  are  capable  of  recreating  the  situations  that,  in 
general  practice,  develop  every  day  between  pharmacist 
and  customer — advice  sought  on  minor  illness,  on  pro- 
ducts, on  baby's  weight,  on  prescription  dosages,  on 
"what  the  doctor  meant,"  on  dressing  a  wound.  We  need 
not  go  on.  The  list  is  limitless — even  without  taking  into 
account  the  so-called  "non-professional"  activities,  such 
as  matching  lipstick  colours  or  explaining  film  speeds, 
that  are  so  important  if  a  business  is  to  succeed.  It  is  this 
direct  contact  with  the  public  that  is  in  our  view  in- 
valuable, and  it  seems  unfortunate,  not  only  that  the 
hospital  trainee  may  miss  it,  but  that  he  fails  to  realise 
there  is  something  he  is  failing  to  get.  The  2-ft.  square 


hatch  so  often  a  feature  of  even  modern  hospital  pharma- 
cies is  no  substitute  for  the  open  shop. 

So  different,  indeed,  are  the  types  of  experience  gained 
from  hospital  and  from  general  practice  that  the  former 
seems  only  suitable  for  those  who  have  decided  upon 
hospital  pharmacy  as  their  lifetime's  work.  For  all  others, 
we  strongly  support  the  pleas  of  Messrs.  Shepherd  and 
Grosset  to  general-practice  pharmacists  that  they  should 
overcome  current  misgivings  and  take  a  hand,  in  far 
greater  numbers  than  at  present,  in  setting  post- 
graduates on  the  right  road.  The  chemist  taking  on  the 
trainee  may  well  find  that,  in  these  times  of  rapid  tech- 
nological development,  that  training  becomes  a  two-way 
process.  But  even  without  such  benefit  to  their  own 
knowledge  they  will  have  the  satisfaction  of  knowing 
that  they  are  safeguarding  the  future  of  "community" 
pharmacy — to  use  the  terminology  chosen  by  the  Irish — 
and  preventing  erosion  of  the  esteem  in  which,  quite 
rightly,  pharmaceutical  chemists  are  today  held  by  the 
public. 

LIMELIGHT  ON  THE  LOCUM 
By  WYKAM 

8.  In  Reverse 

AFTER  almost  fifty  years  of  handing  out  medicines  for  others 
to  swallow,  and  taking  little  more  than  the  odd  antacid  or 
soluble  aspirin  tablet  myself,  I  have  recently  found  myself  on 
the  receiving  end.  And  how! — Pethidine,  Urolucosil,  Fura- 
dantin,  Penbritin,  Dindevan,  Septrin  and  oxytetracycline,  down 
they  had  to  go  under  the  keen  eyes  of  the  nursing  staff.  In  all 
these  years  I  had  hardly  seen  the  inside  of  a  hospital,  except  for 
a  brief  visit  to  a  friend,  but  after  a  night  of  abdominal  pain  I 
found  myself  transported  to  a  hospital  bed  for  "observation." 
After  a  day  or  two  the  spot  was  located  and  appendicitis  con- 
firmed, and  on  the  fourth  day  the  sister  decided  that  I  could 
have  what  is  euphemistically  called  "food"  in  hospital.  A  day 
or  two  later  I  was  sent  home  for  the  inflammation  to  subside, 
and  a  date,  a  month  ahead,  was  fixed  for  the  operation.  How- 
ever, after  a  gloomy  ten  days,  down  I  went  with  the  prostate 
gland  seized  up  this  time  and  so  back  to  a  hospital  bed  and 
"catheterisation."  Lovely!  After  a  few  days,  now  resigned  to 
almost  anything,  I  had  the  double  operation  and  a  fortnight 
later,  still  choked  with  "pills,"  was  discharged.  Unfortunately, 
though  recovering  well  in  general  health,  I  have  been  plagued 
with  wearisome  if  minor  troubles  and  am  back,  at  present,  to 
oxytetracycline  with  Distalgesic  in  the  background  in  case 
the  pain  be  winning.  I  recollect  the  reply  of  my  old  boss  when 
asked  by  an  earnest  curate  if  his  hands  did  not  shake  when 
measuring  out  deadly  poisons :  "If  they  did,  I  could  not  dis- 
pense." Nevertheless,  if  I  should  ever  return  to  business,  I 
wonder  if  my  knees  might  not  tend  to  wobble  when  counting 
out  antibiotic  tablets. 

New  Books 

Elsevier's  Dictionary  of  Pharmaceutical 
Science  and  Techniques.  Volume  i 

A.  sliosberg  (m.d.  paris),  Elsevier  Publishing  Co.,  Ltd., 
Barking,  Essex.  8|  x  5}  in.  Pp.  686.  £10  10s. 
A  glossary  of  7,507  terms  in  pharmaceutical  technology 
with  their  equivalents  in  French,  Italian,  Spanish  and  Ger- 
man. The  book  includes  an  index  of  terms  for  each  of  those 
languages,  referring  the  user  to  the  appropriate  English  term. 
Not  restricting  himself  to  pharmaceutical  technology,  the 
author  has  included  general  terms  relating  to  physics,  engi- 
neering and  technology.  The  book  should  prove  a  useful 
reference  work  for  technical  translators.  A  second  volume, 
covering  materia  medica,  is  promised. 
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HOSPITAL    PHARMACY  FORUM 

Clinical  Pharmacology 


ON  June  21,  1967,  the  British  Medical  Journal  fired 
an  unexpected  and  uncalled  for  broadside  at  hospital 
pharmacy  in  the  form  of  a  leading  article  entitled  "Future 
of  Clinical  Pharmacology."  It  contained  what  were  con- 
sidered to  be  rather  disparaging  references  to  the  contri- 
bution already  being  made  by  the  "understaffed,  over- 
pressed  hospital  pharmacist."  As  a  direct  result  the 
Society's  Council  decided  to  constitute  "a  committee  of 
pharmacologists  in  industry,  teachers  and  hospital  phar- 
macists to  investigate  the  role  of  the  pharmacist  in 
applied  pharmacology."  Nothing  more  was  heard  of 
the  committee  or  its  proceedings  and  in  consequence 
there  was  a  general  impression  that  the  decision  had 
not  been  implemented.  However,  that  was  not  so.  Pre- 
sumably the  committee  was  all  the  time  working  quietly 
behind  the  scenes  and  to  such  good  effect  that,  at  the 
Council  meeting  held  on  May  6 — 7  this  year  it  was 
announced  that  a  working  party  chaired  by  Professor 
Beckett  had  been  constituted  to  study  the  question  in 
greater  depth. 

The  new  terms  of  reference  were  to  be: — 

1.  To  consider  the  teaching  of  applied  pharmacology 
to  undergraduate  and  post-graduate  students  in 
pharmacy; 

2.  To  consider  the  role  of  applied  pharmacology  in 
pharmaceutical  practice. 

The  working  party  is  composed  of  two  heads  of  schools 
of  pharmacy  (three  if  the  chairman  is  included),  one 
professor  of  pharmacology,  one  practising  pharmacolo- 
gist, one  teaching  hospital  chief  pharmacist,  and  a  repre- 
sentative of  the  medical  profession  who  will  serve  in 
a  consultative  capacity. 

Strangely  enough  the  announcement  of  the  setting-up 
of  the  new  working  party  coincided  with  the  publication 
of  the  report  of  the  special  committee  set  up  by  the 
Royal  College  of  Physicians  to  study  the  training  of 
clinical  pharmacologists,  and  it  is  noteworthy  that  one 
of  the  members  of  that  special  committee  has  been 
chosen  to  represent  the  interests  of  the  medical  pro- 
fession on  the  Society's  working  party.  The  Royal  College 
report  recommends  that  clinical  pharmacology  should 
become  a  medical  specialty  and,  as  might  have  been 
expected,  it  makes  no  reference  to  pharmacists  or  to 
their  role  in  the  provision  of  a  hospital  clinical  pharma- 
cological service. 

Professors  Norton  and  Ancill,  of  the  School  of  Phar- 
macy, Bath  University  of  Technology  have,  in  a  letter 
to  the  British  Medical  journal,  expressed  their  agreement 
with  the  R.C.P.  recommendation  that  clinical  pharma- 
cology should  become  a  medical  specialty,  but  they 
go  on  to  point  out  that,  in  a  field  in  which  sophisticated 
laboratory  instrumentation  is  essential,  the  well  trained 
non-medical  graduate  in  pharmacology  or  pharmacy 
"can  make  an  important  contribution  to  the  laboratory 
side  of  the  subject  which  the  medical  graduate  is  not 
trained  to  make." 

If  the  R.C.P.  recommendations  are  implemented,  that 
line  of  development  would  seem  almost  inevitable.  Clini- 


cal pathology  was  originally  the  close  preserve  of  doctors, 
but  in  recent  years  it  has  become  very  much  more  a  team 
effort,  to  which  non-medically  qualified  biochemists, 
microbiologists  and  other  graduates  all  make  their  own 
specialist  contributions.  It  therefore  seems  reasonable 
to  assume  that  much  the  same  pattern  will  be  followed 
if  and  when  departments  of  clinical  pharmacology  are 
established.  Almost  certainly  there  will  be  a  need  for 
the  inclusion  of  a  non-medical  pharmacologist  in  the 
team,  and  that  is  where  the  pharmacist  who  has  specia- 
lised in  pharmacology  may  well  find  a  niche.  He  will, 
of  course,  have  to  compete  for  his  job  with  pharmacolo- 
gists who  are  not  registered  pharmacists,  but  in  practice 
it  seems  likely  that  a  pharmaceutical  qualification  will 
be  an  advantage. 

However,  the  employment  of  a  relatively  small  number 
of  pharmacists  in  clinical  pharmacology  departments  will 
do  little  or  nothing  to  satisfy  the  aspirations  of  those 
who  are  concerned  to  see  that  not  only  the  pharmacist 
but  the  pharmaceutical  department  become  more  closely 
involved  in  the  study  of  drugs  and  their  effects  in  man. 
Neither  will  it  meet  the  wishes  of  those  who,  at  the 
recently  held  meeting  of  Branch  Representatives  of  the 
Pharmaceutical  Society,  voted  overwhelmingly  for  the 
inclusion  of  "a  practical  course  of  applied  pharmacology 
in  the  degree  course." 

The  Society's  working  party  clearly  faces  a  formidable 
problem.  One  of  its  first  tasks  must  obviously  be  to 
define  the  term  "applied  pharmacology"  in  the  context 
of  pharmaceutical  practice,  and  here  it  would  do  well 
to  bear  in  mind  that,  to  the  rank  and  file  pharmacist, 
it  means  nothing  less  than  therapeutics.  His  demand  is 
for  a  more  responsible  and  less  passive  involvement  in 
the  treatment  of  patients,  and  he  seeks  more  and  better 
opportunities  to  apply  his  knowledge  of  pharmacology 
to  the  treatment  of  disease  in  man.  Quite  certainly  he 
has  little  or  no  interest  in  playing  the  role  of  a  back-room 
boy  concerned  only  with  the  laboratory  side  of  the  sub- 
ject. For  that  reason  it  is  to  be  regretted  that  the  working 
party  includes  no  representative  of  the  pharmacist  in 
general  practice.  For  consideration  of  the  first  part  of  the 
committee's  remit  its  composition  is  almost  ideal,  but 
one  would  think  that,  when  it  comes  to  look  at  the 
role  of  applied  pharmacology  in  pharmaceutical  practice, 
its  predominantly  academic  make-up  may  prove  to  be 
something  of  a  disadvantage. 

It  is  now  apparent  that,  when  pharmacology  was 
included  in  the  pharmaceutical  curriculum,  insufficient 
thought  was  given  to  the  provision  of  adequate  oppor- 
tunities for  the  pharmacist  to  put  his  new  knowledge 
to  practical  use.  Admittedly  it  has  enabled  a  small  num- 
ber of  pharmacists  to  obtain  positions  as  pharmacologists 
in  industry,  but  to  the  overwhelming  majority  it  has 
brought  an  ever-increasing  degree  of  disillusionment  and 
frustration.  That  was  made  clear  by  the  proposer  of  the 
relevant  Branch  Representatives'  meeting  motion,  and 
it  is  to  be  hoped  that  the  mistake  made  in  the  past  will 
not  be  repeated. 
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The  working  party  need  not  concern  itself  too  much 
with  the  needs  of  the  pharmacy  graduate  of  high  aca- 
demic standing  and  with  a  good  research  record.  There 
is  not,  and  never  was,  any  doubt  that  he  might  not  be 
accepted  for  membership  of  a  clinical  pharmacology 


team  simply  because  he  happened  to  be  a  registered 
pharmacist.  Its  main  concern  must  be  to  ensure  that  the 
large  majority  who  take  up  the  practice  of  pharmacy 
after  their  first  degree  are  given  better  opportunities  to 
use  their  specialist  knowledge  in  the  service  of  the  sick. 


Polymers  and  Hair  Sprays 


A  SEMINAR  on  polymers  for  the  cos- 
metics industry  was  organised  recently  by 
National  Adhesives  and  Resins,  Ltd., 
Braunston,  nr.  Rugby,  Northants.  Mr. 
F.  T.  Koehler  (head  of  cosmetics  re- 
search, National  Starch  and  Chemical 
Corporation,  U.S.A.)  reviewed  the  use  of 
polymers  and  test  procedures,  in  their 
hair  spray  formulations.  Mr.  Koehler 
described  "curlretention"  determining  pro- 
cedure by  which  samples  of  hair  are 
washed,  sprayed  and  then  wound  on  rods 
and  secured.  After  a  standard  period  of 
sixteen  hours  the  curls  are  unwound  and 
the  lengths  measured.  They  are  then 
placed  in  a  humidity  chamber  and  a 
record  is  made  over  3  hours  of  changes 
in  length  at  30-minute  intervals.  The 
findings  were  used  to  determine  percen- 
tage of  curl  retention.  In  other  tests 
which  were  concerned  with  the  moisture- 
vapour  transmission  rates  (M.V.T.R.)  of 
various  polymers,  films  were  prepared 
and  weighted  regularly  to  ascertain 
water  pick-up  rate  in  a  high-humidity 
environment.  Tests  on  equilibrium  moist- 
ure content  were  determined  on  films  cast 
from  anhydrous  ethanol;  on  relative 
hardness  of  the  films  were  carried  out 
with  a  Sward  Rocker  apparatus;  and  ten- 
sile strength  was  determined  on  a  strain 


Polymer  properties  of  commercial  resins  at  90%  relative  humidity 

Moisture 

Mean  curl 

Equilibrium 

vapour 

retention 

moisture 

transmission 

Sward 

POLYMER 

% 

content 

rate  (mg/ 

rocker 

Tensile 

180  min 

0/ 

/o 

cnr/ sec/cm) 

hardness 

(psi) 

Polymer  B 

(unneutralised) 

63 

1.5 

2.6 

16 

1000 

Polymer  B 

(60%  neutralised) 

54 

6 

3.0 

10 

400 

Polymer  A1 

(60%  neutralised) 

49 

9 

3.4 

4 

360 

Polymer  A 

(100%  neutralised) 

46 

14 

3.8 

0 

230 

DMHF  2 

34 

13 

6.1 

0 

30 

PVP/VA3 

33 

38 

4.7 

0 

200 

PVP  4 

28 

45 

6.9 

0 

200 

'  RESYN  28-1310,  National  Starch  and  Chemical  Corp. 
7  Dimethyl  hydantoin-formaldehyde  lesin. 

gauge   apparatus   (Instron   model  T.M.). 

The  data  obtained  (as  presented  in  the 
accompanying  table)  shows  the  effect  of 
neutralising  various  polymers  with  2- 
amino,  2  methyl-1,  3-propanediol 
(A.M.P.D.). 

An  important  property  of  the  carboxy- 
lated  polymers,  said  the  speaker,  was  their 
ability  to  be  varied  by  reaction  of  the 
polymic  activity.  Film  hardness,  moisture 
transmission,    tensile    strength    and  curl 


3  Polyvinylpyrrolidone /vinyl  acetate  copolymer. 

4  Polyvinylpyrrolidone. 

retention  could  thus  be  modified.  Mr. 
Koehler  described  a  carboxylated  vinyl- 
acetate  terpolymer  National  28-2930,  and 
another,  Resyn  28-3307,  that  was  essen- 
tially a  carboxylated  vinyl  acetate  ter- 
polymer with  an  ultra-violet  absorbing 
moiety  in  the  polymer  chain,  the  built-in 
u.v.  absorber  offering  protection  to 
bleached  or  dyed  hair  from  embrittle- 
ment  or  colour  change  on  exposure  to 
sunlight. 


Newer  Hair  Dressing  Formulations 


HAIR  dressings  have  in  general  the  func- 
tions of  imparting  a  gloss  to  the  hair, 
"conditioning"  it  and  holding  it  mechani- 
cally in  place.  A  wide  variety  of  types 
of  preparation  have  been  developed  to 
achieve  those  aims,  including  liquid  and 
solid  brilliantines,  creams,  lotions  and 
gels. 

Recent  developments  in  the  processing 
of  lanolin  have  provided  a  range 
of  products  that  can  be  used  to  assist  in 
the  formulation  of  such  dressings.  Many 
of  the  new  products  are  mixtures  of  sterols 
related  to  cholesterol  but  which  are  more 
active  water-in-oil  emulsifiers  than  choles- 
terol or  lanolin  alone.  They  are  derived 
from  lanolin  by  saponification  and  then 
by  fractionation,  adsorption  and  extraction 
of  the  resulting  alcohols  to  obtain  the 
surface-active  alcohols.  The  surface-active 
alcohols  may  then  be  modified  further  by 
ethoxylation,  esterification,  etc.  The  acety- 
lated  products  are  claimed  to  be  less 
allergenic  than  lanolin.  The  fatty  acids 
resulting  from  saponification  also  yield  a 
range  of  esters  used  to  stabilise  o/w 
aerosol  emulsions  and  as  emollient  con- 
stituents of  creams. 

One  of  the  leading  manufacturers  of 
lanolin  derivatives  is  American  Cholesterol 
Products,  Inc.,  whose  United  Kingdom 
agents  are  D.  F.  Anstead,  Ltd.,  Victoria 


House,  Radford  Way,  Billericay,  Essex. 

Emulsified  products  such  as  creams  and 
lotions  are  probably  the  most  important 
types  of  hair  dressing  for  both  men  and 
women.  Apart  from  elegant  appearance 
they  need  to  spread  smoothly  and  must 
"break"  or  liquefy  quickly  to  avoid 
whitening  the  hair.  They  should  have  the 
appearance  and  "feel"  of  an  oil  film  when 
in  contact  with  the  hair.  The  other  neces- 
sary requirement  is  stability  during  storage 
and  transportation  under  a  wide  variety 
of  conditions. 

Water-in-oil  type  creams  may  be 
stabilised  with  Amerchol-101  (a  surface- 
active  extract  of  lanolin  alcohols),  which 
at  the  same  time  adds  a  high  surface  gloss. 
Water-in-oil  lotions  are  highly  unstable 
and  present  considerable  difficulties  in 
formulation.  It  has  been  suggested  that 
the  difficulty  might  be  overcome  by  arriv- 
ing at  a  product  with  the  appearance  and 
behaviour  of  a  w/o  lotion  but  that  is 
actually  o/w. 

Another  suggestion  that  has  been  made 
is  that  o/w  creams  might  be  formulated 
which,  when  applied  to  the  hair,  would 
undergo  a  phase  inversion  to  a  w/o 
emulsion,  thus  giving  the  advantages  of 
the  o/w  emulsion's  stability  with  the  gloss, 
groom  and  "feel"  of  w/o  emulsions  on 
the  hair.  A  product  that  can  usefully  be 


included  in  o/w  emulsions  is  Acetulan, 
acetylated  lanolin  alcohols  (liquid  fraction), 
which  acts  as  a  plasticiser  with  a  moder- 
ately oily  but  non-greasy  "feel"  as  well 
as  having  the  properties  of  imparting 
lustre  and  manageability. 

Type  According  to  Purpose 

Many  varieties  of  o/w  creams  are 
possible,  depending  on  the  purpose  for 
which  they  are  intended.  Soft  creams  are 
needed  for  cream  or  tube  dispensing. 
Creams  incorporating  protein-derivatives 
for  conditioning  hair  damaged  by 
chemicals  must  have  a  low  oil  content.  A 
minimum  of  whitening  may  be  achieved 
by  incorporating  lanolin  alcohols  ethoxy- 
lated  with  five  moles  of  ethylene  oxide 
(Solulan  5)  with  a  silicone  oil  to  act  as  an 
antifoam.  Silicone  oil  may  also  be  used 
to  overcome  the  whitening  effect  of 
cholesterol  often  used  to  stabilise  o/w 
lotions  and  which,  by  "over  stabilising," 
may  affect  the  quick-break  and  clear  rub- 
out  properties  of  the  oil. 

The  above  are  but  a  few  of  the  types 
of  material  now  produced  from  lanolin, 
and  examples  of  the  way  in  which  they 
may  be  used  in  hair  dressing  formulation. 
Further  information  and  basic  formulas 
for  experimentation  are  available  from 
Messrs.  Anstead. 
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New  Products 


PHARMACEUTICAL  SPECIALITIES  | 

Expectorant  Preparations 

BECOMING  generally  available  on 
June  30  are  two  dosage  forms  of  Alupent 
expectorant  from  Boehringer  Ingelheim, 
Ltd..  Isleworth  House,  Great  West  Road, 
Isleworth,  Middlesex.  Alupent  expectorant 
tablets  contain  orciprenaline  sulphate 
20  mg  and  bromhexine  hydrochloride 
8  mg.  Each  5  ml  of  Alupent  expectorant 
mixture  contains  orciprenaline  sulphate 
10  mg  and  bromhexine  hydrochloride 
4  mg.  Alupent  expectorant  is  indicated  in 
conditions  in  which  both  bronchospasm 
and  thick,  sticky  and  infected  sputum  are 
present;  contraindicated  in  cases  of  thyro- 
toxicosis. Care  should  be  exercised  if  it 
is  proposed  to  administer  monoamine- 
oxidase  inhibitors  concurrently.  Packs  are: 
Tablets,  containers  of  thirty  and  250; 
mixture,  bottle  of  300  ml.  Both  prepara- 
tions are  Part  I  poisons. 


FOR  COUNTER  SALES:  New  pack  for  Triominic 
tablets.  With  plastic  snap-on  cap. 

SUNDRIES 


Intimate  Freshness 

DISPOSABLE  moistened  tissues  for 
feminine  hygiene,  packed  in  individual 
sachets,  are  being  offered  by  Pigot  &  Smith, 
Ltd.,  Leigh  Street,  Wigan,  Lanes.  Mimette 
sachets  are  designed  for  the  cleansing  of 
the  outer  vaginal  area,  "especially  during 


and  Packs 

periods  when  women  need  assurance  and 
comfort,  as  well  as  careful  hygiene." 
Mimettes  are  issued  in  packets  of  six 
sachets.  Mimospray  liquid  (7s.  lid.)  is  a 
foaming  liquid,  for  use  following  a 
bath  in  place  of  soap.  It  is  best  just 
rinsed  off  and  not  soaked,  so  that  a  certain 
amount  of  the  preparation  is  left  on  the 
outer  vaginal  area  at  the  conclusion  of 
the  bath.  Pack  is  a  4  oz  bottle. 


Miss  Jay ne 

i  \\  V 

ring 'a  ring 
'  hair  slides 

%^ 
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■                                    Wi  lt  -  Emilami    No  1624 

Hair  Slides 

TWO  new  hair  slides  have  been  added 
to  the  Lady  Jane  range  of  hair  aids  manu- 
factured by  Laughton  &  Sons,  Ltd.,  War- 
stock  Road,  Birmingham,  14,  and  aimed  at 
the  younger  generation.  Ring  'a  Ring  hair 


slides  reference  number  1524  are  in  a 
variety  of  colours,  two  on  a  card 
(2s.  lid.).  Schoolgirl  acetate  hair  slides, 
reference  number  1042,  are  shell-coloured 
and  in  a  bright  new  pack,  two  on  a  card 
(Is.  3d.). 


COSMETICS  AND  TOILETRIES 


Two  Fragrances 

PERFUMED  Cologne  gives  the  perfect 
background  for  everyday  use,  state  Par- 
fums  Weil,  Paris,  in  announcing  the 
introduction  of  a  1-oz  size  eau  de 
Cologne  in  their  famous  Antilope  and 
Zibeline  fragrances  (17s.  6d.).  The  new 
size  has  been  introduced  "to  meet  today's 
necessity  to  economise,  yet  the  desire  for 
perfumes  of  high  quality." 


f 


NEW-SEASON  BEAUTY  RANGE:  New  season  beauty  preparations  of  Rimmel  International,  Ltd.,  17 
Cavendish  Square,  London,  W.l,  include  a  complete  eye  make-up  cabinet,  real-hair  eyelash  pack,  com- 
pressed powder  compact,  moisturised  and  creamy  lipsticks,  a  permanent  hair  colouring,  hair  care  and 
set  preparations  and  floral  perfumes  to  match  the  existing  talc  and  Cologne  ranges. 
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Trade  Notes 

Colour  Change 

GLAXO  Laboratories,  Ltd.,  Greenford, 
Middlesex,  announce  that  Tricloryl  tablets 
are  now  blue  instead  of  white.  Brand  name 
identification  continues. 

Tax-free 

SYRTUSSAR  is  being  issued  by  Armour 
Pharmaceutical  Co.,  Ltd.,  Hampden  Park, 
Eastbourne,  Sussex,  in  a  1 -litre  dispens- 
ing pack  exempt  from  purchase  tax. 

Overprinted 

FUTURE  supplies  of  Orbenin  capsules 
250-mg  (Beecham  Research  Laboratories, 
Great  West  Road,  Brentford,  Middlesex) 
will  be  overprinted  with  the  brand  name. 

Changed  Pack 

ALFRED  Cox  (Surgical),  Ltd.,  Edward 
Road,  Coulsdon,  Surrey,  CR3  2XA,  are 
now  distributing  Permaco  cobalt  bullets 
for  cattle  in  carton  of  twenty-five  and 
for  sheep  in  carton  of  eighty  bullets. 

New  Size 

BEECHAM  Research  Laboratories,  Great 
West  Road,  Brentford,  Middlesex,  have 
introduce  a  Pyopen  5-g  vial  for  in- 
travenous use.  At  the  same  time  there  is 
a  reduction  of  15  per  cent,  in  the  price 
of  the  existing  1-g  vial  pack. 

Help  with  Exports 

COMPANY  of  Exporters,  Ltd.,  1  Moore 
Buildings,  Gilbert  Street,  London,  W1Y 
1RB,  provide  a  complete  export  sales 
department  for  any  British  or  Irish  firm. 
They  arrange  promotions,  publicity,  buy- 
ing, translations  and  shipping. 

Reformulation 

THE  Bayer  Products  Co.,  Winthrop 
House,  Surbiton-upon-Thames,  Surrey, 
announce  that  all  orders  for  Phanodorm 
are  to  be  met  by  tablets  containing  cyclo- 
barbitone  calcium  B.P.,  200  mg,  instead  of 
cyclobarbitone.  The  trade  price  remains 
unchanged. 

Prices  Being  Reduced 

FISON'S  Pharmaceuticals,  Ltd.,  Derby 
Road,  Loughborough,  Leics,  have  indi- 
cated they  are  reducing  prices  of  Delta 
Genacort  prednisolone  tablets  on  July  1. 
The  retail  and  list  prices  are  to  be:— 
1  mg  100,  5s.  8d.,  3s.  9d.;  500  23s  8d., 
15s.  9d.  5  mg  20,  6s.  0d.,  4s.  Id.;  100, 
18s.  4d.,  12s.  3d.;  500,  81s.  10d.,  54s.  7d. 

Rationalisation 

AS  from  July  1  all  orders  for  Durenate 
tablets  and  suspension  are  being  handled 
by  F.B.A.  Pharmaceuticals,  Ltd.,  Burrell 
Road,  Haywards  Heath,  Sussex.  The  step 
has  been  taken  to  rationalise  distribution 
and  accounting  procedures  although  the 
marketing  of  Durenate  remains  a  joint 
operation  between  F.B.A.  and  Schering 
Chemicals,  Ltd.,  pharmaceutical  divi- 
sion, Victoria  Way,  Burgess  Hill,  Sussex. 


Retirement  Causes  Change 

ALL  Scottish  retail  and  wholesale 
chemists  should,  from  July  1,  direct  their 
orders  to  Radiol  Chemicals,  Ltd.,  by  way 
of  Wade  Pharmaceuticals,  Ltd.,  Spring- 
field  Laboratories,  Bishopbriggs,  Glasgow 
(telephone  041-772-1152).  Radiol's  Scottish 
distributor,  Mr.  James  Dickson  (Donald 
Macaulay,  Ltd.)  is  retiring  at  the  end  of 
June. 

Sole  Agents 

HONEYWILL  &  Stein,  Ltd.,  a  wholly- 
owned  subsidiary  of  BP  Chemicals  (U.K.), 
Ltd.,  will  from  July  1  be  sole  agents  in  the 
United  Kingdom  for  the  distribution  of 
glycols,  glycol  ethers  and  other  ethylene 
oxide  derivatives  made  by  BP's  French 
associates,  Naphtachimie  S.A.  The  ar- 
rangement by  which  Honeywill  &  Stein 
were  distributors  for  Union  Carbide's 
ethylene  oxide  derivatives  in  the  United 
Kingdom  has  ended  by  mutual  agreement. 

Family  Planning  Booklet 

NEW  title  in  the  Family  Doctor  booklet 
series  is  "So  Now  You  Know  about 
Family  Planning"  by  Dr.  Margaret  Smyth 
(medical  officer,  Family  Planning  Asso- 
ciation, Liverpool.  Containing  "only  a 
fraction  of  the  medical  terminology  and 
jargon  found  in  most  books  on  the  sub- 
ject," it  deals  with  "the  pill",  condoms, 
the  cap,  loops,  bows  and  spirals,  chemi- 
cal methods,  sterilisation  and  "safe" 
period.  Available  to  members  through 
the  National  Pharmaceutical  Union,  321 
Chase  Road,  London,  N.14. 

Royal  Connotation 

HAIR  Tonic  Rapide,  distributed  by 
Alcos  Distributors,  Ltd.,  Thames  Street, 
Hampton-on-Thames,  Middlesex,  is  made 
to  the  formula  reputedly  the  same  as  that 


of  one  of  Queen  Victoria's  hair  prepara- 
tions. Rosemary  shampoo,  from  the  same 
distributors,  which  is  widely  accepted  in 
the  United  States  and  Canada.  The  oil 


of  rosemary  is  blended  with  an  "extremely 

effective"  shampoo  base. 

To  Meet  a  Trend 

IN  accordance  with  the  current  medical 
trend  to  prescribe  a  minimum  course  of 
100  ml  of  antibiotic  syrups,  Beecham 
Research  Laboratories,  Great  West  Road, 
Brentford,  Middlesex,  are  no  longer  sup- 
plying the  60-ml  packs  of  Penbritin 
syrup,  Penbritin  syrup  forte,  Broxil  syrup 
or  Orbenin  syrup.  The  company  point 
out  that  wholesalers  still  hold  sufficient 
stocks  of  the  60-ml  syrups  to  meet  the 
short-term  demand  for  that  size.  100-ml 
packs  of  the  above  syrups  will  be  sup- 
plied against  direct  orders. 

Metric  Converter 

THE  British  Standards  Institution  is 
marketing  a  new  simple  metric  converter 
for  general  domestic  or  office  use.  Made 
in  blue  and  black  plastics  with  silver 
lettering  it  measures  160  mm  x  100  mm 
(6i  x  4  in)  and  is  sold  in  a  neat  trans- 
parent case.  Units  in  constant  use,  length, 
weight,  volume  and  area,  are  included. 
Known  as  the  BSI  Readimetric  converter, 
it  may  be  obtained  from  the  BSI  sales 
branch,  101  Pentonville  Road,  London, 
N.l,  price  12s.  6d.  (plus  2s.  postage  to 
non-subscribers).  A  discount  of  10  per 
cent,  is  offered  on  orders  for  500  and 
over.  Later  this  year  the  converter  is 
being  sold   through  stationers. 

Distribution  of  Surgical  Supplies 

VESTRIC,  LTD.,  are  in  the  process  of 
equipping  a  series  of  depots  at  existing 
branches  to  handle  the  distribution  of 
surgical  products  on  behalf  of  Matburn 
Surgical  Equipment,  Ltd.  Since  the  re- 
organisation of  the  surgical  companies 
within  the  Glaxo  Group,  production  and 
marketing  has  been  carried  out  under 
Matburn  (Holdings),  Ltd.,  by  three  sub- 
sidiary companies  —  Eschmann  Bros.  & 
Walsh,  Ltd.,  Matburn  Surgical  Equipment 
Ltd.,  and  W.  H.  Deane  (High  Wycombe), 
Ltd.  Depots  so  far  fitted  are  at  Gateshead, 
Stockport,  Liverpool,  Reading,  Leeds, 
Kingswinford,  Bristol  (Gibbs),  Belfast, 
and,  from  July  1,  Hatrick,  Glasgow. 

Eliminating  the  Halfpennies 

FROM  July  1  the  recommended  retail 
price  for  Trufood  Spoonfoods  is  being 
increased  to  elevenpence  a  jar.  The  rise 
is  the  first  since  1956  and  is  made  solely 
to  meet  the  request  of  the  Decimalisa- 
tion Board  to  eliminate  halfpennies  and 
reduce  the  number  in  circulation  before 
the  coin  ceases  to  be  legal  tender  on 
August  1.  The  makers  state  that,  through 
chemists'  support  for  the  "chemist-only" 
Spoonfoods,  substantial  increases  in  sales 
have  made  it  possible  to  contain  soaring 
costs  for  the  past  thirteen  years.  The  new 
price  structure  on  average  maintains 
existing  margins.  On  the  two  lower  case 
rates  they  are  slightly  reduced;  margin 
on  other  case  rates  is  slightly  increased. 

New  Toothpaste  Leader 

SIGNAL  toothpaste  by  Gibbs  Pro- 
prietaries, Ltd.,  P.O.  Box  1DY,  Portman 
Square,    London,    W.l,   has   taken  over 
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leadership  of  the  toothpaste  market  from 
Colgate,  which  was  top  for  ten  years.  In 
four  weeks  Signal  increased  its  9  per  cent, 
market  share  to  23  per  cent.  The  figures 
were  issued  on  June  18  by  the  consumer 
buying  panel  of  Attwood  Statistics,  Ltd. 
Second  in  the  market  is  Gibbs  SR  (20 
per  cent.),  followed  by  Colgate  (19  per 
cent.)  and  Macleans  (12  per  cent.).  For  the 
first  time  in  ten  years  Colgate's  share  has 
been  less  than  20  per  cent.  The  total 
market  is  worth  £23  million.  Signal  was 
relaunched  in  April  with  £250,000  worth 
of  advertising  with  an  offer  by  the  makers 
to  refund  money  to  people  who  did  not 
agree  with  their  slogan:  "New  Signal 
guarantees  it's  better  than  anyone  else's 
toothpaste.  .  .  ." 

High  Potential 

AN  untapped  market  with  high  potential 
is  how  Saga  of  Bond  Street,  Ltd.,  69  New 
Bond  Street,  London,  W.l,  describe  the 
opportunities  for  Aqua  Net  "Straight 
Set"  (8s.  lid.).  It  is  a  hair  straightening 
lotion  "which  has  a  cumulative  build-up 
effect."  The  product  is  currently  on  the 
market  in  America  and  distribution  is  in- 
creasing in  the  United  Kingdom. 
Designed  for  those  who  require  a 
smoother,  straighter,  less  curly  hair  style 
it  relaxes  natural  curl  or  over-curled 
waves  in  the  hair  and  adds  body  to  the 
hair,  resulting  in  better  setting  and  styl- 
ing control.  Furthermore  it  is  also  said 
to  help  make  "kinky,  wiry"  hair  more 
manageable.  It  can  be  applied  with  safety 
and  satisfactorily  over  fresh  hair  colour- 
ing treatments  and  may  be  used  on  over- 
curled  permanent  waves. 

Premium  Offers 

Yardley  of  London,  Ltd.,  33  Old  Bond 
Street,  London,  W.l.  A  bottle  of  Flair 
Cologne  with  Yardley  Slimline  powder  com- 
pact or  the  standard  refill. 

Smith  &  Nephew,  Ltd.,  Bessemer  Road, 
Welwyn    Garden    City,    Herts.    During  the 


summer  period  Airstrip  plasters  (2s.  lid.) 
banded  with  a  free  modelling  toy  for  chil- 
dren. 


Discontinued 

Horlicks  Pharmaceuticals,  Ltd.,  Orchard 
Lea,  Winkfield,  Windsor,  Berkshire,  are  dis- 
continuing the  following  on  June  30:  — 
Adrenoxyl,  Calmitol,  Capla,  compound 
adrenalin  cream  and  Norval. 

Trade  Shows 

LEEDS,  Griffin  Hotel,  June  23  to  July  4. 
M.  &  R.  Norton,  Ltd.  June  30  to  July  4. 
Shulton  (Great  Britain),  Ltd.,  and  H. 
Bronnley  &  Co.,  Ltd.  Metropole  Hotel,  June 
30  to  July  3.  Jean  Sorei.le,  Ltd. 


Competitions 

Johnson  &  Johnson,  Ltd.,  260  Bath  Road, 
Slough,  Bucks.  "Chance  of  a  Lifetime"  com- 
petition, open  to  mothers  of  babies  under 
age  of  two  who  are  asked  to  judge  age  of 
babies  in  eight  photographs  and  complete  the 
sentence  "Johnson's  Nappy  Liners  are  best 
for  my  baby."  Proof  of  purchase  with  each 
entry.  For  the  winning  child,  Johnson  & 
Johnson,  Ltd.  will  invest  money  with  the 
Prudential  Assurance  Co.,  Ltd.  to  guarantee 
£2,500  for  him  or  her  at  the  age  of  21.  The 
second  prize-winner  will  be  guaranteed 
£1 ,000  when  21 .  Twenty  runners-up  will 
receive  £25  each  in  Premium  Bonds. 

Metricated 

Bristol  Laboratories,  Ltd.,  Stamford 
House,  Station  Road,  Langley,  Slough, 
Bucks.  Bristrex.  100  ml  container  replaces 
60  ml  pack. 


TAILORED  AND  DISPOSABLE:  The  Koronet,  a 
disposable  tailored  sanitary  towel  in  the  range 
ottered  by  Lilia-White  (Sales),  Ltd.,  Birmingham,  8 
[corrected  notel. 

A  Tablet  "Dispenser" 
for  Future  Retail  Sale 

A  POCKET  tablet  and  capsule  container 
for  patients  wishing  to  carry  a  day's 
supply  of  medicaments  has  been  designed 
by  Mr.  E.  L.  Saunders,  3  Beatty  Road, 
Bournemouth,  Hants.  Oval  in  cross- 
section,  the  Dispensapak   comprises  two 


identical  elements  whose  projecting  tubes 
plug  together,  with  two  sliding  members 
covering  the  loading  apertures  (see  illus- 
tration). The  container  is  charged  by 
placing  medicines  in  either  or  both  of  the 
cylinders,  enabling  two  types  of  tablet  to 
be  carried.  Material  of  construction  will 
be  tough  plastic  in  plain  colours  or  in  two 
tones  for  easy  identification  of  the  con- 
tents. The  container  is  intended  for  over- 
the-counter  sale  by  chemists  to  cust- 
omers, and  the  retail  price  is  expected  to 
be  2s.  6d.  The  designer  hopes  to  have 
samples  available  shortly.  He  offers  to 
send  further  information  to  inquirers. 


Photographic 
Notes 

Package  Deal 

HANIMEX  (U.K.),  Ltd.,  15  Great  Dover 
Street,  London,  S.E.I,  are  offering  a  com- 
plete set  of  cine  equipment  in  a  "pack- 
age deal"  (including  a  Loadmatic  M100 
Super-8  camera,  720  Super-8  projector  with 
lamp  and  rewind  spool  and  a  30  x  40  in 
screen)  at  £53  18s.  6d. 

Extension  Tubes  and  a  Tripod 

A  NEW  tripod  and  an  extension  tube  set 
have  been  made  available  by  Bush  & 
Meissner,  Ltd.,  91  Marylebone  High  Street, 
London,  W.l,  under  the  company's  Kestrel 
trade  name.  The  3VL  (£12  18s.  5d.)  is  a 
three-section    channel    leg    tripod  with 


umbrella  struts,  elevator  and  three-way 
pan-head  (maximum  height  69  in,  24  in 
closed).  The  lower  end  of  the  centre 
column  incorporates  a  tripod  bush  for 
close-up  work.  The  extension  tube  is  avail- 
able in  automatic  and  non-automatic 
models  (£3  19s.  9d.  and  £2  19s.  6d.)  respec- 
tively. 

Sound  Projection  at  Low  Cost 

THE  Eumig  712  cine  projector,  marketed 
by  Johnsons  of  Hendon,  Ltd.,  335  Hendon 
Way,  London,  N.W.4,  for  Super-8  and 
single-8  films  complete  with  microphone, 
lamp,  speaker,  take-up  spool,  plugs  and 
mains  lead.  With  f/L6  Euponet  lens  the 
price  is  £89  18s.  9d.  With  a  nine  com- 
ponent 15-27  mm  f/1'6  zoom  lens  its  price 
is  £99  15s  6d.  As  with  previous  Eumig 
sound  projectors,  recordings  may  be  super- 
imposed (e.g.,  speech  on  background 
music)  with  the  additional  advantage  that 
the  operator  can  fade  in  or  out  slowly 
or  quickly  to  suit  the  mood.  The  built-in 
speaker  is  connected  to  a  2-watt  amplifier 
and  there  is  a  socket  for  an  extension 
speaker. 
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Promotions 

Eighteen  Free  Bottles 

FOR  the  eight-week  launch  period  from 
June  16,  chemists  ordering  1  doz  of  each 
of  the  six  shades  of  Color  Set,  from  Wella 
Great  Britain,  Ltd.,  Wella  Road,  Basing- 
stoke, Hants,  will  receive  a  display  outer 
containing  eighteen  free  bottles. 

Free  Jigsaws  Attached 

MORE  than  £16,000  is  being  spent  next 
month  on  television  advertising  for 
Ribena,  made  by  Beecham  Products, 
U.K.,  Great  West  Road,  Brentford, 
Middlesex.  The  point  of  sale  promotion 
is  a  free  jigsaw  attached  to  the  12-oz  and 
16-oz  bottles.  There  are  six  sorts  of  jig- 
saw, and  together  they  form  a  "Ribena- 
land"'  picture.  The  television  advertising 
begins  on  July  7  in  seven  areas,  including 
Tyne-Tees,  Border,  Central  Scotland, 
Grampian,  Lancashire  and  the  Midlands. 
Jigsaw  puzzles  will  be  on  bottles  until 
September.  The  company  offers  a  display 
of  a  single  bottle  stand  with  headboard, 
and  the  six  puzzles. 

Britain's  First-class  Male 

SIX  -  FOOT  -  TWO  twenty-three-year-old 
John  Burns  of  Wallsend,  Northumberland, 
has  been  chosen  the  most  suitable  man 
to  advertise  Beaux  Stratagem  and  any 
other  new  products  that  may  be  intro- 
duced by  Giles  Farnaby  of  London,  Ltd., 
143  New  Bond  Street,  London,  W.l.  He  is 
the  winner  of  "Britain's  First-class  Male" 
contest,  organised  by  Giles  Farnaby  and 
Titbits.  There  were  more  than  500 
entries  and  the  eight  finalists  paraded  at 
the  London  Academy  of  Modelling  on 
June  21. 

Helping  Hay-fever  Victims 

TWENTY-FOUR- YEAR-OLD  model  Joan 
Sinclair  has  been  chosen  by  F.B.A.  Phar- 
maceuticals, Ltd.,  Burrell  Road,  Haywards 


Heath,  Sussex,  to  promote  their  hay-fever 
treatment  Fabahistin.  She  will  be  featured 
in  all  Fabahistin  advertisements  this  year. 

Dressings  and  Wool 

CALGITEX  calcium  alginate  dressings 
and  bacteriological  wool,  by  Medical 
Alginates,  Ltd.,  Wadsworth  Road,  Peri- 
vale,  Middlesex,  are  being  increasingly 
promoted  to  doctors,  surgeons,  dentists, 
bacteriologists  and  chiropodists. 


Perfumes  with  Gift  Packs 

IN  LOVE  perfumes  by  Norman  Hartnell, 
Ltd.  (distributors  J.  Grossmith  &  Son, 
Ltd.,  41  Piccadilly,  London,  W.l),  will  be 
displayed  in  Christmas  packs  and  adver- 
tised in  leading  women's  magazines  dur- 
ing the  months  preceding  Christmas. 
Point-of-sale  display  materials  will  be 
available  in  conjunction  with  the  cam- 
paign. 

Bingo  Competition 

A  NATIONAL  bingo  promotion  for 
Vosene  medicated  shampoo  (Beecham 
Products  (U.K.),  Beecham  House,  Great 
West  Road,  Brentford,  Middlesex)  will  be 
running  for  the  next  two  months.  Buyers 
of  standard  and  economy  packs  with  Bingo 
labels  will  be  able  to  enter  a  competition 
with  three  first  prizes,  each  of  £1,000.  To 
other  entrants  6,000  heat-resistant  sets  of 
four  vintage  car  table-mats  are  being  given 
away. 


MERCHANDISER  AND  TESTER:  Specially 
designed  emitter  merchandiser  and  tester  for  Max 
Factor's  new  Blusher  Sticks.  The  merchandiser 
holds  twenty-four  items  with  colours  clearly  shown. 


DISPLAYS  FOR  NEW  PERFUME:  Two  counter  units  and  a  window  display  for  new  Miss  Lentheric 
perfume  available  from  Lentheric,  Ltd.,  17  Old  Bond  Street,  London,  W.l. 


A  Cruise  with  £100 

A  CRUISE  for  two  people  and  £100  to 
spend  is  first  prize  in  a  "'Miss  Photo-Cine 
Fair  1969"  contest  that  is  being  organised 
by  the  promoters  of  the  International 
Photo-Cine  Fair,  Olympia,  London,  in 
October.  The  contest,  aimed  at  finding 
Britain's  "most  photogenic  girl,"  is  open 
to  girls  over  seventeen  who  are  not  pro- 
fessional models,  and  each  of  the  eight 
finalists  will  receive  an  Agfa  camera. 
Entry  forms  are  available  from  Room  516, 
Dorset  House,  Stamford  Street,  London, 
S.E.I. 

Early  Coloured  Commercial 

ONE  of  the  first  coloured  television  com- 
mercials has  been  made  by  Izal,  Ltd., 
Thorncliffe,  Sheffield,  in  readiness  for 
Independent  Television's  changeover.  A 
black  and  white  version  of  the  30-second 
commercial,  which  promotes  Zal  disinfect- 
ant was  first  seen  by  viewers  last  month. 
The  commercial  emphasises  the  germ  kill- 
ing properties  of  the  disinfectant.  It  will 
probably  be  shown  on  coloured  television 
next  year. 


Press  Advertising 

Bristol-Myers  Co.,  Ltd.,  Stonefield  Way, 
South  Ruislip,  Middlesex:  Vitalis  pro- 
ducts and  unisex  beach  robe.  Sunday 
Times  and  Daily  Telegraph  magazines. 
Clairol  hair  colour.  Woman's  Own, 
Petticoat,  She,  Honey,  Nineteen,  Vanity 
Fair,  Flair,  My  Weekly,  Woman's 
Realm,  Woman's  Weekly. 

Cow  &  Gate,  Ltd.,  Guildford,  Surrey: 
Milk  food.  Full-page  advertisements  in 
Woman,  Woman's  Realm,  Woman's 
Weekly;  in  medical  and  nursing 
journals,  local  newspapers,  on  television 
and  in  full  colour  in  baby  journals. 

Fisons  Pharmaceuticals,  Ltd.,  Lough- 
borough, Leics :  Vitapointe  foam  set. 
Woman. 

Philips  Electrical,  Ltd.,  Century  House, 
Shaftesbury  Avenue,  London,  W.C.2 : 
Philishave-3  De  Luxe.  June  campaign 
in  national  Press. 

Schwarzkopf  (Corionol,  Ltd.),  269 
Field  End  Road,  Eastcote,  Ruislip, 
Middlesex :  Corimist  hair  treatments,  in 
Woman's  Own,  Woman  &  Home,  Nova, 
Vogue,  Nineteen,  She,  Honey. 
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A  "New  Concept" 
in  Display  Bins 

AN  entirely  new  concept  in  "dump  bin" 
display  retailing,  the  POP  (point  of  pur- 
chase) bin,  developed  by  the  Volumatic 
Co.,  Coventry,  Warwicks,  is  a  display 
medium  consisting  of  a  plastic-coated  wire 
stand  on  which  is  mounted  a  spherical 
transparent  container.  Made  from  non- 
inflammable  plastic,  the  container  is  in 
two  parts.  The  top  part,  which  is  easily 
removed  for  refilling,  has  four  access 
holes  through  which  goods  can  be  re- 
moved by  customers.  The  holes  are  large 
enough  for  most  items  retailed  through 
pharmacies. 

Many  advantages  are  claimed  for  the 
new  bin  over  existing  point-of-purchase 
bins.  Among  them  are  immediate  visibility 
of  all  merchandise,  easy  cleaning,  higher 
impact  and  display  effectiveness  per  sq.  ft. 

In  addition  to  its  unusual  appearance, 
which  gives  it  novelty  value  and  im- 
mediate customer  awareness,  the  POP  bin 
is  designed  to  accommodate  point-of-sale 
display  material  around  its  wire  base  and 
has  a  special  price  card  holder  that  screws 
into  the  top  of  the  bin.  The  unit  has  been 
designed  to  exclude  projections  or  corners 
that  could  catch  and  damage  customers' 
clothing. 

Merchandise  is  kept  free  from  dust. 
Being  totally  enclosed  in  the  bin,  a  pro- 
duct can  be  shown,  if  desired,  immediately 
next  to  another  containing,  say,  a  highly 
scented  product  which  ordinarily  it  would 
be  unsatisfactory  to  display  in  close 
proximity. 

For  manufacturers,  the  POP  bins  offer 
an  ideal  medium  of  display  for  new  pro- 
duct launches,  for  special  offers,  or  as  an 
integral  part  of  a  large  display.  The  bins 
are  extremely  light  in  weight,  designed  to 
stack  inside  each  other  and  therefore 
easily  transported  in  a  representative's  car 
or  held  in  store. 

The  makers  have  carried  out  a  number 
of  in-store  experiments  in  shops  to  test 
the  bin's  effect  on  sales.  In  all  the  trials, 
they   say,   sales   through   the   POP  bin 


showed  a  marked  improvement  over  others. 

The  bin  is  expected  to  have  particular 
application  for  the  mass  merchandising  of 
high-profit  items  usually  drawn  from 
shelves,  drawers  and  counters,  giving  the 
retailer  high-volume  sales  from  a  small 
area,  with  quick  profitability. 

The  Volumatic  Co.  was  formed  in  1964 
by  the  present  chief  executive,  Frank 
Pegg.  With  considerable  experience  in  self- 
service  retailing,  he  was  quick  to  realise 
that  the  problem  of  pilferage  was  an  un- 
pleasant risk  inherent  in  the  method. 

The  Volumatic  POP  bin,  because  of  its 
novel  shape,  has  lent  itself  to  all  sorts  of 
suggested  display  and  product  uses  as 
people  have  become  acquainted  with  it 
during  the  development  stages. 


Prescribed 
Press 

What  doctors  are  reading  about  developments 

in  drugs  and  treatments 

CONTINUOUS  progestogen  regimens 
currently  available  are  unlikely  to  offer  a 
serious  challenge  to  the  existing  methods 
of  oral  contraception,  despite  the  advan- 
tages of  simplicity,  low  cost  and  possibly 
a  reduced  risk  of  serious  adverse  re- 
actions. That  is  the  opinion  of  Dr. 
Eleanor  Mears  and  others  following  a 
comparison  of  four  progestogen-only  con- 
traceptives carried  out  at  Ljubljana,  Jugo- 
slavia. Megestrol  acetate  was  found  to 
be  very  ineffective  at  a  dose  of  0-25  mg 
daily,  twenty-one  out  of  forty-three 
women  becoming  pregnant  while  taking 
it.  Pregnancy  rates  of  four,  nine  and 
twelve  per  100  woman-years  of  use  were 
recorded  for  norethisterone  03  mg, 
norgestrel  005  mg  and  chlormadinone 
05  mg  respectively.  There  was  also  a 
high  rate  of  discontinuation  of  treatment 
for  medical  reasons.  The  authors  suggest 
that  contrary  to  earlier  hopes,  a  dose  of 
a  progestogen,  to  be  effective,  may  need 
to  cause  some  interference  with  men- 
strual regularity  and  sometimes  even  in- 
hibition of  ovulation  (British  Medical 
Journal,  June  21,  p.  730). 

Contemporary 
Themes 

Subjects  of  contributions  in  current  medical 
and  technical  publications 

Food  and  medicaments  as  possible  sources  of  hos- 
pital strains  of  Pseudomonas  aeruginosa.  Lancet, 
June  21,  p.  1227. 

Thymoxamine.  Local  application  of  in  peripheral 
vascular  disease.  Lancet,  June  21,  p.  1238. 

The  evaluation  of  drugs:  whose  responsibilty? 
WHO  Chronicle,  June. 

Rifampicin.  Effect  of  on  the  radiation  sensitivity 
of  several  strains  of  Escherichia  coli.  Nature, 
June  21,  p  1173. 

Bacterial  contamination  of  a  phenolic  disinfec- 
tant. British  Medical  Journal,  June  14,  p.  668. 

Duogastrone.  Muscle  paresis  and  hypokalemia 
after  treatment  with.  British  Medical  Journal, 
June  14,  p.  674. 


Commercial  Television 

The  information  given  in  the  table  is  of  number  of  appearances  and  total  screen  time  in  seconds.  Thus  7/105  means  that  the  advertiser's  announcement  will,  during  the  week  covered, 
be  screened  seven  times  and  for  a  total  of  105  seconds. 


Period— July  6-12 
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Anadin 

1/30 

1/30 

1/30 

2/60 

1/30 

2/60 

3/90 

1/30 

1/30 

1/30 

1/30 

2/60 

1/30 

2/60 

Andrews  liver  salts 

3/60 

3/45 

3/60 

3/45 

3/60 

3/45 

3/60 

3/45 

3/60 

3/45 

3/45 

3/60 

3/45 

3/45 

3/45 

Askit  powders       ...  ,U 

5/35 

2/30 

Colourbac 

5/90 

Dentu-creme 

3/90 

3/90 

3/90 

3/90 

Dettol   

2/60 

1/30 

2/60 

1/30 

2/60 

2/60 

1/30 

1/30 

1/30 

3/90 

Disprin 

2/30 

2/30 

2/30 

1/15 

2/30 

1/15 

Dr.  Wernet's  powder 

3/90 

Milk  of  Magnesia 

3/45 

2/30 

3/45 

3/45 

2/30 

2/30 

3/45 

2/30 

2/30 

3/45 

2/30 

3/45 

2/30 

3/45 

3/45 

Personna  blades 

3/45 

Radox 

2/30 

3/45 

2/30 

2/30 

2/30 

3/45 

8/120 

3/45 

3/45 

3/45 

2/30 

3/45 

Supersoft  hair  spray 

6/135 

6/135 

4/75 

5/105 

4/75 

5/105 

5/105 

4/75 

6/135 

6/135 

5/105 

5/105 

5/105 

5/105 

Trufood  baby  milk 

2/60 

2/60 

2/60 

2/60 

2/60 

Thermos  flasks 

5/75 

3/45 

4/60 

4/60 

4/60 

5/75 

3/45 

4/60 

7/105 

4/60 
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Trade  Marks 

APPLICATIONS  ADVERTISED 

BEFORE  REGISTRATION 

"Trade  Marks  Journal,"   June  18,  No.  4738 

L'OREAL  DEMI-WAVE,  921.626,  by  L'Oreal, 
S.A.,  Paris,  France.  For  preparations  for  use  in 
the  waving  of  hair  (3) 

(Derice),  B922.887,  by  17  Cosmetics,  Ltd.,  Surbiton, 
Sorrey.  For  non-medicated  toilet  preparations, 
soaps,  perfumes,  dentifrices,  preparations  for 
cleaning  artificial  teeth,  preparations  for  the 
hair  and  toilet  and  cosmetic  articles  all  being 
goods  for  export  to  all  countries  except  the 
Channel  Islands  (3) 

AMILEX,  926,715,  by  Modern  Building  Mem- 
branes, Ltd.,  East  Farleigh,  Maidstone,  Kent. 
For  cleaning,  polishing,  scouring  and  abrasive 
preparations;  soap,  and  non-medicated  prepara- 
tions for  cleaning  the  hands  (3) 

PERCEPTION.  926,796,  by  Avon  Cosmetics,  Ltd., 
Northampton.  For  cosmetic  preparations  and 
non-medicated  toilet  preparations  (3) 

CROSSBOW,  928,374,  by  Richardson-Merrell,  Ltd., 
London,  W.l.  For  non-medicated  toilet  prepara- 
tions; cosmetic  preparations,  preparations  for 
the  hair,  and  toilet  articles  (3) 

HALVTT  DE  LANCOME,  929,703,  by  Lancome, 
S.A.,  Paris,  France.  For  non-medicated  toilet 
preparations,  cosmetic  preparations;  perfumes, 
soaps,  preparations  for  the  hair  and  dentifrices 
(3) 

SPRING  MIST,  930,296,  by  Dae  Health  Labora- 
tories, Ltd.,  London,  W.l.  For  perfumes,  non- 
medicated  toilet  preparations,  cosmetic  prepara- 
tions, dentifrices,  depilatory  preparations,  toilet 
articles,  sachets  for  use  in  waving  the  hair, 
shampoos,  soaps  and  essential  oils  (3) 

DEEP,  B920.297-98,  by  Charles  Bedeman,  Ltd., 
London,  S.E.15.  For  soaps  and  shampoos,  all 
being  medicated  and  none  being  in  spray  form 
O)  md  for  preparations  for  the  medication  of 
soaps  and  shampoos  (5) 

BEHRIGLOBAN,  B92 1,142,  by  Behringwerke, 
A.G.,  Marburg /Lahn,  Germany.  TRTVASTAL, 
930,957,  by  Biofarma,  S.A.,  Neuilly-sur-Seine, 
France.  DAPOLAR,  935,083,  by  Parke,  Davis 
&  Co.,  Detroit  32,  U.S.A.,  and  Hounslow, 
Middlesex.  For  pharmaceutical  preparations  and 
substances  for  human  and  veterinary  use  (5) 

EQUILASE,  925,556,  by  Laboratories  Sarget, 
Bordeaux-Merignac,  Gironde,  France.  For 
medicated  preparations  based  on  a  catalysis  of 
horse  liver,  for  use  in  the  treatment  of  arthritis 
(5) 

NYTOL,  927,621,  by  Stafford-Miller,  Ltd.,  Hatfield, 
Herts.  For  pharmaceutical  and  medicinal  prepara- 
tions for  the  treatment  of  insomnia  (5) 

STRESNIL,  927,782,  by  Janssen  Pharmaceutica, 
N.V.,  Beerse,  Belgium.  For  veterinary  sedatives 
for  pigs  (5) 

COSIL,  928,776,  by  Stafford-Miller,  Ltd.,  Hatfield, 
Herts.  For  pharmaceutical  and  medicinal  prepara- 
tions (5) 

SELTORAN,  929,962,  UNIRAN,  929,965,  by  CIBA, 
Ltd.,  Basle,  Switzerland.  For  chemical  prepara- 
tions for  killing  weeds  and  destroying  vermin 

(5) 

SPRING  MIST,  930,297,  by  Dae  Health  Labora- 
tories, Ltd.,  London,  W.l.  For  pharmaceutical 
preparations  and  substances;  deodorants  and  dis- 
infectants (5) 

METHOTAC,  931,204,  GRAMOTAC,  931,206, 
AGROTAC,  931,212,  by  Plant  Protection,  Ltd., 
London,  S.W.I,  and  Yalding,  Kent.  For  in- 
secticides, fungicides,  herbicides,  weedkilling 
preparations  and  chemical  preparations  for 
deticcating  and  defoliating  plants  (5) 

SOLUBACTONE,  931,486,  by  Whitmoyer 
Laboratories,  Inc.,  Myerstown,  Delaware,  U.S.A. 
For  veterinary  preparations  and  substances  (5) 

ASUNTOL,  932,120,  by  Farbenfabriken  Bayer, 
A.G.,  Bayerwerk,  Leverkusen,  Germany.  For  in- 
secticides for  the  control  of  pests  on  living 
animals  (5) 

MATAFA,  932,861,  by  Anasco  Arznei-  und 
Ge«undheitspflegemittel,  G.m.b.H,  Wiesbaden, 
Germany.  For  pharmaceutical,  veterinary  and 
sanitary  preparations  and  substances;  infants'  and 
invalids'  foods;  disinfectants;  preparations  for 
killing   weeds  and  destroying   vermin  (5) 

PIADAR,  933,939,  by  Dr.  A.  Wander,  S.A.,  Berne, 
Switzerland.  For  pharmaceutical  preparations  and 
substances  (5) 

NACTON  FORTE,  934,876,  by  Beecham  Group, 
Ltd.,   Brentford,   Middlesex.   For  all  goods  (5) 

LEDERSPAN,   934,880,   by   American  Cyanamid 


Co.,  Wayne,  New  Jersey,  U.S.A.  For  medicinal, 
pharmaceutical  and  veterinary  preparations  and 
substances  (5) 

ANACAL,  934,962,  by  Luitpold-Werk  Chemisch- 
Pharmazeutische  Fabrik,  Munich,  Germany.  For 
medicaments  for  the  local  treatment  of 
haemorrhoids  (5) 

AUDICORT,  935,588,  by  American  Cyanamid  Co., 
New  Jersey,  U.S.A.  For  medical  and  pharma- 
ceutical preparations  (5) 

ALLURA,  936,152,  by  Dateline  Electric  Co.,  Ltd., 
Battle,  Sussex.  For  electrically  heated  hair  curlers 
{not  being  machines  or  pins)  (9) 

COUNTRYMAN,  936,783,  by  Dixons  Photographic, 
Ltd.,  Edgware,  Middlesex.  For  photographic, 
cinematographic  and  optical  apparatus  and  in- 
struments (9) 

OVERLORD,  934,904,  by  Blanella,  Ltd.,  Boston 
Spa,  Yorks.  For  pads  for  warming  and  airing 
beds  and  blankets  and  overlays;  all  being 
electrically  heated  (10) 

Patents 

COMPLETE  SPECIFICATIONS  ACCEPTED 
From  the  "Official  Journal  (Patents),"  June  11 

Method  and  apparatus  for  determining  the  clotting 
time  of  blood  plasma.  Greiner  Electronic,  A.G. 
1,158,825. 

Substituted  benzoic  acid  lactones  having  estrogenic 
properties.  Commercial  Solvents  Corporation. 
1,158,879. 

Mixing,  wetting  and  drying  of  powdered  or 
granular  material.  Farbenfabriken  Bayer,  A.G. 
1,158,928. 

Esters  of  cyclopropanecarboxylic  acids  with  cyclo- 
pentenolones,  process  for  producing  them  and 
insecticides  incorporating  them.  Sumitomo 
Chemical   Co.,   Ltd.  1,158,964. 

Granulation.  Fisons  Fertilizers,  Ltd.  1,159,004. 

Device  for  indicating  and  I  or  measuring  gelation 
or  coagulation  time  of  liquid  sols,  emulsions  or 
suspensions.  National  Research  Development 
Corporation.  1,159,014. 

Composition  for  promoting  cell  growth.  K.  Bahne. 
1,159.064. 

Stabilised     microbial     insecticides.  International 

Minerals  &  Chemical  Corporation.  1,159,137. 
Shampoos.   Colgate  Palmolive  Co.  1,159,226. 
Antibiotic  kalamycin  and  the  manufacture  thereof. 

Upjohn  Co.  1,159.231. 
Soft-gelatine   capsules   and    their    production.  A. 

Nattermann  &  Cie.,  G.m.b.H.  1,159,236. 
Rifamycin  derivatives.  Gruppo  Lepetit  S.p.A.  and 

CIBA,  Ltd.  1,159,267. 
Fluid  sterilisation  apparatus.  J.  W.  Harrison  and 

R.    N.   Foxgord.  1,159,306. 
Steroids  and  the  manufacture  thereof.  Upjohn  Co. 

1,159,334. 

llfi-Fluoro-19-nor-steroids.     Glaxo  Laboratories, 

Ltd.  1,159,434. 
Acylated   steroids.    Boots   Pure   Drug   Co.,  Ltd. 

1,159,490. 

British  patent  specifications  relating  to  the  above 
will  be  obtainable  (price  4s.  6d.  each)  from  the 
Patents  Office,  25  Southampton  Buildings,  Chancery 
Lane,  London,  W.C.2,  from  July  23. 

From  the  "Official  Journal  (Patents),"  June  18 

Antibiotic  sphaeropsidin  and  derivatives  thereof. 

Upjohn  Co.  1,159,502. 
N-chloroacetyl-N-methyl-carbamates  and  their  use 

as  a  pesticide.   Hercules  Inc.  1,159,559. 
Diagnostic  agent.  Boehringer  Mannheim  G.m.b.H. 

1,159,627. 

Analytical  reference  standard.  Baxter  Laboratories, 
Inc.  1,159,629. 

Process  for  preparing  spray  dried  detergent  com- 
positions. Mo  Och  Domsjo  A.B.  1,159,643. 

Wide  spectrum  anthelmintic  compositions.  Merck 
&  Co.,  Inc.  1,159,655. 

Preparation  of  optically-active  steroids.  Jenapharm 
Veb.  1,159,649. 

Device  for  use  in  contact  with  blood.  Dow  Corn- 
ing Corporation.  1,159,659. 

Aluminium  complexes  and  processes  for  pro- 
ducing the  same.  Armour  Pharmaceutical  Co. 
1,159,685. 

Diagnostic  and  therapeutic  instrument  for  dis- 
orders of  the  eyes.  D.  W.  Larson  and  J.  L. 
Rinaldi.  1,159,797. 

Method  of  producing  a  haemostatic  preparation. 
Spofa  Spojene  Podniky  Pro  Zdravotnickou 
Vyrobu.  1,159,824. 

High-melting  erythromycin  free  base,  method  of 
making  and  pharmaceutical  preparation  made 
therefrom.  Abbott  Laboratories.  1,159,893. 

Hypodermic  syringe.  S.  Grant.  1,159,958. 


Antibiotic  steffisburgensimycin.  Upjohn  Co. 
1.159,970. 

Steroid  compositions.  Upjohn  Co.  1,160,024. 
Herbicidal  duracils.  E.  Du  Pont  de  Nemours  &  Co. 
1,160,028. 

Means  for  carrying  and  applying  solid  styptic  or 
other  therapeutic  substances,  and  the  manufac- 
ture thereof.  Farmeuropa  S.r.l.  1,160,034. 

2-(i-amino-6-halopyrazinamidino)-2-imidazoIines  and 
pharmaceutical  compositions  containing  them. 
Merck  &  Co.,  Inc.  1,160,072. 

Tablets.  E.  R.  Squibb  &  Sons,  Inc.  1,160,085. 

Therapeutically  active  metal  chelates  of  proteins. 
Diagnostic  Data,  Inc.  1,160,151. 

British  patent  specifications  relating  to  the  above 
will  be  obtainable  (price  4s.  6d.  each)  from  the 
Patents  Office,  25  Southampton  Buildings,  Chancery 
Lane,  London,  W.C.2,  from  July  30. 

World  Trade 

Indian  Chemical  Exports 

THE  Indian  export  target  set  for  basic 
chemicals,  pharmaceuticals  and  soaps  for 
the  year  1968-69  was  Rs  25m.  and  the 
actual  performance  till  January  1969  was 
approximately  Rs213m.  That  reflected 
an  over  all  increase  of  45  per  cent,  in  ex- 
port performance  over  the  corresponding 
period  in  the  previous  year.  Despite  this 
general  increase,  a  drop  in  export  of  soaps, 
both  toilet  and  washing,  and  glycerin  was 
observed. 

State  Unit  For  Sale? 

THE  Mysore  Industrial  Testing  Labora- 
tory, Bangalore,  India  (a  quasi-Govern- 
ment  pharmaceutical  company)  may  be 
handed  over  to  a  private  firm.  A  State 
Government  spokesman  said  recently  that 
negotiations  were  now  going  on  with  In- 
dian Detonators,  Hyderabad,  but  no  final 
decision  had  been  taken.  The  Hyderabad 
firm,  he  said,  had  come  forward  with  a 
proposal  for  the  expansion  of  the  unit  cost- 
ing nearly  Rs  30m.  in  collaboration  with 
Atlas  Chemicals  of  America.  The  annual 
turnover  of  the  unit  at  present  is  about 
Rs4  5m.  The  laboratory  is  manufacturing 
disinfectants,  glucose  saline,  malt  extracts, 
sulphonamide  tablets  and  other  pharma- 
ceutical preparations,  mainly  for  hospitals. 

Coming  Events 

Items  for  inclusion  under  this  heading  should  be 
sent  in  time  to  reach  the  Editor  not  later  than 
first  post  on  Wednesday  of  week  of  insertion. 

Wednesday,  July  2 

Bournemouth  Branch,  Pharmaceutical 
Society,  Medical  centre,  Boscombe,  at 
1.15  p.m.  Dr.  C.  Loehry  on  "Malabsorp- 
tion and  the  Small  Intestinal  Mucosa."  At 
main  committee  room,  New  Hospital, 
Poole,  at  1.15  p.m.  Dr.  S.  T.  MacDonald 
on  "Some  Problems  of  Drug  Administra- 
tion in  Chronic  Renal  Failure." 

British  Medical  Association,  University 
of  Aberdeen.  Annual  meeting.  To  July  10. 

Thursday,  July  3 

HUDDERSFIELD       BRANCH,  PHARMACEUTICAL 

Society,  Stanhope  Arms  hotel,  Dunford 
Bridge,  at  7.30  p.m.  Open  meeting  (men 
only). 

Society  for  Drug  Research.  17  Bloomsbury 
Square,  London,  W.C.I,  at  10  a.m.  Sym- 
posium on  platelet  aggregation. 

Sunday,  July  6 

HUDDERSFIELD       BRANCH,  PHARMACEUTICAL 

Society,  373  Meltham  Road,  Huddersfield, 
at  2  p.m.  Open  garden  in  aid  of  Benevo- 
lent Fund. 
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Trade  Report 

London,  June  25:  There  was  little 
movement  among  crude  drug  prices 
during  the  week. 

Cinnamon  bark  eased  5s.  per  lb.  spot 
but  Nigerian  ginger  was  higher  for  both 
split  and  peeled  varieties.  West  Indian 
nutmegs  80"s  were  down  fivepence  lb. 
with  white  pepper  also  lower.  Forward 
price  for  turmeric  was  up  by  55s.  to  340s. 
cwt.  Dandelion  root  was  nominally  20s. 
cwt.  higher  on  the  spot  with  no  forward 
offers.  Brazilian  Menthol  was  one  shilling 
per  lb.  lower  in  both  positions. 

Among  Essential  oils,  anise,  cade  and 
eucalyptus  were  all  higher.  Olive  was, 
however,  down  by  £10  per  ton.  Easier  on 
the  week  were  lavender  spike,  penny- 
royal, sandalwood  and  peppermint. 

Pharmaceutical  Chemicals 

Ammonium  acetate. — Kegs  (50  kg),  b.p.c. 
1949,  7s.  3d.  kg  solution  (200  kg  drums) 
strong,  2s.  3£d.  kg. 

Ammonium  bicarbonate. — b.p.  powder 
£54  10s.  per  ton;  carbonate,  £83  10s.  for  lump 
and  £87  10s.  for  powder. 

Ammonium  chloride. — 50  kg  lots  pure 
powder,  2s.  5fd.  kg  in  paper  sacks. 

Calcium  carbonate. — b.p.  light  precipitated 
powder,  1-ton  lots,  £47  10s.  per  ton  in  free  bags, 
delivered,  prepared  powder,  £22  10s.  ex  works. 

Calcium  chloride. — Fused,  437s.  8d.  per 
100-kg  in  12^-kg  tins. 

Calcium  gluconate. — (Per  kg),  25-kg,  10s 
4d.;  50-kg,  9s.  9d.;  250-kg  9s.  5d. 

Calcium  lactate.- — b.p.  250-kg  lots  at  £412 
per  1,000  kg. 

Piperazine. — Less  than  50  kg  are:  adipate, 
19s.  3d.  per  kg;  citrate,  18s.  6d. ;  Hexahydrate, 
13s.  3d.;  phosphate,  20s.  6d.;  tartrate,  19s.  6d. 

Sodium  acetate. — b.p.c.  1949,  50  kg  4s.  0|d. 
kg. 

Sodium  benzoate. — 1  ton  lots,  2s.  5d.  lb. 

Sodium  bicarbonate. — b.p.  £24  8s.  per  ton 
for  8-ton  lots  in  1-cwt  bags. 

Sodium  chloride. — Vacuum  dried,  179s.  4d. 
per  ton  in  paper  sacks  for  6-ton  lots. 

Sodium  cyclamate. — 1  ion  lots,  4s.  lb. 

Sodium  fluoride. — b.p.c,  50-kg  kegs,  10s. 
4d.  kg. 

Sodium  formate. — b.p.c.  1934,  6s.  8d.  kg  for 
50-kg. 

Sodium  gluconate. — Pyrogen-free  500-g,  £12 
per  kg;  refined  150  kg,  8s.  9d.  kg. 

Sodium  metabisulphite. — Powder  Is.  lid.  kg 
in  50-kg  sack. 

Sodium  nitrite. — b.p.c,  50-kg  kegs,  6s.  2d. 
per  kg. 

Sodium  pantothenate. — Per  kg,  105s.  for 
1-  9-kg  lots. 

Sodium  perborate. — (Per  ton)  tetrahydrate 
(minimum  10  per  cent,  available  oxygen), 
£144  8s.  in  1-cwt  kegs;  £136  18s.  in  1-cwt  bags; 
perborate  monohydrate  (15  per  cent,  available 
oxygen)  is  £313  4s. 

Sodium  percarbonate. — (Per  ton),  £173  15s. 
in  kegs  (bags  £7  10s.  per  ton  lower;  for  minimum 
12  per  cent,  available  oxygen. 

Sodium  phosphate. — b.p.  acid  crystal,  6s.  3d. 
kg;  powder,  8s.  Id. 

Sodium  potassium  tartrate. — b.p.c.  (Per 
1,000-kg),  50-kg,  £267;  250-kg,  £258. 

Sodium  salicylate. — 1-ton  lots  in  bulk, 
3s.  10id-  per  lb. 

Sodium  sulphate. — b.p.  £36  5s.  to  £38  10s. 
per  ton  as  to  crystal,  b.p.  exsiccated  £58  10s.  ton 
(5-cwt  lots). 

Sodium  sulphite. — 4-ton  lots;  photo  quality, 
£31  12s.  6d.  per  ton  in  bags. 

Sodium  thiostjlphate. — In  4-ton  lots 
£38  12s.  6d.  per  ton  ex  works. 


Crude  Drugs* 

Aconite. — Napellus,  7s.  6d.  lb  nominal. 

Agar.— Kobe  No.   1,   18s.  6d.lb,  c.i.f.; 
European  powder,  16s.,  delivered. 

Belladonna. — leaves,  3s.  8d.  lb  spot;  3s. 6d., 
c.i.f.;  herb,  Is.  lid.,  c.i.f.;  root,  Is.  lid.,  spot, 
Is.  10d.,  c.i.f. 

Camphor. — b.p.  powder,  43s.  kg;  39s.  6d. 
c.i.f. 

Cardamoms.  —  (Per  lb).  Alleppy  greens 
29s.  6d.,  c.i.f.;  prime  seed,  37s.  6d.,  c.i.f. 

Cascara.— Spot,  310s.  cwt;  280s.,  c.i.f. 

Cassia. — Lignea,  whole,  510s.  cwt,  c.i.f.; 
broken,  525s.,  spot. 

Cherry  bark. — Thin  natural,  3s.  Id.  lb,  spot; 
2s.  10d.,  c.i.f. 

Chillies. — Zanzibar,  350s.  cwt,  spot;  Mom- 
basa, 290s. 

Cinnamon. — Seychelles  bark,  470s.  cwt,  spot; 
465s.,  c.i.f.  Ceylon  quills  (c.i.f.),  four  0's,  9s.  lb; 
single  0's,  8s.;  quillings,  4s.  9Jd. 

Cloves. — Zanzibar  standard,  15s.  6d.  lb, 
c.i.f. 

Dandelion. — Root,  560s.  cwt  spot,  nominal; 
no  forward  offers. 

Gentian.— Spot,  300s.,  cwt;  295s.,  c.i.f. 
nominal. 

Ginger. — Per  cwt,  Nigerian,  split,  435s.  and 
peeled,  440s.,  spot;  Sierra  Leone,  505s.,  c.i.f.; 
Jamaican  No.  3,  660s.  spot. 

Ipecacuanha.  —  (Per  lb)  —  Matto  Grosso, 
spot,  52s.  6d.;  52s.,  c.i.f.;  Costa  Rican,  spot, 
nominal ;  shipment,  64s.  c.i.f. 

Lobelia. — (lb)  Dutch,  new  crop,  November 
delivery,  4s.  3d.,  c.i.f.;  4s.  9d.,  spot.  American, 
12s.  9d.,  c.i.f.;  13s.,  spot. 

Mace. — Grenada  No.  1,  9s.  6d.  lb  spot; 
8s.  6d.,  c.i.f. 

Menthol. — (lb).  Chinese,  37s.  6d.,  spot;  ship- 
ment, 34s.  6d.,  c.i.f.  Brazilian,  26s.  6d.  spot; 
forward,  25s.  6d.,  c.i.f. 

Mercury.— Spot,  £223  per  flask  of  76  lb 
ex  warehouse. 

Nutmegs. — (Per  lb,  c.i.f.) — West  Indian  80's, 
5s.  7d.;  1 1 0's,  5s.  6d.;  defectives,  3s.  6d.,  sound 
assorted,  4s.  lOd. 

Nux  vomica. — Shipment,  110s.  cwt,  c.i.f. 

Orris. — Florentine,  520s.  cwt,  c.  and  f. 

Pepper. — (Per  lb) — Sarawak  white,  2s.  lid. 
spot,  2s.  10}d.,  c.i.f.;  black,  2s.  7Ad.,  spot; 
2s.  3d.,  c.i.f. 

Saffron. — Mancha  superior,  625s.  per  lb. 

Sarsaparilla.- — Spot,  5s.  lb;  4s.  9d.,  c.i.f. 

Seeds. — (Per  cwt) — Anise. — Chinese  star  un- 
selected,  185s.;  Spanish  green,  265s.;  both  duty 
paid.  Caraway. — Dutch,  167s.  6d.,  spot. 
Celery. — Indian,  spot  not  quality;  afloat, 
360s.,  c.i.f.;  new  crop  June-July,  315s.,  c.i.f. 
Coriander. — Moroccan,  spot  80s.;  sellers  new 
crop,  June-July,  79s.,  c.i.f.  Cumin. — Chinese, 
185s.;  Iranian,  165s.,  both  spot.  Dill. — Indian 
not  available  spot;  Chinese,  115s.,  duty  paid; 
95s.,  c.i.f.  Fennel. — Chinese,  110s.;  duty  paid; 
97s.  6d., c.i.f.  Fenugreek. — Moroccan,  72s.  6d., 
duty  paid;  new  crop  June-July,  56s.,  c.i.f. 
Mustard. — English,  55s.  to  90s.,  as  to  quality. 

Squill. — white,  200s.,  cwt,  spot. 

Styrax.— Spot,  21s.  lb;  20s.  6d.,  c.i.f. 

Tonquin  beans. —  Para.  9s.  lb,  c.i.f. 

Turmeric. — Madras  finger,  320s.  cwt,  spot; 
July-August  shipment,  340s.,  c.i.f. 

Valerian  root. — Indian,  310s.  cwt,  spot; 
295s.,  c.i.f.;  Continental,  400s.;  380s.,  c.i.f. 

Essential  and  Expressed  Oils* 

Almond. — Imported,  5s.  lb  spot. 
Ambfr. — Rectified,  spot,  2s.  6d.  per  lb. 
Anise. — Chinese,  16s.  lb  spot,  15s.  6d.,  c.i.f. 
Bay. — 43s.  lb,  spot;  41s.,  c.i.f. 
Bergamot. — Spot,  from  68s.  to  78s.  lb. 
Birch  tar. — Rectified,  16s.  lb  on  the  spot. 
Bois  de  rose. — Brazilian,  19s.  lb  spot  and 
18s.  8d.,  c.i.f. 

Buchu — Imported  1,200s.  lb. 


Cade.— Spanish,  2s.  9d.  lb,  drum  lots. 

Cajuput. — Spot  from  10s.  to  12s.  lb. 

Camphor,  white. — Spot,  7s.  9d.  kg,  duty 
paid,  7s.,  c.i.f. 

Cananga. — Java,  24s.  per  lb. 

Caraway. — Spot,  55s.  lb;  English,  75s. 

Cardamom. — Indian,  525s.  per  lb,  English 
distilled,  830s. 

Cassia. — Spot  20s.-25s.  per  lb  for  80-85  per 
cent.,  19s.,  c.i.f. 

Castor. — b.p.,  £200  ton,  naked,  ex  mill. 

Cedar. — leaf,  60s.  lb;  wood,  African, 
7s.  6d.;  American,  13s.  6d. 

Celery. — Resellers  of  Indian  at  500s.  lb. 

Cinnamon. — English  distilled,  52s.  per  oz; 
Ceylon  leaf,  16s.;  Seychelles  leaf  rectified, 
22s.  6d. 

Citronella. — Ceylon,  8s.  3d.  per  lb  spot; 
7s.  9d.,  c.i.f.;  Formosan,  no  offers;  Chinese, 
5s.  4d.,  in  bond  and  c.i.f. 

Clove. — (lb)  Madagascar  leaf,  June-July 
shipment,  12s.  9d.,  c.i.f.;  spot,  13s.,  in  bond, 
English  distilled  bud,  66s.  (1  cwt  lots). 

Cod  liver. — b.p.  in  45-gal  drums  at  12s. 
per  gal,  plus  30s.  deposit  on  drums.  Veterinary  is 
from  9s.  lOd.  to  10s.  9d.  per  gal  25  stone  lots, 
delivered. 

Coriander. — From  45s.  per  lb.  spot. 

Cubeb. — English  distilled,  100s.  per  lb. 

Cumin. — English  distilled  oil  from  120s.  per 
lb.  Imported  from  100s. 

Dill. — b.p.,  52s.  6d.  lb  spot. 

Eucalyptus. — Chinese,  80-85  per  cent.  12s. 
kg  spot;  10s.  9d.  c.i.f. 

Fennel. — Spanish  sweet,  13s.  6d.  lb. 

Geranium. — Bourbon,  110s.  lb. 

Ginger. — Imported  (per  lb);  Indian,  365s. 
Chinese,  80s.,  nominal;  Jamaican,  175s. 

Grapefruit. — Florida,  25s.  lb  spot. 

Juniper  berry — English  distilled,  270s.  lb; 
imported,  65s. 

Lavandin.— French,  30-32%,  24s.  lb. 

Lavender.— French,  40-42%,  50s.  lb. 

Lavender  spike. — Spanish,  24s.  lb. 

Lemon. — Sicilian,  35s.  to  55s.  lb  spot. 

Lemongrass. — Spot,  70s.  kg;  June- July  ship- 
ment, 48s.  6d. 

Lime. — West  Indian  distilled  from  70s.  per  lb. 

Nutmeg. — East  Indian,  45s.  lb;  West  Indian, 
80s.;  English  distilled,  100s. 

Olive. — Spot,  £335-£340  per  ton  ex  wharf. 
Shipment :  Spanish,  £273-£280  metric  ton  f.o.b.; 
Tunisian,  £280,  c  and  f.,  London. 

Orange. — Florida  sweet,  6s.  per  lb. 

Palmarosa. — 205s.  kg,  spot  and  c.i.f. 

Patchouli. — Spot,  25s.  to  26s.  per  lb.  duty 
paid;  shipment,  21s.  to  23s.  6d.,  c.i.f. 

Pennyroyal. — 21s.  6d.  lb,  forward,  duty  paid. 

Peppermint. — (Per  lb)  Arvenis:  Chinese, 
10s.  6d.  spot;  10s.  3d.,  c.i.f.  Brazilian,  10s.  6d., 
spot  and  shipment.  American  Piperita,  40s.  to 
60s.,  Italian,  95s. 

Petitgrain. — Paraguay  for  shipment,  18s. 
lb,  c.i.f.;  spot,  20s. 

Pimento. — (Per  lb) — berry,  imported,  95s.; 
English  distilled,  390s.;  leaf,  24s.  c.i.f. 

Pine. — Pumilionis,  15s.  6d.  to  17s.  6d.  per  lb; 
sylvestris,  lis.;  abietis,  20s. 

Rosemary. — Spanish,  12s.  lb,  spot. 

Sage. — Spanish,  19s.  6d.  per  lb. 

Sandalwood. — Mysore  spot,  295s.  kg,  East 
Indian,  300s.,  c.i.f. 

Spearmint. — American,  52s.  lb.  Chinese  spot, 
62s.  6d.  per  kg;  shipment,  59s.  6d.,  c.i.f. 

Tangerine. — From  35s.  to  45s.  lb. 

Vetivert. — Bourbon,  spot,  100s.  per  lb. 

United  States  Report 

New  York,  June  24:  Chamomile 
flowers  are  steady  with  the  Hungarian 
at  $1.75  per  lb.  Lavandin  oil  imports  are 
increasing  with  prices  ranging  $3  -  $3.85 
per  lb. 

*  Prices  obtained  by  importers  or  manufac- 
turers ex-warehouse  for  bulk  quantities. 
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OXAZEPAM 


British  Patents  1,022,642  1,022,644 

and  1,035,174 

American  Home  Products  Corporation  are  owners  of  the 
above  patents  and  many  others  concerning  oxazepam 
and  its  manufacture. 

John  Wyeth  and  Brother  Limited  are  the  sole  licensee 
under  the  above  patents  and  in  consequence  are  the 
sole  authorised  source  of  supply  in  the  United  Kingdom 
and  the  Isle  of  Man  for  oxazepam  and  oxazepam  products. 


John  Wyeth  &  Brother  Limited, 

Taplow,  Maidenhead,  Berks. 
Telephone:  Slough  28311 
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Van  Out! 


The  Macarthy  service  is  provided  for  pharmacists  by  pharmacists. 
So  we  know  the  importance  of  things  like 
prompt  and  accurate  delivery  of  supplies, 
qualified  supervision  of  all  your  requirements 
and  attention  to  detail. 
Macarthys  have  committed  themselves  to  giving 
a  dependable  service  to  pharmacists. 
The  ball  is  in  yourcourt- 
take  advantage  of  it! 

Macarthys 

Depots  at  Birmingham,  Camberwell,  Glasgow,  Lee,  Manchester, 
Romford,  Southend  and  Wembley. 
Martindale  Samoore  depots  at  Bayswater,  Cambridge,  East  Grinstead, 
Norwich,  Oxford  and  Weedon. 
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<    SODIUM  METABISULPHITE 
SODIUM  HYPOSULPHITE 

CRYSTALS  and  ANHYDROUS 


We  are  actual 
manufacturers 

and  can  offer  prompt 
delivery  of  and  keenest 
prices  for:— 


SODIUM  SULPHITE 

CRYSTALS  and  ANHYDROUS 


SULPHUR 

UNGROUND  AND  POWDERED 

B.P.  EPSOM  SALTS 
B.P.  GLAUBER'S  SALT 
ZINC  CHLORIDE 

TECHNICAL 

ACCUMULATOR  ACID 

WILLIAM  BLYTHE  &  CO.  LIMITED 

Holland  Bank  Works,  Church,  Accrington,  Lancashire 

Telephone:  ACCRINGTON  32141  Telegrams:  "  BLYCO  "  ACCRINGTON 

Works  at  Church,  near  Accrington  and  Hapton.  near  Burnley 


We  invite  your 
enquiries.  Samples 
and  prices  gladly  sent 
on  request.  Lists  of 
Technical  Products 
on  application. 


SMYTH  &  HILL 


\s  second  to  none 


SMITH  &  HILL  (chemists)  LIMITED 


CRESSWELL  ROAD, DARNELL.  SHEFFIELD  9.  TEL.  40321  (10  LINES) 

79a  URBAN  RD.  37  SURREY  STREET  CARDINAL  WORKS 
HEXTHORPE  DERBY  CARDINAL  STREET 

DONCASTER  Tel:  40524  NOTTINGHAM 

Tel:652SI-3  Tel:  54347-8 


Lundia  goes  Metric 

On  15th  October,  1969,  Remploy  Lundia 
Shelving  changes  trom  Imperial 
measurements  to  the  Metric  system. 
Existing  users  may  continue  to  receive 
Imperial  size  shelves  (hut  not  uprights) 
until  June  1970. 
The  highly  adjustable  Lundia  system 
lends  itself  easily  to  the  inclusion  of 
useful  accessories  such  as  doors,  drawers 
and  counter  units,  and  all  units  can  be 

mounted  on  track  and  rollers,  etc., 
to  achieve  a  space-saving  of  over  50%. 

Remplov  Limited,  (Shelving  Division),  Remploy  House, 
415  Ednware  Road,  Cricklewood.  London.  N.W.2. 
Tel:  01-452  8020. 
London  Showroom:  22  Bruton  St.,  Berkeley  Sq.,  W.l. 
TehOl-629  4881. 
And  ;it  Birmingham,  Bristol.  Cardiff,  Glasgow, 
Newcastle,  Oldham. 


profits! 


New  from  Well  a 

We  all  know  that  the  market  for  setting 
lotions  is  growing— fast. 

To  stimulate  further  growth,  Wella  have 
introduced  Color  Set.  As  the  name  says, 
it's  a  coloured  setting  lotion  that  comes  in 
six  of  the  top  selling  colours . . .  and  TWO 
treatments  in  every  bottle. 

And  we  know  they'll  sell  fast  because  we 
at  Wella  know  a  good  deal  more  about  hair 
colouring  than  anyone  else. 

Backed  by  a  heavy  full  colour  full  page 
magazine  campaign  in  the  top  weeklies  and 
monthlies,  you  can  be  sure  the  demand 
will  be  there. 

So  get  ready — order — sell ! 


Free  for  you!  Order  only  i  box  of 
each  of  the  six  shades  of  Color  Set  and  you 
get  absolutely  free  this  attractive  counter  dis- 
penser complete  with  1 8  bottles  of  Color  Set ! 


Britain's  fastest  growing 
hair  beauty  brand. 

Welia  (Gt.  Britain)  Ltd.,  Welia  Road, 
Basingstoke,  Hants.  Tel:  Basingstoke  4422. 
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Here's  a 
great 
offer- 
but  you'll 

probably 
never  use  it ! 


So  confident  are  we  in  the  quality  of  Regula 
cameras  that  we  are  prepared  to  offer  a  remarkable 
guarantee.  If  a  Regula  camera  becomes  in  any 
way  defective  within  12  months  of  purchase,  or 
even  if  the  customer  is  in  any  way  dissatisfied 
with  his  results,  we  will,  without  question, 
replace  the  camera  immediately  and  without 
charge.  Nothing  could  be  fairer  than  that.  You  can, 
of  course,  keep  the  customer  really  happy  by 
giving  him  a  new  camera  off  your  shelf — returning 
the  other  to  us  and  asking  for  a  replacement. 

The  guarantee  apart,  Regula  is  still  the  ideal  brand  tor  you  to  stock — 
between  £13  and  £25  there  are  practically  no  other  cameras  that  you 
can  sell.  Regula  cameras  are  high  quality  West  German  precision 
products  which  incorporate  superb  Isco  f 2.8  lenses  and  feature  the 
Rectamat  Shutter  which  makes  photography  simpler.  Send  tor  our 
special  descriptive  brochure. 


For  descriptive  brochure  on  the 
Regula  production  techniques 
and  full  details  of  Regula 
cameras  write  to:  Dept.  6820 
Photopia  Ltd,  Newcastle,  Staffs. 


rr;'.'i 

M'hotopiaJ  SIP 

A  Photopia  International  Company 


CAPSICUM  0LE0  RESIN 
ALMOND  OIL  SWEET  B.P. 
ANISEED  OIL  B.P. 
STYRAX  PREP.  B.P.C. 
BOTANICAL  DRUGS 
BALSAMS 
GUMS,  ETC. 

Enquiries  welcomed 

H.  E.  Daniel  Ltd 

Longfield  Road 
Tunbridge  Wells,  Kent 

Telephone  :  0892  22375 


F'ne  Chemical0 


The  British  Dyewood  Company  Ltd 

Head  Office,  19  St.  Vincent  Place,  Glasgow  C1 . 
Tel.  CENtral  4425 

1 0  Victoria  Street,  Liverpool  2. 
Tel:  CENtral  5272 
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CLASSIFIED  ADVERTISEMENTS 

Address  Box  Number  Replies  to:  Box  ...  THE  CHEMIST  AND  DRUGGIST,  28  ESSEX  ST.,  STRAND,  LONDON,  W.C.2.  Tel.:  01-353  6565 

This  service  does  not  extend  to  the  forwarding  of  samples. 


HOSPITAL 
APPOINTMENTS 

BARNET  GENERAL 
HOSPITAL 

rVellhouse  Lane,  Barnet,  Herts. 

Pharmacy  Technician  I 

equired  for  duties  in  the  Group 
harmacy  at  Barnet  General  Hospital, 
^pply  Group  Pharmacist. 


ROYAL  INFIRMARY  OF 
EDINBURGH 

Pharmacist 

locum,  for  Group  Pharmaceutical  De- 
partment. Whitley  Council  rates  and 
conditions.  Accommodation  may  be 
available  for  lady.  Write  Personnel 
Officer  giving  details  and  names  of 
two  referees. 


The  United  Birmingham 
Hospitals 

THE  GENERAL  HOSPITAL 
(Category  V) 

Birmingham,  4 


NETHERNE  HOSPITAL, 
Coulsdon,  Surrey 
CR3  1YE 

Pharmacy  Technician  1  or  2 

required  for  busy  dispensary. 
Apply   Hospital  Secretary. 


Barnet  General  Hospital 
ellhouse  Lane,  Barnet,  Herts. 

Postgraduate  Pharmacy  Student 

equired  to  commence  July/ August, 
odera  and  pleasant  pharmacy, 
pply  Group  Pharmacist. 


Barnet  Group  Hospital  Management 
Committee 

BARNET  GENERAL 
HOSPITAL 

Wellhouse  Lane,  Barnet,  Herts 

Senior  Pharmacist 

required  in  Group  Pharmacy  of 
Category  V  Hospital.  Whitley  Coun- 
cil salary  and  London  Weighting. 
Pleasant,  modern,  comprehensive 
Pharmacy.  Apply  to  Group  Phar- 
macist. 


ILFORD  AND  DISTRICT 
H.M.C. 

Pharmacy  Technician — Grade  I  and  O 

Whole-time  for  Group  Pharmacy. 
Based  at  Barking  Hospital,  Upney 
Lane,  Barking,  Essex.  Applications  to 
the  Group  Secretary,  King  George 
Hospital,  Eastern  Avenue,  Newbury 
Park,  Ilford,  Essex. 


ST.  BARTHOLOMEW'S 
HOSPITAL 
London,  E.C.I 

Locum  Pharmacist 

required.  Five-day  week.  Salary 
£28  8s.,  plus  £1  15s.  London  Weight- 
ing per  week.  Post  offers  varied 
experience  in  a  Teaching  Hospital 
and  accommodation  may  be  available. 
Applications  with  full  particulars  and 
naming  two  referees  to  Chief 
Pharmacist. 


ST.  BARTHOLOMEW'S  HOSPITAL 
London,  E.C.I 
Pharmacist 

required.  Five-day  week.  £1,152-£1,448 
per  annum  plus  London  Weighting 
(£90)  and  higher  qualification  allow- 
ance (£25).  Extra  pay  for  evening 
clinics.  Post  offers  varied  experience 
in  a  Teaching  Hospital  and  accom- 
modation may  be  available. 

Applications,  with  full  particulars 
and  naming  two  referees  to  Chief 
Pharmacist. 


ROYAL  INFIRMARY  OF 
EDINBURGH 

Senior  Pharmacist 

to  take  charge  of  Quality  Control 
Laboratory.  Main  duties  relate  to 
quality  control  of  tablets,  surgical 
dressings,  haemodialysis  fluids  and 
sterile  solutions.  Modern  well-equip- 
ped laboratory  in  Category  V  teaching 
hospital.  Excellent  opportunity  for 
gaining  wide  experience  in  hospital 
pharmacy.  Commencing  salary  £1,220 
on  scale  rising  by  annual  increments 
to  £1,520.  Temporary  accommoda- 
tion for  lady.  Apply  giving  full  de- 
tails  to   Personnel  Officer. 


ROYAL  INFIRMARY  OF 
EDINBURGH 

Pharmacist 

for  Group  Pharmaceutical  Depart- 
ment. Duties  may  include  attendance 
at  the  new  Eye  Pavilion.  Whitley 
Council  rates  and  conditions.  Tem- 
porary accommodation  may  be  pos- 
sible for  a  lady.  Write  Personnel 
Officer  with  full  details  and  names 
of  two  referees. 


The  United  Birmingham 
Hospitals 

THE  GENERAL  HOSPITAL 

(Category  V) 
Birmingham,  4 
Pharmacist 

Applications  are  invited  for  the  post 
of  Pharmacist  in  this  large  Teaching 
Hospital.  Excellent  opportunity  to 
gain  experience  in  all  aspects  of 
Hospital  Pharmacy.  Postgraduate 
students  registering  this  summer  are 
invited  to  apply.  Salary  scale  £1,152- 
£1,448  p.a.,  with  a  further  £25  for  a 
higher  qualification.  (A  further  £90  is 
payable  for  an  extra  weekly  duty). 
Commencing  salary  could  be  up  to 
£1,345  (plus  allowances)  depending  on 
previous  professional  experience. 
Applications,  naming  two  referees,  to 
the  Chief  Pharmacist. 


Deputy  Chief  Pharmacist  (Male) 

Applications  are  invited  for  the  post 
of  Deputy  Chief  Pharmacist  (Male). 
This  post  carries  a  salary  scale  of 
£1,383-£1,751,  plus  approximately  £90 
for  an  extra  weekly  late  clinic  duty. 
A  further  £30  per  annum  teaching 
hospital  allowance  is  payable,  plus  an 
additional  £25  per  annum  to  holders 
of  a  higher  qualification.  Applications, 
naming  two  referees,  to  the  Chief 
Pharmacist. 


The  United  Birmingham  Hospitals 
THE  GENERAL  HOSPITAL 
(Category  V) 
Birmingham,  4 

Pharmacy  Technician  I 

Applications  are  invited  for  the  post 
of  Pharmacy  Technician  I  in  this 
Hospital.  Salary  scale  £560  to  £820 
per  annum.  38-hour  week  with  altern- 
ate Saturdays  free.  Applications, 
naming  two  referees,  to  the  Chief 
Pharmacist. 


MAIDSTONE,  KENT 

COUNTY  OPHTHALMIC 

AND  AURAL  HOSPITAL 

Locum    Pharmacist   in  Charge 

required  for  period  21st  July-9th 
August,  1969  inclusive.  Salary 
£36  15s.  Od.  a  week.  Applications 
with  full  details  to  the  Hospital  Sec- 
retary.  Telephone  Maidstone  51181. 


DEPUTY  CHIEF  PHARMACIST 

required  for  this  General  Hospital  of 
541  beds.  Wide  variety  of  work, 
including  Specialist  Departments  in 
Thoracic  and  Plastic  Surgery,  with 
opportunity  to  gain  experience  at 
other  units  in  the  Group.  The  post 
is  now  vacant,  the  salary  scale  for 
which  is  £1,383-£1,751  per  annum 
(Category  V).  Residential  accommo- 
dation may  be  available.  Applica- 
tions in  writing  stating  age,  qualifi- 
cations, experience,  together  with  the 
names  and  addresses  of  two  referees, 
to  be  sent  as  soon  as  possible  to  the 

Hospital  Secretary, 

SHOTLEY  BRIDGE 
GENERAL  HOSPITAL 
Consett,  Co.  Durham 


SITUATIONS  VACANT 
RETAIL 


A     POSITION     WILL  SHORTLY 

ARISE  on  the  beauty  counter  of  a 
high-class  town  centre  pharmacy, 
which  stocks  all  leading  agencies. 
Five-dav  week.  The  duties  will 
include,  in  addition  to  normal  shop 
work,  stock  controlling  and  buying. 
Applications  are  invited  from  ladies 
aged  not  less  than  21,  possessing  an 
interest  in  people,  preferably  with 
some  experience  in  selling  cosmetics. 
Please  apply  in  writing  to  Bury 
Pharmacy,  Ltd.,  Market  Place,  Bury, 
Lancashire. 


ANOTHER    PARTNER  REQUIRED 

to  join  young  retail  group.  Dudley/ 
Birmingham  area.  No  capital  required. 
Five  day  week.  Apply  P.  R.  Tilley, 
53  Kitsland  Road,  Shard  End,  Birm- 
ingham, 34. 


SITUATIONS  VACANT 
INDUSTRY 


JUST  RETIRED— but  active  and 
missing  the  company's  car?  If  this 
is  your  situation  and  you  have  the 
entree  to  the  retail  pharmacists  in 
Leeds/Bradford  and  district,  get  in 
touch.  You  would  be  dealing  with 
accounts  of  long  standing.  Vacancy 
caused  by  ill-health.  Box  No.  C  1449. 


YOUNG  MAN  REQUIRED,  intelli- 
gent and  industrious,  to  take  general 
charge  of  output  in  small  produc- 
tion unit  of  manufacturing  chemists 
in  N.W.  London,  good  at  figures, 
stock  control  and  job  progress  and 
able  to  control  small  labour  force. 
Reply  giving  details  career  to  date 
and  present  salary  to  Box  No.  C  1448. 


If  you  wish  to  repeat  your  Classi- 
fied advertisement — please  let  us 
know  the  date  of  previous  in- 
sertion and  heading  under  which 
it  appeared. 

If  you  let  us  know  by  4.30  p.m. 
Tuesday,  we  can  put  it  in  the 
same  week  for  you. 

No  need  to  write — iust  ring  our 
Classified  Manager  on  01-353 
6565  Ext.  127  and  we  will  be 
pleased  to  help  you. 
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Situations  Vacant  Industry — Continued. 


Senior  Technician 

A  Senior  Technician  is  required  for  the  Company's 
Medical  Research  Institute  at  Taplow,  near  Maidenhead, 
for  work  on  the  synthesis  of  novel  organic  compounds. 

Applicants  should  hold  H.N.C.  in  Chemistry  and  be  able 
to  offer  background  experience  in  chemical  research. 

Excellent  conditions  of  service  in  modern  well-equipped 
laboratories  are  offered  and  staff  are  encouraged  to  con- 
tinue their  studies  in  order  to  qualify  for  further  advance- 
ment in  the  Company. 

Please  apply  to:-    Personnel  Officer, 

John  Wyeth  and  Brother  Limited, 
Huntercombe  Lane  South, 
Taplow,  Maidenhead,  Berks. 


SITUATIONS  WANTED 


REPRESENTATIVE  EXPERIENCED 

Pharmaceuticals,  Packed  goods.  Toilet- 
ries. Good  connection  Wholesale, 
Retail  chemists  South  Midlands, 
Northern  Home  Counties,  seeks  in- 
teresting selling  position  with  pros- 
pects. Box  C  1451. 


AGENTS 


AGENT  WITH  EXCELLENT  con- 
nections with  chemists,  etc.,  in 
Staffordshire,  Warwickshire,  Shrop- 
shire and  Worcestershire  seeks  new 
lines.  Box  C  1447. 


BUSINESSES  FOR  SALE 


DRUG  STORE,  former  pharmacy,  in 
Leics.  Town.  Moderate  rental  in- 
cludes living  accommodation.  No 
opposition  Ideal  reconversion. 
Box  C  1446 

OLD  ESTABLISHED  DRUG  STORE 

together  with  property  and  chiropody 
practice,  hor  conversion  to  pharmacy. 
Three  doctors  and  one  dentist  in  near 
vicinity.  Box  C  1453. 


PREMISES 


SHOPS  TO  LET— Thetford,  Norfolk. 
A  new  parade  of  six  shops  currently 
being  erected  comprising  4  units  of 
880  sq.  ft  with  two-bedroom  flat  over 
and  garage  and  2  units  of  1,320 
sq.  ft.  with  three-bedroom  flat  over 
and  garage,  plus  office,  tearoom  and 
toilet  in  each  unit.  21  yr.  Leases. 
(Both  large  units  have  been  reserved 
— Super-narket  &  Newsagent /Tobacco- 
nist/Confectioner.  For  details  apply 
to  Paramount  Realty  Holdings  Limi- 
ted, Cavendish  House,  57/59  Uxbridge 
Road,  Ealing,  W.5.  Tel.:  Cl-567  6275. 
Also  Shops  to  Let  at  Witton  Gilbert, 
co.  Durham. 


BUSINESS 
OPPORTUNITIES 


Small  Manufacturers  and 
Importers 

If  you  require  direct  nation-wide 
representation  and /or  distribution 
to  chemists  and  wholesale 
chemists'  your  products  can  be 
stores,  sold  and  distributed  at  a 
fraction  of  normal  costs  by  Dayol 
Marketing. 

A  Division,  Dayol  Business  Ser- 
vices, New  Hertford  House,  St. 
Albans  Road,  Watford,  Herts. 
Telephone  Watford  41891. 
Pioneers  of  Low  Cost  Contract 
Packing 

Marketing    and    Distribution  for 
the  small  Manufacturer 


TRADE  MARKS 


THE  TRADE  MARK  No.  914285 
consisting  of  the  words  DEEP  MIST 
and  registered  in  respect  of  "Non- 
medicated  toilet  preparations,  cos- 
metic preparations,  preparations  for 
the  hair,  depilatory  preparations,  per- 
fumes, soaps,  essential  oils,  eau-de- 
cologne,  dentifrices,  sachets  for  use 
in  waving  the  hair  and  toilet  articles 
included  in  Class  3"  was  assigned  on 
the  17th  March,  1969,  by  Aspro- 
Nicholas  Limited  of  225,  Bath  Road, 
Slough,  Buckinghamshire  to  Schieffe- 
hn  &  Co.  of  30  Copper  Square,  New 
York,  State  of  New  York,  United 
States  of  America,  without  the  good- 
will of  the  business  in  which  it  was 
then  in  use. 

THE  TRADE  MARK  No.  870843  con- 
sisting of  the  word  HAVAPEN  and 
registered  in  respect  of  'Pharmaceuti- 
cal preparations  and  products,'  was 
assigned  on  the  25th  October,  1968, 
by  American  Home  Products  Cor- 
poration of  685  Third  Avenue,  New 
York  17,  State  of  New  York,  United 
States  of  America  to  John  Wyeth  & 
Brother  Limited  of  Huntercombe 
Lane  South,  Taplow,  nr.  Maidenhead, 
Berkshire,  WITHOUT  THE  GOOD- 
WILL OF  THE  BUSINESS  IN 
WHICH   IT  WAS  THEN  IN  USE. 


FOR  SALE 


SAVE  UP  TO  30%  on  all  consumer 
durable  goods  —  electrical  goods, 
furniture,  radios,  etc.  Famous  Manu- 
facturers deliver  direct  to  you.  Write 
for  free  32-page  Discount  Shopping 
Guide  to  Discount  Shopping  Centres, 
Western  House,  65/67  Western  Road, 
Hove,  Sussex.  Tel.:  Brighton 
778922/3. 


Chambon  'In-Line'  Machines 

Three  Chambon  'In-Line'  blister 
forming,  filling  and  sealing 
machines  with  orbital  tablet  feeders. 
Maximum  web  width  of  9  in.  set  for 
a  stroke  length  of  6}  in.  at  a  speed 
of  approximately  15  cycles  per  minute. 
These  machines  are  complete  with 
print  registration  equipment.  Available 
for  inspection. 

Offers  —  Ring  Slough  23971 

(Mr.  D.  K.  Scourfield) 


ENQUIRIES  INVITED  for  Packed 
or  Bulk  Codeine  Compound  Tablets 
B.P.  Aspirin  Tablets  B.P.  Prompt 
delivery,  keen  prices.  Tell  Products 
Limited,  Manufacturing  Chemists, 
93,  Cobbold  Road,  Willesden, 
N.W.10.  Tel.  No.  01-459  6873. 


WHOLESALE  CHEMISTS 

Why  not  contact  us  for  contract 
supplies  of  Baby  Pants.  We  offer 
to  supply  and  pack  in  your  pack- 
aging plastic  pants  in  various  sizes 
and  colours. 

We  also  offer  fully  frilled  nylon 
covered  Party  Pants  in  four 
colours  with  wide  selection  of 
quality  trimmings  at  really  com- 
petitive prices  for  bulk  quantities. 

Bimbo  Products 
84  Bury  Road,  Harlow,  Essex. 
Tel.:  Harlow  29385 


FOR  YOUR  REQUIREMENTS: — 

Streptomycin  Sulphate 
Penicillin 

Quinine  and  Quinidine 

Salts 

Tartaric  Acid 
Ascorbic  Acid 
Vitamin  B. 
P.A.S. 
Isoniazid 

Kindly  contact: — 

Mesco  Laboratories  Ltd., 
10  Holywell  Lane, 
London,  E.C.2. 
Telephone  01-739  2185. 
Telex:  28771. 


WANTED 


WANTED.  We  want  to  purchase- 
Old  drug  drawers,  display  cabinets, 
bottles,  carboys,  pill  rollers,  plaster 
machines,  shop  signs,  exterior  and 
interior.  In  fact  anything  old.  We 
dismantle  and  collect  100  miles 
radius  of  London  —  121,  Consort 
Road,  Peckham,  London,  S.E.15.  01- 
639  6362. 

WE  WILL  PURCHASE  for  cash  a 
complete  stock,  a  redundant  line,  in- 
cluding finished  or  partly  finished 
goods,  packaging,  raw  materials,  etc 
No  quantity  too  large.  Our  repre- 
sentative will  call  anywhere.  Write  or 
telephone:  Lawrence  Edwards  &  Co. 
Ltd.,  6/7  Wellington  Close,  Ledbury 
Road,  London,  W.ll.  Tel.:  Park 
3137-8.  C  140 

HAND  -  TABLETTTNG  MACHINE 
REQUIRED  preferably  working 
order  and  reasonable  condition 
Please  state  price  and  description 
Also  Laboratory  Equipment  (second 
hand).  This  advert  has  not  appeared 
before.  Box  C  1452. 


PHOTOGRAPHIC  STOCKS 

Purchased  for  cash  any  part  of  the 
country. 

Paul  Simmon  Ltd. 

2  Market  St.,  Halifax,  York*. 

Tel:  52240 


SHOPFITTERS 


SHOPFITTINGS  —  Manufacturers  of 
chemists  fittings  offer  Special  Terms 
to  chemists  opening  or  re-fitting  in 
May  and  June,  willing  to  act  as 
show  installations  for  new  range  of 
display  shelving,  showcases,  counters. 
Usual  H.P.  facilities.  Limited  amount 
of  six  year  rental  available.  Rocano 
Limited,  St.  Paul  Street,  Bristol,  2. 
Te'.:  Bristol  40328. 

INTERPLAN.  Modernise  with  modu- 
lar interchangeable  fittings  to  in- 
crease your  sales.  Complete  services 
including  shop  fronts  if  required. 
Free  planning  and  brochures  avail- 
able. Olney  Bros.  Ltd.,  Northbridge 
Road,  Berkhamsted,  Herts.  Tel. 
5417/8/9. 


SHOPFITTINGS 

As  manufacturers  of  all  shop- 
fitting  equipment,  we  can  offer 
you  at  very  attractive  prices: 
Display  shelving,  storage  shelving, 
counter's  display  cases  and 
cabinets,  drawer  units,  complete 
dispensary  fitments.  In  fact  all 
you  require  for  a  modern  easy- 
to-run  unit. 

Free  quotation  and  usual  H  P. 
terms.  Contact: 

Ebdon  Bros.,  Ltd., 
33,  Petergate, 
Wandsworth,  S.W.ll. 
Tel.:  VANdyke  1737. 


1|  MILLION  PLAIN  DISPENSING  CARTONS 

Sizes:  U"  x  F  2|". 
1F  x  i"  x  3"  2Fx1"x3" 

REASONABLE  OFFERS  CONSIDERED 
Box  No.  1450 
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RISING  COSTS??? 

WELL,  HERE'S  ONE  SAYING! 


Cash  Register  Rolls  are  an  expensive  item  on  which 
there  is  no  return.  We  can  reduce  these  costs  for 
you. 

As  manufacturers,  we  offer  you 

*  Competitive  Prices      *  High  Quality 

*  Superb  Service  *  Ex  stock  Deliveries 

Don't  wait!  Write  now  for  a  free  copy  of  our  cata- 
logue giving  full  details  of  rolls  to  fit  all  types  of 
cash  registers,  together  with  prices.  We  will  also 
send  you  samples — just  let  us  know  what  types  of 
register  you  use  and  we'll  do  the  rest. 


A  RECORD 
NUMBER 


of  over  30  replies  was 
recently  received  by 
one  of  our  advertisers 
on  the  Classified  pages 
under  a  Box  Number. 

This  is  proof  of  our  pull- 
ing power  and  also  of 
the  intensive  reader- 
ship of  these  pages. 

We  can  offer  YOU  the 
same  service  and 
opportunity  of  obtain- 
ing a  satisfactory 
response  to  your  re- 
quirements. 


Ring  01-353  6565  Ext.  127  and 
discuss  it  with  the  Classified 
Manager  of  C  &  D— TODAY. 


MISCELLANEOUS 


PRICE  TICKETS  printed  with  your 
Business  Name  or  Own  Wording. 
Also  Sale  Tickets  and  Window  Bills. 
Large  selection.  Samples,  prices, 
Linet  Press  (CD.),  18a  Lewis  Gar- 
dens, London,  N.2.  01-444  0884. 


sslf  seRvice 

DISCOUNT HOUSi 


Just  deduct  off  makers  recom- 
mended  retail  price 

5/-  IN  £  CARPETS 

4/-  IN  £  FURNITURE  &  BEDS 

3/- IN  £  ELECTRICAL  GOODS 

Send   for  free  self   service  list 
Direct    Wholesale    (Mail  Order) 
Suppliers      (Dept  CD5), 
John    Evans    House,    Russell  Parade, 


Golders  Green  Road,  London, 
Tel:  01-455  9774'9 


N.iAf.11 


BURGL\R  ALARMS  installed  on 
low  monthly  rentals  for  shops,  stores 
and  private  homes.  No  deposit,  no 
installation  charges,  all  work  to  in- 
surance company  specifications.  Free 
survey  from:  Rent-O-Larms.  (CD), 
24  Station  Road,  London,  N.3. 
01-346  6644. 


PLEASE  MENTION  C  &  D  WHEN  REPLYING 


TO  ADVERTISEMENTS 


ORDER  FORM 


LINAGE 

SEMI-DISPLAY 

DISPLAYED 

SITUATIONS 
WANTED 

BOX  NUMBER 


5/-  per  line  (Min.  5  lines  at  25/-) 

£3  per  s.c.i.  minimum. 

£4  per  s.c.i.  min.  1"  s.c.  (1"  x  If") 

9/-  per  18  words  minimum. 
6d.  per  word  thereafter. 

3/- 


POST  TO  :        Margaret  Churchill, 

Classified  Advertisement  Manager 
Chemist  and  Druggist, 
28  Essex  Street,  Strand, 
London,  W.C.2. 

ISSUE(S)  DATED   

IF  BOX  NO.  REQUIRED  :  YES/NO 
LINAGE  OR  DISPLAY 

BLOCK  LETTERS  PLEASE 


HEADING: 


5  ] 

10  | 

15  { 

20  j 

25  | 

30  j 

35  | 

NAME:    ADDRESS: 


TEL: 
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C&D 

CHEMIST  AND  DRUGGIST 

CLASSIFIED 
SECTION 

for  the 

BEST  RESULTS 

Whatever  your  want  may  be — securing  or 
disposal  of  property  or  business  agencies, 
assistants,  situation  or  appointment,  sale  of 
equipment  or  surplus  stock — you  can  always 
rely  on  this  renowned  medium.  It  provides 
first-class  contacts  either  at  home  or  overseas. 


APPOINTMENTS  AND  CLASSIFIED  RATES 


LINAGE 

SEMI-DISPLAY 
DISPLAYED 


SITUATIONS 
WANTED 

BOX  NUMBER 


5/-  per  line  (Min.  5  lines  at  25/-) 

£3  per  s.c.i.  minimum. 

£4  per  s.c.i.  min.  1  "sc.  (1  "x1  f ") 
i  page  (4i"x  3i'.J  £36 
i  page  (4£"x  7") 

or(9"x3i")  £52 
1  page  (9"x  7")  £98 


9/-  per  18  words  minimum. 
6d.  per  word  thereafter. 

3/- 


Classified  copy  received  by  4  p.m.  Tuesday  will  be 
published  Saturday  issue  same  week.  Advertise- 
ments should  be  pre-paid.  Series  discounts 
available  on  request. 

POST  TO:       Margaret  Churchill, 

Classified  Advertisement 
Manager 

Chemist  and  Druggist, 
28  Essex  Street,  Strand, 
London,  W.C.2. 

PHONE  TO:    0 1 -353  6565    EXT.  I27 


HEADINGS  AVAILABLE: 

APPOINTMENTS.  PUBLIC,  HOSPITAL  -  AGENTS  -  AUCTIONS  -  BUSINESS  FOR 
SALE/WANTED  -  BUSINESS  PROPOSITIONS  -  PREMISES,  SHOPS  TO  LET  - 
SITUATIONS  VACANT,  RETAIL,  INDUSTRY,  OVERSEAS  -  SITUATIONS  WANTED 
FOR  SALE/WANTED  -  MISCELLANEOUS  -  SHOPFITTERS  -  TENDERS  -  ETC. 

All  Headings  charged  at  same  rate 


Printed  by  Eden  Fisher  (South^ 
for  the  proprietors  Mobgan-Gsampia 


iited,  at  28 1 

umym< 


ad,  Southend-on-Sea,  Essex, 
Street.  Strand,  London.  W.C.2 
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What's  the  secret  of 
top-class  galenicals? 


After  specialising  in  galenical  production  for  over  120  years, 
Ransoms  certainly  know  the  answers.    Ransoms  always  start 
with  the  highest  quality  raw  materials .  .  .  they  use  proven 
techniques  of  processing  .  .  .  they  apply  their  wealth  of 
experience  at  every  stage  of  manufacture.    The  result? 
Superb  products  that  satisfy  the  most  exacting  criteria  .  .  . 
that  stand  up  to  the  most  stringent  tests.    Ransoms  adopt 
the  same  principles  whether  making  the  famous  range  of 
Ransom  galenicals  or  processing  customers'  own  materials. 
And  Ransoms  is  an  entirely  self-contained  business, 
unconnected  with  any  other  firm  in  the  industry. 

When  you  next  need  galenicals,  it  would  pay  you 
to  contact  Ransoms  before  you  buy. 


William  Ransom  &  Son  Ltd., 

HITCHIN    HERTFORDSHIRE  ENGLAND 


MAY  &  BAKER  Pharmaceutical  Chemicals 

May  &  Baker  Ltd    Dagenham    Essex   Tel.  01 -592  3060    Exts.  31 7  and  31 8 
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L  Hair  Set 


world  famous  brand  name...  superb  products,  heavily 
promoted  in  all  media...  a  sure,  very  sure  recipe  for  profits. 
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Always  ahead  in  hair  care 


Hairdryers 


PRINCESS 
BEAUTY  SET 

£6.12.6 

also  PRINCESS 
ENSEMBLE 
£7.9.6 
PRINCESS 
HAIRDRYER 
separately  £4.14.6 


PIFCO 

i  Princess  tew  beauty  outfit 


HI-SPEED 
THREESOME 

£6.17.6 

HI-SPEED 

HAIRDRYER 

separately  £5.19.6 


!;§  CONQUEST 
e&M  £8.8.0 


■  1 


\  ^ 
\  ■ 

v  mm 


Haircurlers 


LADY  CURL  35/ 


QUEEN  CURL 
ROLLER  SET 

£11.19.6 


Order  now  from  your  wholesaler,  or  contact: 
PIFCO  LTD  WATLING  STREET  MANCHESTER  M60  OAA.  061-832  3331 
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Colourants: 

The  Time  for  Action 


By  ROBIN  REID 

(Poly  Marketing  Director) 


BY  juggling  with  statistics  a  hair  pre- 
parations manufacturer  could  give  the 
encouraging  impression  that  the  hair 
colourants  market  is  prosperous  and 
expanding.  The  retailer,  from  the  turnover 
of  stock  of  those  products,  will  know 
that  this  is  not  a  fact.  Times  are  hard; 
colourant  products  are  just  not  moving  off 
the  shelves  as  they  used  to. 

The  Lambert  Chemical  Co.  readily  ad- 
mit that  the  colourant  market  has  slowed 
considerably  in  its  development  even 
though,  with  the  five  Poly  colourants,  they 
lead  the  field.  They  feel,  however,  that 
this  need  only  be  a  temporary  lull.  The 
market  has  by  no  means  reached  satura- 
tion point  and,  with  a  new  approach  and 
understanding  of  the  situation,  retailers 
could  exploit  the  vast  potential  that 
exists. 

Two  factors  could  be  said  to  have 
created  the  current  immobility  of  the  hair 
colourants  market:  the  economic  situa- 
tion and  the  boom  in  wig  sales. 

The  excitement  caused  by  the  availability 
of  cheap  wigs  and  the  possibilities  they 
offer  of  an  instant  personality  or  colour 
change  must  soon  reach  its  peak.  A  great 
percentage  of  women  now  own  one  or 
two  wigs  or  hairpieces,  but  as  wigs  have 
penetrated  more  and  more  into  the  mar- 
ket, women  have  increasingly  realised  that 
they  bring  problems  of  wear  and  time- 
consuming  care.  Paradoxically,  women 
also  feel  that  they  are  in  some  way  cheat- 
ing, that  they  should  be  able  to  achieve  a 
similarly  dramatic  effect  with  their  own 
hair.  Wigs  are  here  to  stay — not  as  a 
substitute  but  as  a  standby  for  the  days 
when  a  woman  hasn't  time  to  set  her 
own  hair.  And  women  will  begin  to  seek 
out  preparations  offered  by  manufacturers 
which  will  keep  their  hair  looking  perfect 
in  condition  and  colour  for  as  long  as  pos- 
sible— the  standards  that  have  been  set 
by  wigs. 

Present  British  economic  policy  has,  of 
course,  affected  the  sales  of  colourants, 
and  health  aids  and  consumer  products  in 
general.  In  this  atmosphere  of  adversity 
the  retail  chemist  is  keenly  aware  of 
competition.  He  usually  regards  the  gro- 
cer, the  supermarket,  as  his  greatest  com- 
petitors and,  so  far  as  shampoos  and 
allied  toiletries  are  concerned,  that  is  justi- 
fied. But,  in  the  highly  specialised  field 
of  hair  colourants,  it  is  the  hairdresser 
who  is  keeping  great  numbers  of  poten- 
tial customers  away  from  the  chemist. 
Hair  preparations  manufacturers  expected 
women  to  make  personal  economies,  to 


turn  from  expensive  salon  treatments  to 
equally  efficient  home-use  preparations, 
but  that,  strangely,  has  not  happened. 
Hairdressers  report  that,  whilst  their  trade 
generally  is  in  steady  decline,  hair  colour- 
ant turnover  has  fallen  less.  Women 
may  now  shampoo  and  set  their  own  hair 
at  home  but  they  still  rely  on  the  profes- 
sional for  tinting,  colouring  and  lighten- 
ing. This  gives  some  idea  of  the  wariness 
amongst  women  of  colourants,  which  is 
understandable  when  one  considers  the 
comparative  permanency  of  a  colour 
change  for  the  hair.  Women  are  really 
only  prepared  to  experiment  with  lip- 
sticks, foundations  or  other  facial  cos- 
metics. Instinctively,  they  feel  that  hair 
colourants,  though  maybe  giving  the  same 
ultimate  lift  to  the  personality,  are  a 
serious  business  fraught  with  dangers. 
Such  feeling  is  often  deep-rooted  from 
the  days  when  colourants  were  unsophis- 
ticated and  unpredictable.  And,  although 
the  colourant  preparations  that  have  be- 
come available  to  the  consumer  since  then 
have  been  perfected  to  safe,  sophisticated 
formulae,  usually  in  easy-to-use  cream 
form,  hairdressers  are  positively  perpetu- 
ating the  myth  of  their  unreliability.  They 
too  have  suffered  from  economic  crises 
but  they  are  still  pocketing  around  £1 10 
million  annually  as  compared  to  £42 
million  for  total  retail  sales  of  hair  pre- 
parations. Obviously  the  consumer  would 


get  more  value  for  money  by  substituting 
or  at  least  supplementing  salon  visits  with 
home  treatment  sessions,  first  because 
the  equivalent  products  are  cheaper  and 
secondly  because  she  is  not  paying  for 
the  labour  costs  or  the  selective  employ- 
ment tax  which  are  added  to  hair- 
dressing  services.  It  is,  however,  a  for- 
midable barrier  to  the  success  of  home- 
use  preparations  and,  in  particular  colour- 
ants. 

An  education  programme  is  needed  to 
show  women  the  safety  and  ease  of  pre- 
sent colourant  preparations.  Manufac- 
turers play  a  part  in  this  with  the  de- 
velopment of  products  tailored  to  the 
need,  and  advertising,  but  it  is  the  re- 
tailer, at  the  point-of-sale,  who  can  do 
the  most  good.  By  giving  the  consumer 
the  reassurance  of  personal  and  authorita- 
tive advice,  imparting  the  knowledge  of 
the  specific  purpose  of  each  product,  ex- 
plaining the  exact  result  of  each  and  em- 
phasising the  clean  and  easy  method  of 
use. 

The  Lambert  Chemical  Co.  have  al- 
ready anticipated  this  with  the  estab- 
lishment of  their  Poly  consultant  train- 
ing scheme.  Via  a  free  correspondence 
course,  the  retail  salesgirl  can  acquire  ex- 
pertise on  hair  structure  and  care  and  the 
selling  of  hair  preparations.  The  course 
gives  her  all  the  information  and  confi- 
dence she  needs  to  advise  and  sell  to  the 


Products  in  the  Poly  range 
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Because,  come  hairwash  time,  girls  latl 
up  a  storm  with  Supersoft  Shampoo. 
Supersoft-today  the  biggest  selling  sachet 
shampoo  in  the  country. 

Party  time?  More  girls  spray  on  a  party 
with  Supersoft  Hairspray  than  any  other 
hairspray  made. 

And  when  you  girls  discover  Supersoft 
Bubble  Bath,  Talc,  and  Hand  Cream... 
well,  something  Supersoft  will  be  going  on 
all  over  the  place. 
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consumer  sympathetically  and  success- 
fully. 

Those  familiar  with  Poly  policy  will 
recognise  the  advantage  in  the  colourants 
field  of  their  marketing  a  series  of  spe- 
cialist home-use  preparations  as  a  line 
operation  —  co-ordinated  hair  cosmetics 
linked  strongly  under  the  one  Poly  banner. 
They  have  found  that  policy  successful 
because  a  woman  who  has  tried  one  Poly 
product  and  liked  it  is  encouraged  to  try 
another  with  confidence — she  trusts  the 
Poly  brand  name. 

If  the  retailer  acts  on  that  knowledge 


and  recognises  his  competitors,  there  is 
no  reason  why  he  should  not  overcome 
general  consumer  resistance  to  home-use 
hair  colourant  products.  The  potential 
market  is  there.  A  swing  away  from  wigs 
as  the  panacea  to  all  hair  problems  should 
direct  customers  to  alternative  methods 
of  hair  beauty.  Here  is  one  opportunity 
for  the  retailer  to  assert  himself  as  a  pro- 
fessional and  a  reliable  expert.  The 
greatest  threats  to  his  business  are  the 
hairdresser  who  inspires  confidence  and 
trust,  and  the  supermarket  which  offers 
low  prices.  The  chemist  already  has  an 


advantage  over  both;  he  can  supply  an 
equivalent  and  equally  efficient  product 
for  most  hair  salon  colourant  treatments 
at  a  fraction  of  the  price — and  with  pro- 
ducts such  as  the  Poly  range,  they  are 
exclusive  to  the  chemist.  So  far  as  women 
are  concerned,  quality  and  price  are  in 
his  favour.  But  to  succeed  finally  and 
profitably,  he  must  work  at  reassuring  and 
advising  the  customer  accurately  and  con- 
fidently— ideally  via  a  trained  consultant 
— a  service  which  the  hairdresser  is  offer- 
ing and  the  supermarket  does  not  now 
provide. 


Workings  of  a  Perm 

CLAIRE  BENNETT  (Richard  Hudnut  Beauty  Consultant) 


A  COLD  or  a  recent  illness  can  spoil  a 
perm.  Hair  must  be  in  good  condition  for 
a  perm  to  last.  Women  who  bleach  or 
tint  their  hair  should  do  it  at  least  a  week 
after  perming,  because  some  perm  lotions 
may  affect  colouring  products.  If  a 
woman  has  a  colour  or  bleach  in  her 
hair  already,  she  should  use  a  soft  casual 
hair  preparation,  have  a  test  curl  a  few 
days  before  her  perm,  and  then  use  a 
conditioner  a  week  after  the  perm  to 
keep  the  hair  silky.  Fine  hair  often 
resists  perming  more  than  coarse,  so  she 
should  leave  the  lotion  on  for  the  maxi- 
mum amount  of  time. 

There  are  three  types  of  perms — curl, 
curve  or  bounce.  The  waving  lotion  of  a 
perm  breaks  chemical  links  in  the  hair 
that  keep  it  firm  and  straight.  The 
stronger  the  lotion,  the  more  links  broken 
and  the  tighter  the  perm.  The  hair  is 
wound  on  curlers  or  rollers  to  give  it  a 
new  curved  shape,  and  the  neutraliser 
rejoins  the  links  in  the  new  position  to 
make  it  firm  again.  Winding  a  roller  tight 
will  not  give  a  tighter  curl,  but  a  smaller 
roller  will.  The  diameter  of  the  roller 
should  not  be  more  than  half  an  inch,  or 
the  perm  will  not  be  effective.  The  main 
rule  for  penning  is  follow  the  directions 
faithfully. 


ELEGANT  "HALO":  The  halo  of  soft  waves  of 
the  picture  is  flattering  to  all  face  shapes  and  is 
particularly  becoming  for  a  mature  or  conventional 
person.  A  soft  casual  perm  will  give  the  hair 
all  the  body  it  needs.  Hairstyle  by  Richard  Hudnut, 
Ltd. 


HINTS 


Block  the  hair  into  large 
sections  before  winding,  and 
hold  each  section  with  a 
rubber  band 

Tailcomb  strands  and  short 
ends  round  curlers 
Wind  hair  at  the  nape  first 
Fold  end  tissue  around  the 
middle  of  the  strand  of  hair, 
then  slide  it  out  to  the  tip 
before  rolling  the  curler 
under 

Do  not  begin  timing  until 
all  the  hair  is  wound  and 
saturated 

Have  the  hair  cut  to  style 
first 

Smear  cold  cream  along  the 
hairline  beforehand 


Competitions 

"Cruise  of  a 
Lifetime" 


CURRENTLY,  French  &  Scott,  Ltd., 
717  North  Circular  Road,  London,  N.W.2, 
are  running  a  national  competition  to 
promote  the  sale  of  their  range  of  French 
of  London  hair  preparations.  Members  of 
the  public  are  invited  to  enter  the  com- 
petition which  entails  matching  pen 
portraits  of  six  women  having  different 
hair  conditions  with  their  shampoo  pro- 
ducts. First  prize  is  a  five-week  holiday 
in  South  Africa  on  the  Union  Castle  ship 
including  two  weeks  stay  at  Mount  Nelson 
Hotel  in  Cape  Town.  Fifty  second  prizes 
are  Morphy  Richards  hairdryers  and  there 
will  be  one  hundred  consolation  prizes  of 
gift  packs  containing  French  of  London 


CUTE  AND  CURLY:  The  casual  curly  look  i» 
ideal  for  teenagers  and  people  in  their  twenties, 
and  needs  little  attention.  It  can  disguise  a  long 
or  thin  face.  Hair  should  be  about  six  to  eight 
in.  all  over  and  should  be  permed  with  Style 
Soft  Casual.  Hairstyle  by  Richard  Hudnut,  Ltd, 


hair  preparations.  The  stockist  from 
whom  the  winner  purchases  her  French 
of  London  products  will  win  a  week-end 
holiday  in  Paris. 

Holiday  for  Two 

IN  any  box  of  one  dozen  Corimist  hair 
treatments  issued  by  Schwarzkopf  U.K. 
Division,  Corronot,  Ltd.,  269  Field  End 
Road,  Ruislip,  Middlesex,  a  competition 
entry  form  entitling  chemists'  and  beauty 
counter  staff  to  try  their  luck  to  win  a 
holiday  for  two  in  the  Caribbean  or 
Austria.  The  competition  may  be  entered 
any  time  up  until  31  July  when  the 
competition  finally  closes.  The  Corimist 
hair  treatment  campaign  is  being  fully 
supported  by  advertisements  in  the  fol- 
lowing women's  magazines:  Woman's 
Own,  Nineteen,  Woman  &  Home,  She, 
Honey,  Nova  and  Vogue. 
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Proteins  and  Hair  Care 


PROTEIN  is  fast  becoming  synonymous 
with  healthy  hair.  The  very  word  "pro- 
tein" is  instantly  recognisable  by  the 
public  at  large,  owing  to  its  widespread 
use  in  advertising  media  and  especially  in 
conjunction  with  food  products,  etc.  Pro- 
tein means  health  to  your  patrons. 

A  great  number  of  proteins  are  now 
being  used  in  the  manufacture  of  toilet- 
ries. Natural  protein  is  usually  derived 
from  egg  or  milk  products  and  in  some 
instances  from  grain  or  in  the  form  of 
gelatin.  Such  proteins  tend  to  have  some 
benefit  to  hair  and  skin  but,  owing  to 
their  molecular  size  and  weight,  they  re- 
main only  surface  treatments.  Some  ab- 
sorption may  take  place  but  the  reten- 
tive value  of  these  particular  protein- 
aceous  substances  is  somewhat  doubtful. 

More  recently  the  use  of  collagen- 
derived  substantive  proteins  or  protein 
hydrolysates  have  come  to  the  forefront 
as  having  those  retentive  qualities  pre- 
viously impossible  with  non-modified  pro- 
teins. The  hydrolysed  proteins  (polypep- 
tides) have  been  extensively  researched  in 
the  United  States,  where  they  are  used 
in  a  wide  variety  of  cosmetic  and  toi- 
letry manufactures.  Shampoos,  hair 
colourants,  permanent  waves  and  rinses 
of  various  types  as  well  as  hair  condition- 
ers, form  the  vehicles  for  this  newest 
type  of  modified  protein. 

Proof  of  Sorption 

Many  in  the  cosmetic  field  felt  for 
some  time  that  proteins  were  valuable 
in  the  treatment  of  hair,  but  no  objec- 
tive method  was  known  to  prove  that 
proteins  were  absorbed  by  hair.  Then  in 
1965,  at  a  meeting  of  the  Society  of  Cos- 
metic Chemists,  Karjala,  Williamson  and 
Karler  presented  an  objective,  quantitative 
proof  of  the  sorption  of  one  type  of  pro- 
tein. In  addition,  Bouthilet  and  Karler 
(in  1966)  studied  the  effect  of  substantive 
proteins  on  extensively  damaged  hair. 

Hair  strands  were  subjected  to  cold 
waving  and  bleaching  both  in  the  absence 
and  in  the  presence  of  protein.  In  both 
types  of  treatment  with  protein  the  hair 
had  better  combability,  less  brittleness 
and  retained  more  strength  than  hair 
treated  similarly  in  the  absence  of  pro- 
tein. The  effectiveness  of  protein  was 
noted  in  relation  to  the  dyeing  of  hair 
and  may  play  an  important  part  in  distri- 
buting the  dye  more  evenly  along  the 
hair  strands.  Later  there  were  reports  of 
the  beneficial  effects  of  certain  modified 
proteinaceous  products,  particularly  their 
protective  and  restorative  effect.  Protein 
hydrolysates  and  the  purposes  for  which 
they  have  been  employed  in  hair  products 
may  be  listed  as  follows: 

Replacement  of  amino  acids  and  water- 
soluble  polypeptides  rerioved  during  sham- 
pooing; 

Topical  supply  of  amino  acids  where  de- 
ficiencies have  arisen  due  to  a  faulty  meta- 
bolism, in  order  to  maintain  or  promote  a 
healthy  growth  of  hair; 


Prevention  or  reduction  of  hair  damage 
such  as  hardening  and  embrittlement  of  hair 
produced  as  a  result  of  bleaching,  dyeing  and 
permanent  waving  of  the  hair; 

To  impart  gloss  and  body  to  the  hair; 

To  increase  hair  elasticity;  and 

To  exert  an  anti-dandruff  effect. 

Today's  fashion-conscious  customer  is 
rapidly  becoming  more  sophisticated  in 
her  knowledge  of  what  is  good  for  her 
hair.  Products  that  do  the  job  they  claim 
to  do  are  benefiting  by  this  more  educa- 
ted approach.  As  the  market  for  hair 
colourants  and  bleaches  expands,  so  will 
the  demand  for  hair-conditioning  products 
of  all  types.  The  benefits  of  the  various 
hair-beautifying  processes  are  greatly 
enhanced  when  proper  shampoos  and 
hair  conditioners  are  used  in  conjunction 
with  them. 

It  is  noted  by  many  large  retailing 
organisations  that  there  is  a  marked  trend 
away  from  the  sachet  approach,  with  sales 
increasing  in  the  larger  economy  sizes. 
This  points  to  the  fact  that  women  are 
caring  for  their  hair  and  doing  it  on 
such  a  frequent  basis  as  to  make  a 
money-saving  purchase  more  appealing. 
As  this  embryo  market  continues  to  grow, 
protein  products  will  also  grow,  as  they 
undoubtedly  have  an  important  place  in 
keeping  hair  in  as  normal  a  condition  as 
possible,  even  though  it  may  be  subjec- 
ted to  ever  harsher  chemical  treatment. 

Nutress  Laboratories,  Ltd.,  a  United 
Kingdom  company  manufacturing  under 
licence  from  the  United  States,  has  in- 
corporated protein  into  its  present  range 
of  Living  Hair  protein  shampoo,  protein 
conditioner  and  Protei-Set  styling  lotion 
as  well  as  its  nail  and  hand  product 


Proteinail.  Those  formulas  have  been  mar- 
keted in  America  for  a  number  of  years 
and  enjoy  widespread  use  in  the  hair- 
dressing  trade  as  professional  aids  and, 
in  the  retail  area,  through  department 
stores  and  chemists. 

A  concerted  campaign  is  being  carried 
out  in  the  marketing  of  Living  Hair 
range  through  chemists  in  Britain  with 
encouraging  results  in  repeat  sales.  A 
newly-designed  package  for  all  three  pro- 
ducts is  now  making  itself  felt  by  "point 
of  sale"  appeal  and  through  extensive 
advertising  Nutress  protein  products  are 
now  exported  to  twenty  different  coun- 
tries and  are  distributed  in  the  United 
Kingdom  exclusively  by  Jackel  &  Co., 
Ltd.,  and  through  main  wholesalers. 


For  Dandruff 

SPECIALLY  formulated  for  the  treat- 
ment of  dandruff,  Cetavlon  P.C.,  con- 
tains 1 7-5  per  cent.  Cetavlon  with  addi- 
tives to  increase  the  detergency  and  to 
condition  the  hair.  The  product,  which 


is  "chemist  only,"  is  currently  available 
on  generous  bonus  terms  through  ICI 
pharmaceutical  representatives. 


eoloorbac 
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UNMISTAKABLE:  Design  emphasises  name  and 
use  of  Colourbac  (see  p.  23)  a  product  by  Fackta- 
tive  Co..  Ltd. 
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Vitaljs 


Very  Special  Offer 

A  towelling  beach  robe. 
Special  price. 
White.  Blue  sash. 
Very  elegant. 
For  anyone  who  buys  one  bottle 
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flair — Masculine  Style 


A  MAN  would  defend  to  the  last  wisp 
that  the  way  he  wears  his  hair  is  purely 
a  matter  of  his  own  personal  preference. 
He  might  be  "put  out"  to  learn  that  men's 
hair  styles  are  in  fact  a  general  barometer 
of  social  and  economic  change. 

The  "short  back  and  sides,"  so  favoured 
by  the  older  generation  as  being  symbolic 
of  good  behaviour  as  well  as  good  style, 
is  now  being  flouted  by  the  young  and 
with  good  reason.  The  hair  style  dates 
back  to  the  First  World  War,  when  young 
men  had  their  luxuriant  curls  cropped 
when  they  joined  the  army,  to  guard 
against  lice  infestation  in  the  trenches! 
The  army  insisted  on  short  hair  for  health 
reasons  during  the  Second  World  War  as 
well.  Afterwards  this  hair-cut  was  proudly 
adopted  by  civilians  as  the  badge  of  a 
fighting  nation. 

Britain  has  not  been  at  war  for  a 
quarter  of  a  century,  so  quite  logically, 
as  there  is  no  real  need  to  wear  this  regu- 
lation style  anymore,  the  younger  genera- 
tion have  abandoned  it  for  a  longer  more 
natural  look.  This  trend  is  also  in  step 
with  the  generally  more  adventurous  at- 
titude that  men  have  to  bright  colours 
and  fashionable  clothes.  Dare  it  be  said 
that  they  are  becoming  the  "peacock  of 
the  species"  to  attract  women? 

Since  the  number  of  men  lost  in  two 
wars  has  now  been  more  than  evened  up 
by  the  higher  proportion  of  boys  born 
than  girls  in  the  last  twenty  years,  it  is 
obvious  that  women  can  afford  to  be 
choosy.  The  "Pill"  too  has  had  a  pro- 
found effect  upon  the  lives  of  married 
women.  Now  free  to  choose  when,  and 
if,  they  have  children  they  can  plan  their 
families  and  their  careers  to  fit  in  with 
one  another.  So  women  who  have  more 
time  and  money  to  spend  on  clothes  and 
hair  are  bound  to  jog  their  husbands  into 
become  more  fashion  conscious  to  keep 
up  with  them. 

The  attraction  of  hair  for  both  sexes 
is  something  fairly  basic,  (they  named  a 
musical  after  it  and  it  was  a  smash-hit), 
so  naturalness  of  feel  and  appearance  in 
hair  styling  is  the  main  aim  of  the  new 
male  generation. 

A  Forecast 

Manufacturers  must  try  to  be  ahead  of 
trends  to  spot  the  totally  new  areas  of 
development  in  the  men's  hairdressing 
market.  A  leading  hair  stylist  forecasts 
that  men  will  be  putting  more  and  more 
faith  in  trichologists.  They  will  be  asking 
for  diagnoses  for  all  sorts  of  hair  con- 
ditions ranging  from  giving  a  shine  to  dull 
hair  to  arresting  the  process  of  balding, 
all  of  which  will  require  special  treat- 
ments. 

In  Britain  hair  colouring  for  men  is  as 
yet  another  almost  completely  unexplored 
area,  although  the  market  for  women's 
hair  colouring  has  grown  enormously. 
However,  London  hairdressers  do  report  a 


growing  interest  in  hair  colour  for  men 
and  a  demand  for  anything  from  subtle 
blonde  highlights  to  an  all-over  colour 
to  hide  grey  so  that  they  look  younger  — ■ 
an  especially  important  factor  when  apply- 
ing for  a  new  job. 

Why  shouldn't  men  change  the  colour 
of  their  hair  because  they  feel  like  it? 
Artist  David  Hockney  did  because  he 
thought  "blondes  had  more  fun."  He 
hasn't  gone  back  to  being  brown  haired 
so  presumably  he  found  that  they  do! 
Justin  de  Villeneuve  recently  had  his  hair 
streaked  blonde  and  it  suits  him.  Ad- 
mittedly those  two  young  men  set  extreme 
trends  but  what  the  trendsetters  do  today 
the  rest  of  the  world  may  do  tomorrow. 
Manufacturers  please  note! 

The  really  long-haired  young  men  are 
in  fact  very  much  a  minority  group.  Em- 
ployment agencies  shun  them  and  add 
tactfully  that  if  a  man  has  short  cropped, 
clean  and  tidy  hair,  he  is  much  more 
employable.  Leading  hairdressers  em- 
phasise that  because  men's  hair  tends  to 
be  longer,  (the  majority,  they  say,  favour  a 
length  just  on  the  collars),  hair  care 
and  condition  are  doubly  important  for 
such  casual  styles.  Now  that  men  are  not 
plastering  their  hair  down  with  grease  for 
that  "patent  leather"  look,  hair  problems 
of  condition,  texture  and  dandruff  become 
more  obvious  and  are  areas  that  should 
be  concentrated  upon  most.  In  the  United 
States  there  is  a  marked  trend  towards 
the  use  of  hair  conditioners.  Two  pro- 
ducts, Mennen  Protein  29  and  Dynalife, 
sold  mainly  as  conditioners,  have  been 
test  marketed  in  that  country  with  re- 
markably encouraging  results. 

In  Britain  to  cope  with  the  modern  ap- 
proach to  men's  hair  styles,  the  "new 
generation"  hair  dressings  are  rapidly 
replacing  the  products  that  gave  a  greasy 
look.  Vitalis  was  at  the  spear-head  of  this 
movement  towards  lighter  control  men's 
hair  dressings,  followed  by  many  others. 
They  are  all  geared  to  give  minimal  con- 
trol to  enhance  the  hair's  natural  look. 

Since  men  are  spending  more  money  on 
clothes  and  toiletries  the  new  areas  of  the 
men's  hairdressing  market  are  wide  open 
to  expansion.  Who  would  have  thought 
five  years  ago  that  a  man  would  walk  into 
a  shop  and  buy  himself  a  bottle  of 
Cologne,  nowadays  they  do,  and  may 
also  walk  out  with  a  bottle  of  tan  lotion 
as  well.  When  they  walk  into  the  chemist's 
shop  men  are  in  the  right  frame  of  mind 
to  buy  a  number  of  hair  care  products  and 
this  is  where  the  personal  approach  of  the 
sales  assistant  is  so  vitally  important. 

With  a  little  reassurance  and  enthusiasm 
from  you,  there  is  no  reason  why  your 
customer  should  not  be  persuaded  to  buy 
one  of  the  modern  men's  hairdressing 
products.  This  positive  attitude  applies 
whether  the  man  is  shopping  for  himself  or 
his  wife  or  girl-friend  is  doing  the  shop- 
ping for  him  —  in  fact  she  is  likely  to  be 
even  more  receptive  to  the  idea  of  a  well- 
groomed  man. 


The  Pacemakers 

BRISTOL-Myers,  the  makers  of  Vitalis, 
seems  to  have  gained  inspiration  from 
the  name  it  gave  its  product  in  its  lively 
approach  to  advertising  this  year,  which 
is  one  of  the  biggest  press  campaigns  for 
a  men's  hairdressing  for  several  years. 
In  keeping  with  its  reputation  as  the 
"big  spender"  among  the  new  genera- 
tion men's  hair  products,  Bristol-Myers 
has  bought  full-page  colour  advertise- 
ments in  the  Sunday  Times  and  Daily 
Telegraph  supplements,  and  there  have 
already  been  black  and  white  spaces  in 
the  Daily  Mirror,  the  Daily  Express  and 
Sunday  Express.  The  company  has  done 
a  great  deal  of  research  to  find  the  speci- 
fic market.  It  conveys  to  those  people 
most  likely  to  use  Vitalis  that  it  is  a 
clean,  clear  liquid  hairdressing  ideal  for 
the  more  modern  man.  The  advertise- 
ments themselves  emphasize  the  exclusive- 
ness  of  Vitalis  to  the  man  of  taste.  They 
suggest  that  he  should  "lay  down  a  few 
bottles  this  year"  in  the  same  way  as  a 
man  with  a  well-stocked  wine  cellar  might 
do  with  a  high-class  brandy,  hence  the 
"five  star"  rating  of  Vitalis  in  the  advert- 
ising. To  eradicate  the  "slicked  down" 
image  of  men's  hair  styles  in  the  1940's. 
the  advertising  is  concentrating  on 
Vitalis's  alcohol  content,  which  under- 
lines the  tangy,  clean,  light  nature  of  the 
product.  With  a  keen  eye  on  fashion,  the 
makers  of  Vitalis  offer  gifts  in  accord- 
ance with  the  new  "unisex"  look.  It  is  a 
white,  thick-pile,  beach  robe  and  should 
prove  popular  not  only  with  the  men 
who  buy  Vitalis,  but  also  with  wives  and 
girl-friends.  Just  in  time  for  the  holidays, 
the  beach  robe  is  offered  at  57s.  lid.,  as 
against  an  approximate  shop  price  of 
97s.  6d.  Later  in  the  year  it  could  be 
used  as  a  bath  robe. 
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Unisex  beach  robe  for 
57/11  plus  Vitalis  label 


Your  customer  sends  us  just  57/11,  plus 
one  label  from  any  Vitalis  product,  for  a 
beach  or  bath  robe  that  would  usually  cost 
£4.17.6.  It  comes  in  one  size  for  both 
sexes  -  that's  'Unisex',  the  modern  way  to 
wear  clothes. 

Eye-catching  display.  All  dealers  will 
be  supplied  with  new  display  material 
announcing  the  beach  robe  offer.  Counter 
cards,  bottle  crowners  and  dump  bin 


headboards  will  feature  the  modern  beach 
robe  and  its  special  low  price, 

This  promotion  should  kick  up  summer 
sales  still  further.  And  all  the  time, 
remember,  Vitalis  continue  their  colour 
advertising  in  the  Sunday  Times  and  Daily 
Telegraph  Magazines. 

Promotions.  Advertising.  The  kind  of 
support  that  will  make  1969  a  vintage  year 
for  the  5  Star  Hairdressing.. . 


Vitalis.  The  5  Star  Hairdressing.  Fp 


Vitalis 


Trade  Mark 
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Elnett  Satin, 
Recital,  Fair  &  Cool,  Rebane, 

Color  GlojjO REAL 
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What  the  Makers  Offer 


For  Greasy  Hair 

REBANE  is  a  new  treatment  for  greasy 
hair.  It  comes  from  the  l'Oreal  labora- 
tories and  is  distributed  by  Golden,  Ltd., 
Berkeley  Square  House,  Berkeley  Square, 
London,  W1A  IBX.  The  laboratories 
employ  about  300  people  at  Aulnay-sous- 
Bois  and  at  Paris,  and  are  among  the 
most  important  devoted  to  hygiene, 
capillary  and  dermatological  products. 
The  Rebane  formula  has  been  introduced 
in  the  form  of  a  shampoo  and  a  setting 
lotion.  The  originality  of  the  discovery 


reduced  sebaceous  glands  producing  sub- 
stantially less  sebum,  although  the  normal 
process  of  keratinisation  of  the  skin  was 
unaffected.  The  growth  of  hair  was 
thicker  and  more  rapid  on  the  treated 
animals. 

Tests  on  men  and  women  with  varying 
degrees  of  established  greasy  hair  showed 
that  in  severe  cases,  where  daily  or  every- 
other-day  washing  had  formerly  been 
necessary,  regular  use  of  Rebane  reduced 
the  need  to  shampoo  to  every  three, 
every  four,  and  finally  every  five  or 
six  days.  In  mild  cases  Rebane  made 
shampooing  a  weekly  routine  after  the 


COMBATS 


MAi* 


I 


rebane 


by  the  l'Oreal  research  scientists  is  that 
they  have  succeeded  in  producing  a  new 
compound  which  releases  on  contact  with 
the  skin  a  stabilised  nascent  sulphated 
amino  acid.  The  sulphated  amino  acid  is 
therefore  in  the  best  position  to  work  on 
the  same  level  as  the  sebaceous  glands 
and  to  regulate  the  secretion  of  sebum. 
The  treatment  properties  of  sulphated 
amino  acids  in  the  sphere  of  metabolic 
disorders  like  greasy  hair  and  acne  have 
been  known  for  a  long  time;  they  work 
on  the  cellular  metabolism  and  act  as  a 
regulator  of  the  sebum  secretion  "mech- 
anism." The  advent  of  the  mercaptans 
and  particularly  thioglycollates  and  their 
derivatives,  which  contain  sulphur  com- 
bined organically,  meant  that  great  pro- 
gress was  made  in  the  ability  of  the  sul- 
phur to  penetrate  the  cuticle  and  there- 
fore to  exert  its  effect  on  the  metabolism. 
But  still  the  problem  remained  that  the 
sulphated  amino  acids  were  unstable,  and 
that  constituted  an  obstacle  to  their  action 
in  treating  greasy  hair. 

The  effectiveness  of  the  new  materials 
patented  by  l'Oreal  has  been  substantiated 
and  they  possess  the  advantage  of  re- 
maining stable  from  the  time  they  are 
made  until  the  time  they  are  used. 
Panel  Tests 

Rebane  was  extensively  tested,  first  in 
France  and  then  in  Britain,  where  it  is 
estimated  that  one  woman  in  three  has 
greasy  hair.  The  first  tests  on  affected 
animals  showed  that  after  daily  treatment 
for  three  weeks,  the  treated  animals  had 


second  or  third  application.  Furthermore, 
all  the  new  compounds  were  tested  for 
toxicity  by  oral  and  percutaneous  appli- 
cation and  shown  to  be  satisfactory. 

The  panel  tests  in  Britain  were  equally 
encouraging  showing  a  statistically  sig- 
nificant "extension"  of  the  time  interval 
before  it  became  necessary  to  shampoo 
again.  Testers  mentioned  "good  lather," 
"made  hair  soft,"  "set  stays  in  better,' 
"good  perfume"  and  "made  hair  shiny." 

Rebane  shampoo  comes  in  two  sizes, 
a  single  application  bottle  (2s.  9d.)  and 
large  bottle  (six  applications)  (Us.  9d.). 
Rebane  setting  lotion  is  packed  and  priced 
similarly. 

For  Men  Also 

TWO  shampoos  in  the  French  of  Lon- 
don range  that  are  becoming  more  and 
more  popular  with  men  are  Rum  and 
Bonne  Sante  medicated  shampoos.  The 
range  is  offered  by  French  &  Scott,  Ltd., 
717  North  Circular  Road,  London, 
N.W.2.  Rum  shampoo  is  said  to  act 
as  a  tonic  for  weak  and  lifeless  hair 
having  a  rather  more  masculine  smell 
than  most  shampoos.  Bonne  Sante  medi- 
cated shampoo  is  first-class  for  dandruff 
treatment  and  contains  special  ingredients 
to  control  "oiliness."  In  their  French  of 
London  range  are  a  number  of  prepara- 
tions ideally  suited  for  "her"  use  during 
the  summer  holiday  season.  Both  olive 
oil  liquid  and  cream  shampoos  are  par- 


ticularly useful  if  the  hair  has  been 
affected  by  sun,  wind  or  sea.  Bonne  Idee 
is  the  ideal  reconditioning  cream  and 
First  Choice  adds  that  final  touch  "to 
make  the  hair  shine  like  polished  silk." 
Following  the  successful  introduction  of 
French  Herb  liquid  shampoo  in  1968,  the 
company  has  now  successfully  launched 
French  Herb  cream  shampoo.  Ideal  for 
normal  to  oily  hair  the  shampoo  is  suit- 
able for  the  whole  family.  Packs  are, 
satchets  (Is.  6d.)  and  jars  (6s.  3d.)  The 
shampoo  was  introduced  in  a  new  counter 
display  pack  containing  six  jars  and 
thirty-six  satchets. 

Eighty  years  of 
Experience 

"HAIR  health  means  hair  beauty,"  the 
motto  adopted  when  the  House  of 
Schwarzkopf  was  first  established  and  has 
been  kept  in  mind  ever  since.  Eighty 
years  of  experience  in  hair  health  and 
beauty  credits  Schwarzkopf  as  the  pioneer 
of  many  new  developments  in  hair  care. 
Its  laboratories  study  every  aspect  of  hair 
care,  the  structure  of  the  hair  itself, 
treatments  designed  especially  for  dam- 
aged hair  and  the  effects  of  perfumes, 
sprays  and  "perms"  etc.  on  the  hair. 
Schwarzkopf  products  have,  for  many 
years,  been  available  only  to  the  profes- 
sional hairdresser  with  the  exception  of 
Taft  hair  spray  and  Corimist  spray  tonic, 
both  of  which  are  well  established  on  the 
retail  market.  However,  Schwarzkopf  felt 
the  need  to  extend  its  hair  care  and 
beauty  preparations  to  the  general  pub- 
lic. In  February  Schwarzkopf  launched 
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That's  where 
they're  hearing 
about  new 
Vitapointe  Foam  Set 
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Corimist  hair  treatments  on  the  retail 
market,  and  soon  they  proved  to 
be  a  breakthrough  into  the  retail 
market.  Schwarzkopf,  UK  Division  of 
Corranot,  Ltd.,  269  Field  End  Road, 
Eastcote,  Ruislip,  Middlesex,  offer  three 
Corimist  hair  treatments  in  all — D.  G. 
and  A.  each  caring  for  a  particular  hair 
disorder.  The  Corimist  D.  hair  treatment 
returns  dry  hair  back  to  glowing  vitality, 
controls  brittle,  "fly-away,  all-over-the- 
place  hair"  and  contains  a  setting  agent 
to  hold  the  hair  in  place.  Corimist  G. 
hair  treatment  prevents  excess  oils  from 
clogging  the  hair  and  spoiling  the  style, 
restoring  the  "balance"  of  natural  oils  in 
the  hair.  It  should  be  used  regularly  for 
a  light,  soft  feeling  with  added  bounce 
and  body  that  lasts.  Corimist  A.  hair 
treatment  is  especially  formulated  to  pre- 
vent dandruff,  stop  the  loss  of  hair  that 
it  can  cause,  and  then  help  the  hair  back 
to  shining  health  which  is  so  important 
for  today's  trend  in  fashion.  A  neat  and 
compact  merchandiser  is  available. 

Increased  Sales 

DISPLAY  stands  for  the  nylon  and  poly- 
propylene range  of  combs  of  N.P.U.  Mar- 
keting, Ltd.,  321  Chase  Road,  London 
N.14,  are  available  free  to  members.  The 
combs  were  introduced  in  October  1965. 
but  the  new  range  is  supplied  by  another 
maker.  The  pocket  and  men's  combs  of 
nylon  and  polypropylene  are  in  packs  of 
twelve.  The  card  has  a  hole  punched  at 
the  top  for  the  combs  to  be  displayed  on 
the  old  display  stand  with  prongs,  or 
stood  in  the  new  display  stand.  The  packs 
are  coloured  red  for  nylon  and  blue  for 
polypropylene.  Retail  prices  are  shown 
on  the  display  stand.  Owing  to  recent  price 
increases,  the  nylon  men's  comb  retails 
at  Is.  8d.,  the  nylon  tail  comb  at  Is.  5d., 
the  nylon  dressing  comb  at  Is.  lid.,  the 
polypropylene  men's  comb  retails  at  lid., 
the  polypropylene  tail  comb  at  lid.,  and 
the  polypropylene  dressing  comb  at  Is.  2d. 

Th  ree  in  one 

New  Color-Set  (2s.  9d.)  from  Wella  Great 
Britain,  Ltd.,  Wella  Road,  Basingstoke, 
Hants,  combines  three  beauty  treatments  in 
one  bottle  —  colouring,  setting  and  con- 
ditioning. The  colour  lasts  until  it  is 
shampooed  away.  The  five  colours  are 
silver  ash,  pearl  grey,  violet  silver,  sable 
brown  and  burnished  chestnut.  Gently 
Light  gradually  makes  the  natural  colour 
one  or  two  shades  lighter.  The  scope  of 
the  colour  range,  in  adding  silver  high- 
lights, pearl  or  chestnut  tones,  richer 
browns,  dispelling  the  yellowing  look  of 
white  or  bleached  hair  and  improving 
lighter  hair  shades,  makes  Color-Set  of  in- 
terest to  women  of  all  ages. 

After  shampooing,  the  hair  is  thoroughly 
towel-dried,  then  Color-Set  is  applied  drop 
by  drop  and  combed  through  the  hair  to 
distribute  it  evenly.  The  hair  is  then  set 
in  the  usual  way. 

During  the  eight-week  introductory 
period  from  June  16,  everyone  ordering  a 
dozen  of  each  of  the  six  shades  receives  a 
bright  display  outer  containing   18  free 


bonus  bottles  with  a  retail  value  of 
£2  9s.  6d.,  including  purchase  tax. 

Wella,  whose  products  used  to  be  sold 
only  to  hairdressers,  entered  the  retail  mar- 
ket last  summer.  First  was  Wella  spray,  its 
dramatic  pack  having  a  dewy  red  rose 
featured  against  a  black  and  white  check 
background,  having  become  well  known. 

Wella  spray  is  offered  in  three  sizes  — 
handbag  (6s.  Id.),  medium  (9s.  9d.),  large 
17s.  2d.). 

Additions  to  the  Wella  range  have  been 
a  spray  for  greasy  hair,  and  three  prepara- 
tions for  women  who  set  their  hair  at 
home,  which  form  a  complete  hair  beauty 
programme  of  shampooing,  conditioning 
and  setting  the  hair.  The  products  are  for 
sale  separately  or  in  a  pack  containing  all 
three  (7s.  Id.). 

The  shampoo  (Is.  lid.)  is  delicately  per- 
fumed and  available  in  opalescent  pink 
for  normal  hair,  and  amber  for  bleached 
and  dry  hair.  Each  bottle  contains  enough 
for  up  to  four  shampoos,  depending  on 
hair  length.  The  Wella  conditioner  (3s.  7d.) 
improves  dry,  brittle  and  unmanageable 
hair.  The  bottle  contains  enough  for  two 
applications.  There  are  two  types  of  set 
(2s.  7d.);  one  for  normal  and  the  other  for 
dry,  bleached  hair.  Each  bottle  contains 
enough  for  up  to  two  sets.  The  advertising 
of  the  complete  hair  beauty  programme 
on  Southern,  London,  Midland  and  Chan- 
nel television  has  been  extended  to  Tyne 
Tees  and  will  continue  to  the  end  of  July. 

All  products  are  advertised  in  Woman's 
Own,  Woman's  Realm,  Vogue,  She,  Honey, 
19,  Nova,  Annabel,  Flair,  Woman,  True 
Romances,  True  Story  and  Woman's 
Story. 


Four  Types 

LANALEM  shampoos  are  made  in  four 
types.  Lemon  liquid  and  lemon  cream, 
introduced  in  July  1964,  and  medicated 
and  olive  oil,  in  February  1965.  All  are 
available  in  a  sachet  (10d.).  Both  the  liquid 


shampoos  are  available  in  the  carboy- 
shaped  bottle,  and  both  cream  shampoos 
are  available  in  a  jar,  all  of  which  retail 
at  3s.  6d.  There  has  been  no  price  change 
since  the  products  were  introduced.  The 
products  are  available  in  sachets,  with 
thirty-six  in  a  display  outer,  and  in  bottles 
and  jars  with  six  in  a  transit  outer. 
The  Lanalem  hair  spray  (5s.  6d.)  is  packed 
twelve  to  a  transit  outer.  It  is  perfumed, 
and  sells  well. 

No  promotional  activity  is  planned  for 
either  product,  but  since  the  beginning  of 
the  new  N.P.U.  marketing  operation  on 
May  5  sales  of  these  products  have  in- 
creased. 

Current 
Promotions 

STEINER  Products  Ltd.,  Harvist  Mews, 
Harvist  Road,  London,  N.7  are  promot- 
ing their  preparations  in  a  number  of 
ways.  They  offer  a  self  display  and  mer- 
chandising unit  for  Magiset.  Magiset  is  a 
plastic  setting  lotion  made  in  four 
strengths  to  cover  all  types  of  hair,  extra 
for  hard-to-hold  hair,  normal  for  all  types 
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So  now  you've  proved  it! 
Proved  just  how  well 
Tried  &  True  Soft  Colour 
has  been  accepted  just  how 
well  it's  succeeding. 
More  and  more  retailers  are 
stocking"  and  displaying 
Tried  &  True  Soft  Colour  and 
are  proving  every  day  that 


Max  Factor  has  done  it  again. 
Don't  risk  an  out-of-stock 
situation  -  order  more, 
display  more,  make  more 
money.  Try  it  -  it's  true! 


MAX  FACTOR 


GMedsglrue 


They've  tried  it 


pr^MAX  Factor 
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Elides  mind  their  own 

business.  . 


Hair. 


Elida's  only  business  is  hair.  Every  day,  Elida 
learns  more  about  it,  in  laboratories  in  Paris, 
Vienna  and  London.  Since  Elida  was  born  in 
1 965,  the  name  has  come  to  mean  the  best 
home  hair  care,  from  the  people  who  know 
most  about  hair. 

You'll  see  "by  Elida"  on  your  hair  spray 
brand  leader — Sunsilk ;  on  five  Sunsilk 
Shampoos ;  on  Harmony,  Sea  Witch  and 
Melody  colourants ;  on  Wood  Nymph 
tightener; on Twink and  Pin-Uphome 
perms ;  on  Shine  and  Cream  Silk 
conditioners. 

Every  Elida  product  earns  the  display 
space  you  give  it.  Elida's  single- 
mindedness  about  hair  can  make  your 
sales  figures  pretty  attractive. 
Elida  ■  Paris  •  Vienna  ■  London 
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of  hair,  medium  for  greasy  hair  and 
special  for  dry,  bleached  and  tinted  hair. 
The  unit  holds  twenty-four  "mini"  bottles 
(six  of  each  type).  The  larger  pack  of 
Magiset  is  in  an  unbreakable  plastic 
sprinkler  applicator  to  ensure  economy 
of  use  and  even  application.  It  is  avail- 
able in  all  four  strengths  and  is  currently 
being  offered  on  bonus — an  assorted 
twenty-four  invoiced  as  twenty.  There  is 
also  a  similar  self-display  and  merchan- 
dising unit  for  trial  size  Starset  that  holds 
twenty-four  "mini"'  bottles,  three  of  each 
of  the  eight  most  popular  shades.  Starset 
is  a  plastic  setting  lotion  with  added 
colour.  It  is  said  to  be  ideal  as  a  tem- 
porary colourant  for  all  types  of  hair. 
For  the  next  two  months  every  pack  of 
Colour  Fair,  a  product  designed  to  lighten 
and  colour  tone  the  hair  in  one  easy 
application  and  available  in  six  shades, 
will  contain  a  free  sachet  of  pearl  foam 
shampoo. 

With  and  Without 
Colour 

THE  most  comprehensive  range  of  sham- 
poos from  Inecto,  Ltd.,  27  Dover  Street, 
London,  W1X  4BO,  includes  not  only 
shampoos  for  dry  and  normal  hair,  greasy 
hair,  and  dandruff,  but  also  both  medi- 
cated and  unmedicated  shampoos  with  a 
hint  of  colour.  Inecto's  Hint  of  a  Tint, 
already  well  established,  is  a  unique 
luxury  shampoo  with  just  a  hint  of  colour. 
N  ow  the  new  shade,  platinum,  has  been 
added  to  complete  the  existing  range  of 
shades  offers  opportunities  for  more  sales. 
It  reduces  yellow  in  bleached  or  grey 
hair  and  gives  an  overall  even  ash  tone. 
The  new  six  dozen  self-service  outer  in- 
corporates an  attractive  shade  selector. 
Because  more  than  35  per  cent,  of 
women  suffer  with  hair  problems,  Hint  of 
a  Tint  is  now  available  in  a  medicated 
version :  Inecto  Medicated  Hint  of  a 
Tint,  in  a  new  green-white-silver  sachet 
following  the  same  surface  design  as 
Hint  of  a  Tint.  It  contains  a  new  anti- 
dandruff  agent.  Hint  of  a  Tint  Medicated, 
available  in  five  shades  —  honey,  gold. 


chestnut,  copper  and  silver  —  is  the  same 
price  as  plain  Hint  of  a  Tint  (Is.  6d.). 
It  is  available  in  a  five  dozen  self-service 
outer  incorporating  a  shade  selector. 

The  same  safe  surface  design  has  also 
been  used  for  a  blue-white-silver  sachet 
containing  Inecto*s  new  medicated  sham- 
poo based  on  the  same  anti-dandruff  for- 
mula as  Hint  of  a  Tint  Medicated  (Is.)  but 
excluding  the  colour  content.  The  product 
is  available  in  a  two  dozen  display  outer. 
New  is  peach  nut  oil  shampoo  (Is.)  a 
new  concept  in  hair  treatment  that  leaves 
the  hair  soft,  manageable  and  beautifully 
shiny.  Available  in  a  two  dozen  display 
outer. 

Infinitely  Variable 

THE  first  hairdryer  of  its  type  in  the 
world  to  have  infinitely  variable  heat  con- 
trol the  Escort  2000  offered  by  Ronson 


Products,  Ltd.,  Leatherhead,  Surrey, 
allows  the  user  to  set  precisely  the  heat 
to  suit  her  own  preference.  Elegantly 
styled  with  an  improved  brushless  motor 
it  is  claimed  to  provide  a  much  greater 
air  flow,  drying  the  hair  no  less  than 
25  per  cent,  faster  than  any  other  hair- 
dryer of  its  type.  The  Escort  2000  has 
all  the  established  attributes  that  have 
popularised  the  Ronson  range  of  hair- 
dryers. It  is  both  light  and  compact,  has 


a  shoulder-strap  and  ten  feet  of  flex  to 
give  freedom  of  movement. 

The  new  Escort  is  available  in  two 
models.  The  Escort  2000  (£10  19s.  6d.J  and 
the  de-luxe  model  in  zip  two-tone  vanity 
case  (£12  19s.  6d.). 

Hair  Grease 
Remover! 

ASHE  Laboratories,  Ltd.,  have  recently 
introduced  liquid  Bandola  (4s.  3d.)  with, 
they  report,  great  success.  Liquid 
Bandola  clears,  in  seconds,  the  trouble- 
some between-shampoo  grease  occurring 
on  fringes,  side  tresses,  partings,  or  in 
the  nape  of  the  neck  well  before  the  rest 
of  the  hair  is  due  for  its  regular  sham- 
pooing. Many  girls  try  to  get  rid  of  this 
grease  by  rubbing  in  and  brushing  out 
talcum  powder,  that  obviously  leaves  a 
deposit  which  they  find  unpleasant,  dulls 
the  hair  and  is  usually  most  unsatisfac- 
tory. Others  have  tried  rubbing  in  eau  de 
Cologne  or  after-shave  lotion,  this  again 
does  not  remove  hair  grease  satisfactorily. 


Liquid  Bandola  removes  the  grease 
quickly,  dries  practically  instantaneously 
leaving  no  deposit  whatsoever  to  affect 
the  shine  of  the  hair.  Makers  address  is 
Kingston  Road,  Leatherhead,  Surrey. 

Now  in  White 

MASON  Pearson  Bros.,  70  Piccadilly, 
London,  W.l,  announce  the  addition  of 
ivory  white  to  the  range  of  colours  in 
which  their  ladies'  and  military  brushes  are 
supplied.  The  two  ladies'  small  brushes, 
handy  and  pocket,  are  now  available  in 
the  United  Kingdom  in  a  mixture  of 
bristle  and  nylon.  Previously  these  items 
were  only  available  on  the  Continent,  but 
holiday  touring  has  now  created  a 
demand  on  the  home  market.  Wholesalers 
are  now  being  supplied  with  a  propor- 
tion of  their  orders  for  the  large  extra 
and  popular  ladies'  brushes  in  a  see- 
through  pack  for  distribution  to  retailers 
wishing  to  make  brush  displays.  The 
company  have  revised  their  hair  care 
leaflet  and  it  now  gives  precise  informa- 
tion to  help  sales  staff  and  the  public  in 
the  selection  of  the  appropriate  brush  for 
their  specific  needs.  Supplies  are  available 
for  staff  training. 
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Horoscopes  and 
Hair  Display  Unit 

CLAIROL'S  new,  eye-catching  "Horo- 
scope" display  unit  can  be  used  for  an 
assortment  from  the  Clairol  range. 
"Fascinating  horoscopes"  have  been  pre- 


pared, relating  to  the  five  main  hair 
colours.  Each  horoscope  is  contained  in 
a  leaflet  at  the  top  of  the  unit.  Cust- 
omers cannot  change  their  zodiac  sign, 
so  if  they  don't  like  their  horoscope 
advise  them  to  change  the  colour  of  their 
hair! 


LP.  Offer 


AN  L.P.  record  worth  38s.  9d.  is  cur- 
rently being  offered  for  15s.  9d.  with 
Miss  Breck  hair  spray.  The  record, 
"Sounds  Great,"  has  been  specially  made 
for  Breck  by  C.B.S.  and  contains  twelve 
•w** — 


tracks  by  such  stars  as  Johnny  Mathis, 
Simon  and  Garfunkel,  Ray  Conniff  and 
The  Marmalade.  Unperfumed  Miss  Breck 
hair  spray  in  a  fresh  green  can.  was 
launched  late  last  year  and  was  designed 


to  appeal  to  women  who  wished  to  avoid 
a  clash  of  perfumes.  It  is  suitable  either 
for  "everyday"  use  or  for  special  occa- 
sions. Unperfumed  Miss  Breck  is  receiv- 
ing its  own  advertising  support.  Packs 
are:—  140  g  (6s.)  and  220  g  (8s.).  Miss 
Breck  normal  hold  and  super  hold  both 
with  perfume,  are,  of  course,  still  avail- 
able. Another  Breck  preparation  is  Breck 
creme  rinse  with  body,  an  after-shampoo 
conditioner  launched  in  April,  and  speci- 
fically formulated  to  add  fullness  and 
body  to  fine  or  soft  hair.  Breck  estimate 
that  nearly  half  the  women  in  the  U.K. 
suffer  from  the  problems  of  fine  hair. 
This  new  product,  with  its  added  pro- 
tein, brings  manageability  to  hair  that 
would  otherwise  be  limp  and  difficult  to 
set.  It  has  a  distinctive  blue  colour  and 
attractive  fragrance.  Avai'able  in  70  cc 
bottles  (4s.  5d.)  and  sachets  (Is.). 


New  Trio 


RIMMEL  has  added  three  moie  pro- 
ducts to  its  range  of  beauty  prepara- 
tions. 

The  main  new  product  is  raven  black 
(5s.  lOd.)  a  black-blue  permanent  hair 
colourant.  Rimmel's  hair  care  (2s.  9d. 
is  a  conditioner  for  making  dry,  and  un- 
ruly hair  soft,  shiny  and  easy  to  style 
while  hair  set  (2s.  9d..)  conditions  the 
hair  and  gives  it  a  longer-lasting  set. 

Grey-Away  colourant  shampoo,  one  of 
Rimmel's  well-known  products,  is  suitable 
for  brown-haired  women  with  grey  hairs, 
who  do  not  wish  to  alter  the  basic  colour 
of  their  hair.  Grey-Away  (2s.  5d.),  remains 


effective  for  several  washings.  Rimmel  has 
ten  other  hair  colourant  shampoos  (2s.  5d). 
in  the  range,  designed  to  enliven  the 
colour  of  practically  every  shade  of  hair 
from  fair  to  grey. 

The  packs  of  many  products  have  been 
redesigned  to  incorporate  the  gold  R 
monogram  re-introduced  last  year,  all  of 
which  are  presented  on  the  new  Rimmel 
"beauty  boutique,"  which  comprises 
seven  individual  lift-out  trays  and  which 
displays  more  than  570  products  in  clearly 
defined  sections.  Hair  products,  for  ex- 
ample, are  all  in  the  one  tray. 

In  support  of  the  seventy-five  pro- 
ducts now  offered  by  Rimmel,  including 
twelve  new  beauty  preparations  which 
have  been  added  to  this  year's  range,  the 
company  is  planning  an  intensive  advertis- 
ing campaign  and  increasing  its  team  of 
consultant  lecturers. 

Between  now  and  the  end  of  the  year 
£200,000  will  be  spent  in  advertising  in 
five  national  daily  newspapers,  and  four 
national  Sunday  papers,  backed  with 
ninety-three  full-page  advertisements  in 
fifteen  weekly  and  monthly  magazines. 

Conditioner  and 


Spray 


A  SPECIAL  oil  conditioner  is  included 
with  Nestle  Lite  (8s.  3d.)  the  creme  hair 
lightener  issued  by  Fassett  &  Johnson, 
Ltd.,  96  De  Beauvoir  Road,  London,  N.l. 
It  is  formulated  to  leave  freshly  bleached 
hair  with  a  shining  natural  texture,  elimi- 
nating any  dry,  brittle  look.  There  is  also 
a  booster  sachet  to  increase  the  bleaching 
if  desired.  Customers  should  be  referred 
to  the  directions  for  use  carefully  set  out 
in  a  leaflet  in  the  pack.  These  should  be 
followed  implicitly,  and  a  special  note 
should  be  taken  concerning  the  strand 
test,  as  the  leaflet  advises,  to  ensure  the 
desired  degree  of  blondeness  to  be 
achieved. 

A  specially  formulated  Lite  Spraze 
(5s.  2d.)  is  also  available  for  those  with 
fair  hair  who  wish  to  keep  it  always  well 
groomed  looking  without  any  fear  of 
"darkening,"  which  happens  with  some 
hair  sprays. 


Supplement  to 

THE  CHEMIST  AND  DRUGGIST 
June  28,  1969 


27 


She  will! 


IIAIK  COIOIJK 


Because  she's  one  of  the  Clairol  girls. 

They've  been  getting  the  eye  in  our 
mammoth  'Does  she  or  doesn't  she?' 
campaign.  To  sell  Nice'n  Easy  hair 
colour.  The  leading  permanent  brand 
which  colours,  lightens  and  brightens 
t —  V    hair  naturally. 

Full  page,  full  colour  ads  with  our  girls  emphasising 
the  beautiful  effect  of  Nice'n  Easy  are  _^r,'&i 
appearing  in  leading  women's 
magazines. 

She's  being  seen.  She's  selling.  \0^»9?! 
And  she'll  go  on  selling. 

Nice'n  Easy  by  Clairol 


J  Also  displaying  herself  at  this  moment. 

^Another  big  seller.  Loving  Care. 
jThe  leading  brand  for  covering  grey. 
Ilt's  as  gentle  as  a  shampoo  to  use  and 
leaves  hair  soft,  silky  and  conditioned 
too.  We're  campaigning  for  her  with 
"more  dramatic  ads  in  the  women's 
magazines.  We're  telling  them  that  Loving  Care 
is  the  only  colourant  made  to  wash 
away  grey  completely. 
But  there's  nothing  grey  about  the  way 
it's  being  promoted. 


Loving  Care  by  Clairol 


REALM 


Convincing 

Colourant 

Customers 

AN  original  new  advertising  campaign  for 
Sea  Witch  was  launched  earlier  this  month 
in  the  leading  women's  and  teenage  maga- 
zines. Readers  are  invited  to  send  a  cutting 
from  their  hair  to  Elida,  Ltd.,  Box  IDY, 
Portman  Square,  London,  W.I.,  stating  the 
colour  they  would  prefer  it  to  be.  The 
experts  at  the  Elida  salon  select  the  correct 
shade  of  Sea  Witch,  colour  the  cutting  and 
return  it  to  the  reader,  together  with  details 
of  the  preparation.  Women  today  are  more 
colour-conscious  than  ever  before,  but 
before  trying  a  new  product  they  need 
to  be  confident  of  the  result :  the  new  Sea 
Witch  campaign  ensures  that  confidence, 
and  it  is  certain  to  attract  the  attention 
of  many  would-be  colourant  customers. 

The  campaign  supports  the  re-launch  of 
Sea  Witch  in  a  simple  eye-catching  pack. 
The  new  designs  have  a  natural,  ultra- 
feminine  theme.  Another  important  asset, 
is  that  each  new  pack  contains  an  appli- 
cator to  simplify  the  whole  colouring  pro- 
cess. 

Redesigned 

The  packaging  of  two  other  important 
products  in  the  Elida  range,  Melody  and 
Twink,  has  also  been  redesigned.  Melody's 
new  pack,  which  now  contains  a  special 
easy-to-use     applicator,     is     a  smaller. 


modern-looking  box,  featuring  an  attrac- 
tive girl  with  beautiful  true-brown  hair. 
Melody  contains  its  own  shampoo  and 
conditioner,  and  the  range  offers  nine  true- 
brown  shades  ranging  from  pale  honey 
brown  to  ebony  brown. 

There  is  a  new  look,  too,  for  the  Twink 
home  permanent  range.  The  original 
colours  of  the  packs — pink  for  Roller 
Twink,  blue  for  Curler  Twink — have  been 
retained,  but  modified  to  give  a  softer, 
more  cosmetic  appeal.  A  sachet  of  pro- 
tein conditioner  is  included  in  each  pack, 
to  leave  the  hair  in  gleaming  condition. 
Customers  will  find,  too,  that  the  instruc- 
tion leaflet  has  been  simplified  so  that  the 
whole  Twink  home  perming  process  is 
exceptionally  clear. 


Dressing-table 
Unit 

LATEST  idea  in  heat-retaining  rollers 
is  a  new  concept  by  The  Carmen  Curler 
Co.  Ltd.,  223  Old  Marylebone  Road, 
London,  N.W.I.  Their  Double  10 
(£16  10s.)  is  a  new  machine  that's  a  com- 


plete dressing-table  unit  in  one  slimline 
case.  It  embraces  a  special  make-up  light, 
a  vanity  mirror,  20  luxury  Carmen  rollers, 
10  for  instant  use,  10  in  reserve  and  a 
host  of  safety  devices  including  automatic 
pilot  light,  on /off  switch,  dual  thermo- 
static control  and  a  safety  cut-off.  The 
company  promise  a  really  massive  adver- 
tising campaign  to  launch  the  Double 
10  beginning  in  September. 


For  the  fastidious 

EIGHTEEN  shades  in  the  Belle  Color 
(7s.  6d.)  range  should  enable  even  the 
most  "difficult"  customer  to  be  satisfied. 
The  range  includes:  black,  intense  dark 
brown,  dark  brown,  dark  chestnut  brown, 
dark  golden  brown,  chestnut  brown,  deep 
auburn,  auburn,  light  chestnut  brown, 
brown,  golden  brown,  light  brown,  very 
light  brown,  very  light  ash  brown,  golden 
blonde,  natural  blonde,  natural  ash 
(specially  for  bleached  hair),  and  light  ash 
blonde.  Manufactured  by  Golden,  Ltd., 
Berkeley  Square,  it  is  a  permanent  cream 
shampoo  hair  colouring  for  home  use 
which  contains  a  conditioner.  The  colour- 
ing stays  colour-true  through  many  sham- 
poos but  a  root  refresher  application  is 
recommended  after  some  weeks,  because 
of  hair  growth. 


Public  Approval 

ECONOMICAL  and  efficacious  are  the 
claims  made  for  Gills  dandruff  re- 
mover shampoo  distributed  by  Beauti- 
sales,  Ltd.,  35  Old  Bond  Street,  London, 
W.l.  The  preparation  has  been  widely 
used  in  hairdressing  saloons  and  has 
gained  an  excellent  reputation  for  its 
efficiency.  The  company  also  report  con- 
tinued public  support  for  Jochem's  hor- 
mone preparation  as  shown  by  the  many 
testimonials  received  in  its  praise. 
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Success  for 
Max  Factor 

MAX  FACTOR'S  soft  colour  for  hair, 
launched  in  the  United  Kingdom  at  the 
end  of  March,  looks  like  being  another 
great  success  for  the  world-famous  beauty 
house  Consumer  acceptance  of  the  new 
product  is  such  that  the  company  is  having 
to  pull  out  all  the  stops  to  make  sure  re- 
tailers do  not  run  out  of  stocks.  And  the 
company  states  that  the  consumer  is  buy- 
ing  Tried  and  True  (13s.)  before  their 
advertising  campaign  is  fully  under  way. 
Full-colour    advertisements    have  been 
booked  in  Woman,  Flair,  Vanity  Fair,  She 
and  Annabel.  However,  Max  Factor  say 
it  is  too  soon  to  say  that  Tried  and  True 
is  a  runaway  success,  although  the  early 
repeat  business  from  stockists   is  most 
encouraging.    This    new    product  was 
launched  after  careful  marketing  prepara- 
tion believing  that  the  trust  women  have 
developed  over  the  years  for  Max  Factor 
cosmetics  would  be  applied  equally  to 
Max   Factor's   new   hair  cosmetic.  The 
company    add     "the    success    so  far 
appears  to  have  justified  our  faith  in  the 
Max  Factor  consumer."  Tried  and  True  is 
presented  in  a  range  of  fourteen  shades 
from  blonde  to  black  and  including  gleam- 
ing brown  and  glowing  auburn  tones.  Pack 
is  a  complete  kit  for  home  use,  colour 
tint  in  a  glass  bottle,  developer  in  plastic 
applicator  bottle;  plastic  gloves  to  protect 
the  hands  and  a  simple,  step-by -step  in- 
struction leaflet.  Each  pack  has  a  shade 
preview  chart  illustrating  the  results  which 
can  be  achieved  on  a  specific  hair  colour. 

Hair-Roller 
Heaters 

HEATING  sets  for  hair  rollers  from  the 
Kenwood  Group,  New  Lane,  Havant, 
Hants,  are  made  in  two  sizes:  the  large  for 
18  rollers  (£13  4s.  7d.)  and  the  small  for 
nine  (£8  8s.).  Both  sizes  are  portable.  A 


carrying  case  is  supplied  free  with  the 
nine-roller  set  and  with  the  eighteen- 
roller  one  it  is  an  optional  extra.  The 
rollers  are  thermostatically  controlled  so 
that  they  cannot  overheat.  They  have 
gentle  grooves  and  tiny  blunted  teeth. 
The  large  set  has  a  transparent  plastic 
tinted  lid. 


max  Factor 


Top  to  Toe 

CONCURRENT  with  hair  care  there 
should  be  a  lively  interest  in  other  beauty 
treatments  and  F.  W.  Hampshire  &  Co., 
Sunnydale,  Derby,  have  encouraged  that 
outlook  by  their  Supersoft  range  that 
includes  hair  spray  and  shampoo,  bubble 
bath,  talc  and  hand  cream.  All  the 
packaging  has  been  designed  to  empha- 
sise the  "family"  name  and  to  encourage 
brand  allegiance  among  customers. 


Extra  Body 

DESCRIBED  as  an  eight-day  hair  set, 
Perform,  distributed  by  Dendron  Richards 
&  Appleby,  Ltd.,  94  Rickmansworth 
Road,  Watford,  Herts.,  is  said  to  curl 
and  wave  hair  without  permanent  waving 
solutions.  In  one  simple  set  it  develops 
natural  looking  waves.  Giving  hair  extra 
body  that  lasts  from  shampoo  to  sham- 
poo, Perform  does  not  leave  hair  sticky 
or  dried  out  and  is  effective  on  dyed  or 
bleached  hair.  Offered  in  two  sizes,  small 
(7s.  2d.)  and  large  (12s.  10d.). 


WAX  Fac-  « 


max  Factor 


A  Television 
Campaign 

PEAK  spots  on  Harlech  television  are 
being  used  to  introduce  Colourbac  (18s. 
6d.)  a  preparation  by  the  Facktative  Co., 
Ltd.,  381a  Manchester  Road,  Heaton 
Chapel,  Stockport,  that  "restores  natural 
look  to  white  or  greying  hair."  The  com- 
pany offer  counter  dispensers  with  leaflets 
giving  information  concerning  the  use  of 
Colourbac. 

Accessories 

RETAILERS  are  encouraged  to  write,  or 
telephone  for  details  of  the  "Model  67" 
display  stand  offered  by  Devon  Hair  Aids, 
Ltd.,  Craddock  Road,  Luton,  Beds, 
(tel.  Luton  53471).  Designed  to  carry  the 
largest  range  of  hair  beauty  products  and 
ensure  a  "healthy  turnover  per  sq  ft."  The 
range,  issued  under  the  company  trade 
mark,  may  also  be  had  in  a  variety  of 
package  deals  and  with  other  display 
stands. 
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Home  Hairdressin^ — Source  of  Profit 


HUGH  WICKES  (Brand  Group  Manager,  Gillette  Toiletries  Division) 


NEARLY  £22  million  will  be  spent  at 
their  local  chemist  shop  this  year  by 
British  housewives  anxious  to  improve 
the  cleanliness,  colour,  condition  and 
styling  of  their  hair.  Just  as  there  has 
been  a  boom  in  householders'  do-it-your- 
self activities  to  improve  their  homes,  so 
there  is  a  huge  number  of  women  who 
prefer  to  care  for  their  hair  entirely  or 
partly  for  themselves. 

The  boom,  which  has  benefited  maker 
and  retailer  alike,  has  been  achieved  by 
innovation  and  constant  product  improve- 
ments, with  women  knowing  it  is  pos- 
sible to  create  fashionable  West-End 
hairstyles  in  their  own  home  and  for  less 
cost  than  at  the  hairdressers. 

The  do-it-yourself  hair  toiletries  mar- 
ket has  disproved  that  home  hairdressing 
is  useful  only  to  save  money,  a  common 
belief  during  the  austerity  period  after 
the  Second  World  War.  For  as  pros- 
perity has  increased,  the  market  has 
grown  substantially.  There  is  no  reason  to 
suppose  that  the  peak  has  yet  been 
reached. 

The  improvements  of  products  have 
also  helped  to  build  sales.  Although  do- 
it-yourself  hair  preparations  are  centuries 
old,  for  a  long  time  they  were  not 
popular,  for  they  were  inefficient  and 
complex.  What  woman  did  not  have  a 
story  to  tell  about  the  "disaster"  caused 
by  a  hair  preparation,  even  when  her 
hair  was  done  by  a  professional? 

But  gradually,  in  recent  years,  improve- 
ments in  formulas  have  been  such  that 
even  the  complex  products  like  colour- 
ants, perms  and  setting  lotions  have  been 
made   more   effective   and  safer  to  use. 

Informing  the  public  has  also  been 
carried  one  stage  further.  The  role  of 
the  chemist  shop  staff  is  vital  to  the 
development  of  the  market.  When  pur- 
chasing home  hairdressing  products  a 
customer  naturally  seeks  advice  from  an 
assistant. 

Gillette  toiletries  division  has  begun 
to  inform  chemist  assistants  thoroughly 
about  its  products  and  general  hair  care. 
Toni  Topics,  a  regular  newsletter,  is  sent 
to  members  of  the  Toni  Beauty  Club, 
which  has  6,000  members  and  is  evidence 
that  the  chemists  themselves  have  realised 
the  great  importance  of  knowledge  at  the 
point  of  sale.  Other  makers  have  made 
similar  arrangements,  and  combined 
efforts  have  improved  the  public's  know- 
ledge of  home  hairdressing  products,  and 
the  advice  offered  by  sales  assistants  in 
chemist  shops. 

Hair  fashions  are  a  key  factor  in  the 
market  growth.  When  trends  change, 
popularity  often  switches  from  one  pro- 
duct to  another,  and  the  makers  and 
retailers  to  benefit  the  most  will  be  those 
who  are  sensitive  to  customers'  tastes. 
It  is  for  that  reason  that  products  under- 
go modification  from  time  to  time.  The 
home  perm,  for  instance,  once  associated 


with  the  fashionable  tight  curl,  has 
changed  to  meet  the  different  needs  of 
today.  It  is  now  available  in  several  dif- 

RETAIL  SALES  THROUGH 
CHEMISTS 

(All  in  £  millions  at  retail 
sales  price) 

1964     1965      1966      1967  1968 

COLOURANTS  (including  lighteners, 
bleaches,  etc.) 


HOME  PERMS 


CONDITIONERS 


700  I  ■  780  Hi  730  IH  740  MM  800 


SPRAYS  (including  squeeze  packs) 


SETTING  LOTIONS  AND  GELS 


610  H|  620  H|  920  II  780  II  810 


SHAMPOOS 
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ferent  strengths  as  well  as  roller  form,  to 
give  curl,  waves  or  "bounce"  to  the  hair, 
depending  on  the  customer's  choice  of 
hairstyle.  Fashion  influences  colourants, 
too.  Because  blonde  is  fashionable  nowa- 
days, the  chemist  should  be  well-stocked 
with  lighteners  and  bleaches. 

Hair  colourants  are  the  fastest  growing 
market  so  far  as  chemists  are  concerned, 
and  are  almost  as  big  as  the  leading  cate- 
gory of  hair  sprays. 

Colourants  are  divided  into  temporary, 
semi-permanent  and  permanent,  and  light- 
eners and  bleaches,  all  with  different 
chemical  formulas.  Because  of  the  lasting 
consequences  of  a  colourant,  the  cust- 
omer should  be  particularly  careful  about 
choosing  the  right  product.  Advice  at 
point  of  sale  is  frequently  sought.  Light- 
eners and  bleaches  are  most  important  to 
market  growth.  Fashion-conscious  people 
under  twenty-five  buy  most  of  them.  The 
trend  with  colourants  is  towards  the  per- 
manent end  of  the  market — such  pro- 
ducts as  casual  and  semi-permanent  "plus" 
give  longer-lasting  results  and  a  greater 
variety  in  choice  of  colour. 

Home  perms,  a  profitable  as  well  as  a 
substantial  market,  have  held  their  own 
for  the  past  three  years,  after  a  decline 
of  several  years,  due  to  fashion  changes. 
A  customer  can  choose  the  home  perm 
she  needs  for  the  hairstyle  she  wants, 
whether  it  is  all-over  curls  or  just  "body" 
to  make  difficult  hair  easier  to  style. 

Last  year  was  a  good  one  for  hair  con- 
ditioners. The  market  rose  to  £800,000, 
after  four  years  of  little  growth.  With 
the  increasing  use  of  chemical-based  hair 
preparations  like  perms,  colourants  and 
bleaches,  coupled  with  the  fashion  for 
long  hair  and  smoother,  sleeker  styles, 
hair  condition  has  become  more  and 
more  important.  The  use  of  a  conditioner 
is  therefore  becoming  a  regular  part  of 
many  shampoo-and-set  routines. 

The  hair  spray  market  has  had  a  huge 
growth  during  the  past  ten  years,  but 
for  chemists  the  market  remained  static 
last  year.  It  is  still,  however,  the  biggest 
single  source  of  turnover  of  the  chemist's 
hair  toiletries.  Sprays  are  made  for 
soft,  normal  or  hard-to-hold  hairstyles. 
There  are  also  sprays  specially  for  colour- 
treated  hair. 

After  a  record  year  in  1966,  the  turn- 
over of  setting  lotions  and  gels  dropped, 
but  during  1968  it  picked  up  again  sub- 
stantially. Most  women  who  set  their 
hair  at  home  use  a  setting  product  to  get 
a  smooth  professional-looking  and  long- 
lasting  result. 

The  shampoo  market  has  been  high  but 
static  for  the  past  four  years.  Sales  by 
way  of  chemists  have  been  just  short  of 
£5  million  a  year.  The  variety  is  vast,  and 
the  trend  is  to  offer  special  ingredients 
for  individual  hair  types'  problems. 
Sachets  account  for  about  65  per  cent, 
of  sales. 
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Always  the  first  name  p  see  on  the  biggest 
range  of  branded  hair  beauty  products 
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Here  you  see  our  revolving  'Model  67'  display  stand,  ready 
for  action,  packed  with  67  items  of  fast-moving  hair  beauty 
products. 

Just  think  of  it  -  the  largest  range  of  hair  beauty  aids  in 
the  country  and  all  merchandised  from  20  inches  of  floor 
space.  You  don't  need  a  slide  rule  to  tell  you  that  it  all  adds 
up  to  a  vibrantly  healthy  turnover  per  sq.  ft. 

Other  eye  catching  Devon-Comfy  stands : 
Floor-standing  'Tripod'  and  the  latest  'Slimline.' 

Write  for  details  (or  telephone  now)  to: 

DEVON 


devon 

comjij 

TRADE  MARK  I  I 


DEVON    HAIR   AIDS    LTD.,    CRADOCK    ROAD,    LUTON,    BEDFORDSHIRE.   TELEPHONE:    LUTON  53471/2. 
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Toni 


CHANGE. 


. . .  that's  why  your  customers  always 
choose  Toni- every  time  they  want  a  new 
hair  style -a  new  hair  colour. 

In  fact,  Toni  make  all  things  lovely 
for  her  and  her  hair. . .  give  her  whatever 
she  needs  to  keep  her  hair  in  fashion. 

Home  perms  in  varieties  to  suit  all 
hair  types . . . 


Colourants  in  as  many  shades  to  suit 
her  feminine  fancy . . . 

After  shampoo  creme  rinses . . . 

Setting  gels  and  Hair  sprays - 
it  doesn't  matter  how  often  she  chooses  to 
change  her  hairstyle,  Toni 
will  be  there  with  whatever" 
she  needs. 
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Background  to  a  Product  Launch 


THE  specialised  shampoo  market,  which 
finds  expression  in  so  many  bewildering 
varieties  of  shampoo  —  herbal,  lemon, 
cream,  medicated,  body-building,  to  name 
a  few— is  relatively  new. 

Indeed,  by  today's  standards,  the  sham- 
poo scene  of  only  twenty  years  ago  was 
completely  unsophisticated.  Soapless  sham- 
poos were  the  talking  point,  and  the  most 
popular  was  the  plain  "soapless  powder 
which  mixed  with  water  to  form  a  deter- 
gent cleansing  paste.  It  was  primitive  by 
contemporary  standards  of  mild,  easy-to- 
use  shampoo  liquids,  though  undoubtedly 
a  great  improvement  on  the  old  soap- 
based  shampoos,  which  often  left  a  sticky 
residue  in  the  hair. 

The  first  liquid  soapless  shampoos  were 
a  breakthrough  that  speedily  outdated 
powders,  but  they  were  formulated  simply 
to  clean  hair  effectively  without  regard 
to  any  particular  type  of  hair  or  its  con- 
dition. 

The  thriving  specialist  shampoo  came  in 
the  mid-nineteen-fifties  with  the  intro- 
duction of  medicated  shampoos.  Designed 
to  help  control  dandruff  and  over-greasy 
hair,  they  were  an  instant  success.  Soon 
after  came  the  cream  shampoos,  which 
helped  give  shine  to  dull  hair.  They  too, 
met  a  big  consumer  need. 

The  next  step  forward  was  to  a  special 
shampoo  formula  to  help  control  dull, 
dry  hair,  so  lemon  shampoos  came  in 
in  the  early  nineteen  sixties. 

By  then  it  was  clear  that  not  only  was 
it  possible  to  produce  shampoos  per- 
forming a  double  duty,  but  that  women 
had  become  much  more  conscious  of 
their  natural  hair  types  and  condition 
and  demanded  a  shampoo  that  would  not 
only  clean  but  would  help  counteract 
problems. 

From  early  Egyptian  times  when  dark 
haired  ladies  bleached  themselves  bright 
gold,  to  the  London  scene  of  1904  when 
fashionable  women  endured  a  whole  day 
of  concentrated  heat  and  discomfort  to 
achieve  the  new  permanent  wave,  women 
have  always  tinkered  with  their  natural 
tresses. 

But  during  the  past  fifteen  years  newer, 
more  complex  perming  and  dye  products 
have  made  experimenting  with  hair  at 
home  an  easy  and  inexpensive  procedure. 
With  fashion's  encouragement  and  ap- 
proval, too,  more  and  more  women  have 
changed  the  colour  and  style  of  their 
hair. 

But  all  perms  and  tints  that  bleach 
affect  the  structure  of  the  hair,  and  over- 
use can  cause  damage.  The  essential 
chemicals  involved  in  putting  curl  or  a 
radical  change  of  colour  into  the  hair 
affect  the  normally  flat,  shining  outer  lay- 
ers, and  home-treated  hair  can  become  de- 
pleted, brittle  and  dry. 

So  the  next  obvious  question  for  cos- 
metic laboratories  to  ask  was  whether 


a  shampoo  could  include  conditioners  to 
repair  and  "gloss"  damaged  hair.  The 
answer  is  yes.  A  number  of  conditioning 
agents  can  be  incorporated  into  a  sham- 
poo. Perhaps  the  most  effective  is  pro- 
tein. 

When  grandmama  rinsed  her  hair  with 
egg  to  give  it  gloss  and  shine,  she  was 
wiser  than  she  knew,  for  the  proteins  in 
egg  are  beneficial,  particularly  to  dry, 
"flyaway"  tresses. 

Hair  itself,  in  fact,  is  protein,  and  it 
has  a  natural  affinity  with  certain  pro- 
tein substances.  Proteins  have  been  proved 
to  be  absorbed  into  the  hair  shaft  and 
adsorbed  on  to  the  outer  cuticle  layers — 
with  the  effect  that  depleted  hair  has 
more  body,  less  static  electricity  (the 
cause  of  the  "flyaway"  condition).  With 
regular  application  of  protein  the  hair 
becomes  stronger  and  less  brittle. 

Modern  science  has  refined  the  protein 
treatment  and  put  it  into  more  glamor- 
ous form. 

The  Vaseline  shampoo  range  includes 
a  beauty  shampoo  for  normal,  no-prob- 
lem hair,  medicated,  lemon  for  greasy 
hair  and  cream  for  dry.  Each  was  formu- 
lated to  do  the  best  possible  job  for  its 
purpose. 

The  new  Vaseline  protein  shampoo 
took  months  of  the  most  meticulous  re- 
search before  it  was  marketed.  First  the 
research  and  development  division  of 
Chesebrough-Pond's  set  itself  a  target- 
to  find  a  protein  shampoo  formula  that 
would  give  out-of-condition  hair  more 
benefit  than  any  other. 

Locks  of  hair,  both  natural  and 
bleached,  were  washed  in  harsh  deter- 


gents, exposed  to  sea  water,  and  back- 
combed until  they  became  really  dry 
and  brittle.  Then  they  were  washed  ia 
new  conditioning  shampoo  formulas  to 
find  one  that  left  hair— however  depleted, 
dull  and  dry— "coated"  with  a  conditioner 
so  as  to  leave  it  manageable  and  glossy. 

The  formula  then  was  tested  on  real 
heads  of  hair— "hundreds  of  them"— to 
ensure  that  the  new  shampoo  gave  the 
hair  more  body,  more  gloss  and  more 
manageability. 

Completely  satisfied  that  the  formula 
was  right,  the  laboratory  was  set  an- 
other target:  to  devise  a  luxury  texture 
and  luxury  fragrance  that  would  make 
the  new  shampoo  feel  like  a  glamour 
treatment. 

The  result,  after  eighteen  months  of 
research,  Vaseline  protein  shampoo  pre- 
sented as  a  fragrant,  silk-gold  lotion. 
Smooth  and  rich  in  texture,  it  is  just  as 
effective  in  hard  as  in  soft  water. 

Straightener 
Success 

CONTINUING  success  is  reported  by 
Teeda,  Ltd.,  63  South  Mouton  Street, 
London,  W.l,  for  their  pack  of  Teeda 
hair  straightener.  While  much  of  that  was 
the  result  of  the  redesigned  pack  that 
proved  so  popular  in  1968  there  has  also 
been  the  "recommendation"  by  purchasers 
who  have  found  the  product  satisfactory. 
The  HOcc  jar  pack  emphasises  the 
simplicity  in  use  and  effectiveness  of  the 
preparation. 
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grey  haired 
customers? 


sell  them 


colourbac 


J  BIG  LVi 


ADVERTISING 
CAMPAIGN 
STARTS  JULY 


COLOURBAC  commercials 
will  appear  on  Harlech  Television 
at  3  peak  spots  each  week. 
This  means  big  sales,  big  profits 
plus  repeat  sales.    Stock  up 
now  and  display  COLOURBAC 
to  meet  the  increased  demand. 


plus  FREE  DISPENSER 

available  during  this  special  promotion 
to  assist  your  sales. 


COLOURBAC  is  a  hair  lotion  (not  a  dye)  that 
restores  the  natural  look  to  white  or  greying  hair. 
COLOURBAC  will  not  stain  or  harm  the  hair  and 
application  is  clean  and  easy. 
COLOURBAC  is  for  both  men  and  women,  giving 
you  a  large  potential  market.  Stock  and  display 
COLOURBAC  today,  it  sells  itself. 

*Wholesale  Selling  Price  'Recommended  Retail  Price 

112/-  +  61/7  Tax  per  dozen      18/6  each 


sales!  plus  bonus  offer 


There  will  be  an  additional  discount 
of  5%  on  six  packs,  1\%  on  twelve 
packs,  on  all  orders  through  the 
wholesalers  during  June. 


THE  FACKTATIVE  COMPANY  LIMITED 

Manufacturing  Chemists 

381 A  Manchester  Rd.,  Heaton  Chapel,  Stockport,  Cheshire.    Tel:  061-432  4082 
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Anatomy  of  the  Modern  Dry  Shampoo 


A  SINGLE  hair  is  a  cylinder  that  grows 
about  half  an  inch  a  month.  There  are 
about  1,000  hairs  to  each  square  inch  of 
scalp,  and  120,000  on  an  average  adult 
head.  Blonde  is  the  finest  type  of  hair; 
there  are  up  to  150,000  a  head.  Dark  hairs 
are  the  coarsest  and  may  number  about 
100,000.  Red  is  the  most  sparse — some- 
times there  are  only  80,000  hairs  a  head. 

A  hair  can  live  for  six  years,  but  some 
people  have  the  kind  that  dies  early  and 
never  grows  long.  It  is  a  fallacy  to  believe 
that  cutting  stimulates  growth.  When  an 
old  hair  dies,  a  new  one  replaces  it  about 
two  months  later.  Up  to  60  hairs  a  day 
fall  from  a  healthy  head.  Excessive  loss 
of  hair  may  be  due  to  physical  or  mental 
illness,  fever,  pregnancy,  glandular  imbal- 
ance, chronic  infection,  shock  or  vitamin 
deficiency.  But  no  hair  preparation  can 
cause  the  hair  actually  to  fall  out  from  the 
roots,  though  some  preparations  cause  it 
to  break  or  split  at  the  ends. 

Each  hair  is  composed  of  three  impor- 
tant layers :  — 

#  The  cuticle,  which  is  the  outer  layer 
of  tiny  overlapping  keratin  scales  which 
protect  the  hair  and  hold  the  oil  that  gives 
the  hair  lustre; 

#  The  cortex,  the  most  important  layer, 
containing  pigment  that  colours  the  hair, 
and  is  composed  of  cells  or  fibrils; 

Q  The  medulla,  the  central  core  of  the 
hair  which  is  composed  of  a  cellular  tis- 
sue; exceptionally  fine  hair  may  have  no 
medulla. 

Each  hair  grows  from  a  pocket-shaped 
scalp  pore  called  the  follicle.  At  the  base 
of  each  follicle  is  the  papilla,  a  little  pro- 
jection from  which  the  hair  grows  and 
gets  its  nourishment.  Only  the  papilla  is 
actually  alive,  the  hair  itself  being  dead 
substance.  If  you  pluck  out  a  hair  you 
will  see  a  white  bulbous  part  at  the  end. 
This  is  the  inner  lining  of  the  follicle — 
called  the  root  sheath.  So  pulling  out  a 
hair  "by  the  root"  will  not  stop  a  new 
hair  from  growing  into  its  place. 

In  the  scalp,  near  the  top  of  each  fol- 
licle, is  a  sebaceous  gland  that  produces  a 
natural  oil  called  sebum,  and  it  is  this  that 
keeps  the  hair  lustrous.  Five  or  six  tiny 
muscles  around  each  follicle  keep  the  hair 
upright  and  force  out  sebum  from  the 
sebaceous  gland.  Over-activity  of  the 
sebaceous  gland  causes  greasy  hair,  and 
glandular  deficiency  causes  dry  hair. 

Some  hair  treatments,  such  as  over-dras- 
tic permanent-waving,  too  frequent  bleach- 
ing, or  permanent  dyeing,  may  rupture 
some  of  the  disulphide  linkages  and  thus 
weaken  the  hair. 

But  research  has  proved  that  the  strength 
and  elasticity  of  the  hair  can  be  improved 
by  solutions  or  dispersions  containing 
dimethylol  urea  or  dimethylol  thiourea,  to- 
gether with  an  acid  catalyst.  Those  find- 
ings inspired  the  original  formulation  of 
Demuth's  Gem  dry  shampoo,  which  in- 


cludes in  its  composition  dimethylol  urea 
(which  is  described  as  methylol  di-amine). 

The  hair  must  be  kept  hygienically  clean, 
but  wet  shampooing  is  only  necessary  once 
a  week,  whatever  the  hair  type.  Though 
the  frictional  action  of  the  fingers  on  the 
scalp  during  wet  washing  stimulates  the 
capillary  blood  vessels,  this  is  the  only 
benefit,  other  than  cleansing,  of  shampoo- 
ing. Too  often  wet  shampoos  of  the  deter- 
gent type  scour  the  hair  of  the  natural 
products  of  tissue  metabolism,  which  have 
a  protective  purpose.  Dry  shampoo  not 
only  preserves  the  style  between  visits  to 
the  hairdresser,  but  rests  the  scalp  tissues 
by  helping  them  to  recover  naturally  from 
the  weekly  wet  detergent  shampoo.  Regu- 
lar use  of  dry  shampoo  gets  rid  of  greasi- 
ness  caused  by  over-secretion,  and  polishes 
and  lubricates  dry  hair  without  disturbing 
it. 

The  old-type  dry  shampoo,  of  which 
some  are  still  on  the  market,  is  composed 
of  chemicals  which,  by  reason  of  their 
relative  hardness  and  sharply  crystalline 
shape  or  surface  texture,  abrade  or  drag 
up  the  cuticle  scales  of  the  hair  releasing 
the  interstitial  oil,  thus  making  the  hair 
brittle  and  marring  its  natural  shine. 

The  modern  dry  shampoo  is  based  on 
high  proportions  of  organic  condensation 
products  of  starches,  which  work  efficiently 
because  they  polish  rather  than  damage  the 
cuticle,  yet  do  not  interfere  with  the  basic 
set  of  the  coiffure.  The  particles  of  such 
a  shampoo  are  extremely  soft  and  small, 
offer  a  large  surface  area,  and  are  round 
and  smooth.  Because  of  their  exclusive 
condensation  with  dimethylol,  the  particles 
release,  in  the  presence  of  scalp  moisture, 
traces  of  formaldehyde  to  exercise  an  anti- 
septic and  dermatophytic  action,  so  inhi- 


biting dandruff.  Such  activity  is  present 
in  a  dry  shampoo  only  if  the  other  ingre- 
dients are  amphoteric  within  the  region  of 
scalp  isotonism. 

Until  they  find  by  practice  what  is  the 
best  for  their  individual  needs,  women  are 
inclined  to  use  too  much  dry  shampoo. 
When  faced  with  the  problem  of  removing 
too  much  surplus,  they  tend  to  give  up 
using  dry  shampoos.  But  the  modern  dry 
shampoo  is  so  fine  (5-10  microns)  that 
little  is  required  to  coat  the  hair  and  re- 
move the  dirt  and  grease  that  cause  lank- 
ness— so  little  that  you  cannot  see  the 
powder  on  the  hair. 


Alberto-Culver's  Get  Set  range  of  hairsprays  and  shampoo  include  three  formulations  of  hairspray  — 
natural,  super  hold  and  for  greasy  hair — in  two  sizes,  120  g  4s.  lid.  and  303  g  7s.  lid.  Get  Set 
shampoo  is  in  a  200  c.c.  family  bottle  (3s.  lid.). 
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FORMULA  SIXTEEN 

Your  formula  for  extra  sales 


hair  colour  restorer 


shampoo 


Wide  markets  for  both 
products 

Generous  margins  on  both 

Nationally  advertised 

All  enquiries  to - 

L.  E.  Vincent  &  Partners  Ltd.,  Kings  House,  10  Haymarket, 
London,  S.W.I. 

'THANK  YOU' 

SAY  HUNDREDS  OF  USERS! 

Over  the  years  Beautisales  have  received  hundreds  of  letters  acclaim- 
ing the  effectiveness  of  Gill's  Shampoo — the  original  and  still  the 
most  efficient  medicated  shanr  poo  for  the  certain  removal  of  even 
the  most  stubborn  forms  of  dandruff.  It  brings  complete  relief  from 
scalp  irritation  and  leaves  the  hair  glossy,  soft  and  supple.  Here's  a 
shampoo  that  fulfils  its  promise,  with  delighted  users — and  a  constant 
increase  in  demands.  You  can  recommend  it  with  complete  confidence. 

DANDRUFF  REMOVER 


Prices:  Bottles  3/6d.  (Inc.  P.T.)— 
trade  22/-  per  dozen.  Family  size 
7/1  Id.  (Inc.  P.T.) — Trade  51/-  per  doz. 
Sachets  lid.  (Inc.  P.T.)— trade  6/- 
per  dozen,  minimum  order  3  dozen 
in  attractive  counter  display  carton. 
All  trade  prices  plus  Purchase  Tax. 

BEAUTISALES  LTD.  35  Old  Bond  St. 
London  WlX.  4JH 
Telephone  01-493  2565-6 


DANDRUFF  REMOVER  SHAMPOO^ 


A/so  mode  ond  di'tributed  by  Eugene 
Gallia,  Paris  and  Barcelona. 


For  your  Coloured  Customers 


RECK- JUNIOR 

Continental  Hair  Straightening  Combs, 
Curlers,  Pomades,  etc. 


B.  FAIRALL  LIMITED 

56  HATFIELD  ROAD, 
IPSWICH,  SUFFOLK. 

Tel:  IPSWICH  74055 


TEEDA 


STRAIGHTENER 

from  this..to  this 
1  / 


in 


30 


minutes 


ORDER  FROM 
YOUR  REGULAR 
WHOLESALER 
OR  DIRECT  FROM 

TEEDA  LTD., 

(Dept.  J5), 
63  Sth  Molton  St. 
London,  WIY  IHH 
Tel: 

01-499  7282/3 
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Corimist 

Hair  Treatments 

Most  people  have  a  hair  problem-dry  hair, 
greasy  hair  or  dandruff-and  now  Schwarzkopf  solves  it. 


Corimist  Hair  Treatments 
solve 
the  3  hair  problems 


NEW  Corimist  Hair  Treatments 

D  revitalizes  dry  or  damaged  hair 

G  gets  rid  of  excess  oil  and  revives  greasy  hair 

A  Anti-dandruff  treatment  drives  out  dandruff 

Individually  packed,  the  Treatments,  retail  at 
2/11  each  to  give  you  33i%  profit  (excluding  tax) 


These  advertisements  will  be  seen  more  than 
64,000,000  times  in  the  following  Women's 
Magazines-Woman's  Own  ■  Woman  &  Home 
Nova  ■  Vogue  •  Nineteen  ■  She  •  Honey 

*  Win  a  dream  holiday  for  two  in  the  Caribbean 

with  the  Corimist  Hair  Treatment  Competition 

5fc  Special  Merchandisers  give  immediate 
impact  and  sales. 


Order  your  stocks  of  Corimist  Hair  Treatments  now,  from  your  wholesaler  or  direct  from 
Schwarzkopf  (Corionol  Ltd)  269  Field  End  Rd,  Eastcote,  Ruislip.  Middx.  Tel :  01-866  8733 


Schwarzkopf  J 


32 


Supplement  to 

THE  CHEMIST  AND  DRUGGIST 
June  28,  1969 


PHILIPS 


PHILIPS 


The  great  new 
Philislraye*3DeLuxe 
looks  as  if  it  cost  abomh 

But  at  only  £9.9.0  complete 
youllbemakingone! 


Triple  Floating  Heads  with  new 
double-polished  shaver  guards  thinner 
than  this  page.  So  our  world-famous  Rotary 
Action  works  even  closer,  even  quicker. 
18  silver-steel  blades  and  a  high-power 
motor,  pop-up  hair  trimmer  angles  for  a 
real  barber-shop  finish,  no-tangle 
black  cord. 

New-shape  case  trimmed  with 
stainless  steel  and  lined  with  grey  silk. 

And  all  the  controls  are  ready  to 
hand:  on/off  switch,  world  voltage 
changer,  push-button  for  flip-top 
cleaning.  Pop-up  hair  trimmer 
angled  for  a  real  barber-shop 
finish. 

Tell  your  customers  this  great 
haver  is  only  £9.9.0  and  you'll 
sell  so  many-you'll  make  a  bomb! 

Our  biggest-ever  National 
Press  campaign  started  this 
month.  So  order  NOW ! 


Better  electric  things  are  Philips 

Philips  Electrical  Ltd  Century  House  Shaftesbury  Avenue  London  WC2 
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